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New  CFC-f  ree  pump-action. 


New  see-through  container, 
Now  you  can  see  how 
much  is  left. 


No  price  change. 


Nitroiinguai  Pimp 


glyceryl  trinitrate 


spray  mk 

Added  benefits  at  no  extra  cost. 


NITROLINGUAL  PUMPSPRAY 

Prescribing  information  Presentation:  400  micrograms  glyceryl  trinitrate 
per  metered  dose  It  also  contains  ethanol  USES:  For  the  treatment  and 
prophylaxis  of  angina  pectoris  and  the  treatment  of  variant  angina  Dosage: 
Adults  and  the  Elderly  At  the  onset  of  an  attack:  one  or  two  400  microgram 
metered  doses  sprayed  under  the  tongue.  No  more  than  three  metered  doses 
at  any  one  time;  minimum  interval  of  15  minutes  between  consecutive 
treatments  For  the  prevention  of  exercise  induced  angina:  one  or  two  400 
microgram  metered  doses  sprayed  under  the  tongue  immediately  prior  to  the 
event  Children  Not  recommended  for  use.  The  spray  should  not  be  inhaled 
_  . ~__  Patients  should  familiarise  themselves  with  the 
IVj.  JIj  JrH_f  J\.   method  of  administration  During  application  the 


patient  should  rest,  ideally  in  the  sitting  position  Contraindications: 
Hypersensitivity  to  nitrates  or  other  constituents,  hypotension,  hypovolemia, 
severe  anaemia,  cerebral  haemorrhage  and  brain  trauma,  mitral  stenosis  and 
angina  caused  by  hypertrophic  obstructive  cardiomyopathy  Precautions:  Any 
lack  of  effect  may  be  an  indicator  of  early  myocardial  infarction.  As  with  all 
glyceryl  trinitrate  preparations,  use  in  patients  with  incipient  glaucoma  should 
be  avoided  Interactions:  Tolerance  to  nitrates  may  occur,  alcohol  may 
potentiate  any  hypotensive  effect  Pregancy  and  lactation:  Not  generally 
recommended.  Effects  on  ability  to  drive  and  use  machines:  Only  as  a 
result  of  hypotension  Adverse  reactions:  Headache,  dizziness,  postural 
hypotension,  flushing,  tachycardia  and  paradoxical  bradycardia  have  been 
reported.  Overdose:  Recovery  often  occurs  without  special  treatment 


Hypotension  may  be  corrected  by  elevation  of  the  legs  to  promote  venousi 
return.  Methaemoglobmaemia  should  be  treated  by  intravenous  methylene! 
blue.  Symptomatic  treatment  should  be  given  for  respiratory  and  circulatory! 
defects  in  more  serious  cases.  LEGAL  CATEGORY  -  Pharmacy.  PACKAGE 
QUANTITIES  and  NHS  Price  Bottle  of  11. 2g  of  solution  (equivalent  tc 
approximately  200  doses).  £4.10  at  23/5/95  PRODUCT  LICENCE  NUMBER 
03759/0042 

Further  information  is  available  on  request  from: 

Lipha  Pharmaceuticals  Limited,  Harrier  House,  High  Street,  Yiewsley, 

West  Drayton,  Middlesex  UB7  7QG 

Date  of  preparation:  June  1995  ^~>£\  j 

lip  448  wLj  Lipha 


mm 


The  Royal  Pharmaceutical  Society  is  making 
a  determined  effort  to  allow  its  members  to 
shape  their  own  future,  rather  than  have  it 
shaped  for  them.  'Pharmacy  in  a  New  Age' 
has  a  modern  feel  and  approach  that  has  been 
lacking  in  many  official  utterances  in  the  past, 
Last  week's  discussion  document  is  concise  and 
well  presented:  it  deserves  to  be  read.  More 
importantly,  pharmacists  need  to  respond  to  it. 
The  initial  feedback  is  largely  favourable  (see 
p530). 

The  question  some  are  asking,  though,  is  why  it 
has  taken  so  long  to  realise  that  the  profession 
cannot  hope  to  survive  without  its  own  blueprint? 
In  1988,  Professor  Charles  Hepler,  the  US 
pharmacy  guru  who  has  had  considerable 
influence  with  formulators  of  pharmaceutical 
policy  in  the  UK,  was  saying:  "Pharmacy  will  be 
buffeted  by  forces  beyond  its  control:  without  a 
plan  there  is  little  hope  that  the  outcome  will  suit 
either  pharmacy's  needs  or  the  needs  of  society." 
It  is  ironic  that  this  quote  kicks  off  the 
consultation  document  !  The  overall  thrust  of  the 
health  service  reforms,  with  the  emphasis  on  the 
purchaser-provider  split,  has  been  clear  for  years. 
Most  of  the  other  12  key  issues  which  Council 
believes  will  have  a  significant  impact  on  the 
future  of  the  profession  have  also  been  with  us  for 
some  time,  albeit  in  an  evolutionary  environment. 

However,  this  is  not  the  time  to  carp  over  lack  of 
vision  in  the  past,  It  is  time  to  support  RPSGB 
president  Ann  Lewis  and  the  Society  executives 
who  are  determined  to  make  this  consultation 
exercise  work.  A  worry  must  be  that  the  process 
loses  momentum.  The  Society  is  noted  for  its 
snail-like  bureaucracy.  Many  will  share  Ann 
Lewis'  hope  that  the  strategy  for  pharmacy  in  a 
new  age  will  be  unveiled  before  the  end  of  next 
year.  There  has  already  been  enough  delay. 
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Pharmacists'  advice 
valued  by  GPs 


Parliamentary  community 
pharmacy  group  on  its  way 


GPs  seem  to  appreciate  that  phar- 
macists can  decrease  their  work- 
load by  preventing  unnecessary 
surgery  visits,  by  advising  on 
healthy  lifestyles  and  by  provid- 
ing repeat  prescription  services. 

A  survey  carried  out  for  Tesco 
by  Taylor  Nelson  found  that  86 
per  cent  of  the  206  GPs  ques- 
tioned were  in  favour  of  pat  ients 
consulting  a  pharmacist  for  the 
treatment  of  common  ailments. 

The  GPs  were  most  frequently 
consulted  for  coughs,  colds  and 
flu,  which  85  per  cent  agreed 
could  have  been  dealt  with  by  a 
pharmacist.  Castro-intestinal  up- 
sets, muscle  strains  and  aller- 
gies/hayfever  were  other  condi- 
tions that  the  GPs  thought  a  phar- 
macist could  treat. 

Over  half  the  GPs  said  they  suf- 
fered from  tiredness,  stress  or  a 
very  heavy  workload  at  least 
once  a  day,  and  55  per  cent  were 
in  favour  of  their  patients  asking 
a  pharmacist  whether  they  need- 
ed to  see  a  GP  or  not. 

Only  17  per  cent  of  GPs  would 
like  pharmacists  to  carry  out 
health  checks,  but  57  per  cent 
were  in  favour  of  repeat  prescrip- 
tion services  and  31  per  cent 
favoured  domiciliary  visits. 

A  survey  of  over  1,000  con- 
sumers found  that  the  vast  major- 
ity were  satisfied  with  the  advice 
or  treatment  they  received  from 
the  pharmacist  on  minor  ail- 
ments. Only  1  per  cent  of  the  82 
per  cent  who  had  sought  a  phar- 
macist's advice  were  "not  very 
satisfied";  67  per  cent  claimed  to 
be  "very  satisfied". 

The  Royal  Pharmaceutical 
Society  welcomed  the  survey  as 
"underlining  the  ways  pharma- 
cists and  GPs  can  work  together 
as  a  complementary  team".  The 
Pharmaceutical  Services  Negoti- 
ating Committee  commented: 
"Clearly  pharmacists  have  an 
effective  role  in  keeping  people 
healthy  as  well  as  helping  treat 
common  ailments  over  the 
counter  -  both  of  which  help  ease 
the  load  of  the  GPs." 

The  surveys  were  carried  out  to 
support  Tesco  pharmacies'  Nat- 
ional Well  Week  (October  16-22), 
which  aims  to  increase  aware- 
ness of  the  benefits  of  preventive 
healthcare.  Tesco's  superinten- 
dent pharmacist,  Mike  Rudin, 
describes  the  week  as  an  exten- 
sion of  Pharmacy  Week  with  the 
accent  on  the  pharmacist's  role  in 
advising  on  healthy  lifestyles. 
•  The  company  is  criticised  in 
the  latest  issue  of  Wh  ich  ?  Way  to 
Health  for  launching  its  own- 
brand  range  of  cigarettes  under 
the  name  Benington.  Most  of  the 
company's  healthy  eating  leaflets 
encourage  consumers  to  give  up 
smoking,  claims  the  magazine. 


Community  pharmacy  interests 
will  be  the  focus  of  a  new  cross- 
party  parliamentary  group  of 
MPs,  which  is  expected  to  be  set 
up  during  the  next  parliamentary 
session. 

The  group,  to  be  created  fol- 
lowing lobbying  by  the  Pharma- 
ceutical Services  Negotiating 
Committee  and  the  National  Co- 
operative Chemists  Group,  will 
offer  the  profession  a  forum 
within  the  House  of  Commons 
for  current  issues  of  concern. 

"It  will  basically  be  a  way  of 
getting  across  the  positive  bene- 
fits of  pharmacy.  If  there's  a  need 
to  alert  MPs  to  our  concerns, 
then  we  would  have  people  there 
who  are  able  to  talk  with  back- 
ground knowledge,"  says  a  PSNC 
spokesperson. 

The  Co-operative  Group  says 
there  is  "definite  interest  within 
the  House"  for  the  pharmacy 
group,  with  a  number  of  MPs 
expressing  their  interest. 

The  group  will  be  led  by  Alan 
Keen,  Co-operative  member  and 


Doubts  are  surfacing  that  Scot- 
tish pharmacists  will  be  able  to 
receive  remuneration  for  any 
participation  in  the  prescription 
pre-payment  certificate  scheme. 

Andrew  McLoughlin,  chief  ad- 
ministrative pharmaceutic  al  offi- 
cer, Ayrshire  &  Arran  Health 
Board,  told  C&D  that,  as  far  as 
the  board  was  concerned, 
approval  for  the  scheme  was  on 
hold  while  the  legal  department 


Pitfalls  for  local  pharmaceutical 
committee  secretaries  to  watch 
for  when  the  boundaries  of 
health  authorities  change  were 
outlined  by  Stephen  Axon  at  an 
Association  of  Local  Pharmaceu- 
tical Committee  Secretaries 
meet  ing  last  week. 

The  secretary  of  the  Pharma- 
ceutical Services  Negotiating 
Committee  was  joined  by  God- 
frey Horridge,  its  financial  direc- 
tor, who  gave  financial  guidance. 

Describing  the  meeting,  which 
was  attended  by  34  people,  as 
"excellent",  Jeremy  Clitherow, 
Liverpool  LPC  secretary,  corn- 


Labour  MP  for  Feltham  and  lies- 
ton,  London,  and  Crosby's  Tory 
MP  Sir  Malcolm  Thornton,  said 
Mr  Keen,  speaking  at  last  week- 
end's annual  conference  of  the 
National  Association  of  Co-oper- 
ative Executive  Pharmacists. 

Mr  Keen  confirmed  the  inten- 
tion was  "to  get  the  group  going 


Alan  Keen  hopes  the  group  will  be 


of  the  Scottish  Office  considered 
the  legality  of  the  payments. 

A  spokesman  for  the  Scottish 
Office  confirmed  that  clarifica- 
tion had  been  sought  from  its 
legal  officers.  He  hinted,  how- 
ever, that  there  was  some  doubt 
that  approval  would  be  granted. 

Mr  McLoughlin  said  the  ques- 
tion being  asked  of  the  experts 
was  not  specifically  on  pre-pay- 
ment certificates.  It  was  the  gen- 


mented  that,  in  practice,  ALPS 
was  serving  a  different  client 
base  from  the  PSNC.  ALPS  was 
targeting  LPC  secretaries. 

In  a  brain-storming  session, 
the  organisation  drew  up  an 
agenda  from  the  secretaries  pre- 
sent on  what  they  needed  and 
wanted  to  know. 

#  ALPS  is  holding  its  first  semi- 
nar on  'Computers  for  LPC  secre- 
taries -  what  they  can  do  for  you 
or  what  you  can  do  with  them'  on 
Monday,  October  30,  at  11.30am 
at  the  offices  of  Enfield  and 
Haringey  Family  Health  Services 
Authority,  Barnet,  Hertfordshire. 


at  the  next  parliamentary  ses- 
sion". The  hope  is  that  it  will  be 
up  and  running  by  Christmas. 

From  pre-parliamentary  re- 
cess discussion,  it  appears  that 
the  group  will  meet  for  a  sched- 
uled three  to  four  sessions  per 
year,  with  additional  ad  hoc- 
meetings  when  the  need  arises. 


"up  ant!  running"  by  Christmas 


eral  one  of  whether  boards  were 
legally  able  to  make  payments  to 
community  pharmacists  for 
other  activities,  such  as  assisting 
patients  with  the  self-administra- 
tion of  methadone.  Boards  could 
be  open  to  legal  challenge  if  mak- 
ing payments  for  services  which 
could  be  seen  to  fall  "outwith 
NHS  pharmaceutical  services". 
Mr  McLoughlin  anticipated  a 
decision  by  the  end  of  the  month. 

Watch  out  for  less  pay 

The  Pharmaceutical  Services 
Negotiating  Committee  is  warn- 
ing contractors  dispensing  under 
1,100  items  a  month  to  expect 
less  pay  on  December  1. 

The  latest  issue  of  PSNC  News 
calculates  that,  because  of  the 
move  to  a  flat  rate  dispensing  fee 
and  the  increase  in  professional 
allowance  threshold,  contractors 
who  are  not  in  the  essential  small 
pharmacy  scheme  and  who  dis- 
pense fewer  than  1,000  items  will 
receive  an  average  7  per  cent 
reduction  in  total  payment.  Those 
dispensing  between  1,000  and 
1,100  should  expect  an  average  15 
per  cent  reduction. 

Payments  on  January  1,  1996, 
will  increase  but  only  by  approxi- 
mately half  the  percentage  fall  in 
December. 


Scottish  pharmacists  to  be  denied  fees  for  pre-payment  certificates? 


LPC  secretaries  warned  of 
boundary  change  pitfalls 
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Society  to  look  at  remuneration  structure  with  PSNC  in-put 


The  Royal  Pharmaceutical  Soci- 
ety is  soliciting  the  help  of  the 
Pharmaceutical  Services  Negoti- 
ating Committee  in  examining 
structures  of  pharmacists'  pay. 

Speaking  at  the  conference  of 
the  National  Association  of  Co- 
operative Executive  Pharmacists 
last  weekend,  the  Society's  vice 


A  study  examining  the  sale  of 
over  the  counter  medicines  by 
pharmacists  at  Keele  University 
has  recently  received  Depart- 
ment of  Health  funding,  Profes- 
sor Rhona  Panton  announced  at 
a  recent  NHS  R&D  conference  in 
London. 

"In  the  I  K,  many  medicines 
are  being  deregulated  and  the 
poor  community  pharmacist 
really  can't  win,"  she  told  the 
conference. 

"On  the  one  hand,  they  sell  the 
product  and  the  Consumers'  As- 
sociation quite  properly  comes  in 
and  says  'You  didn't  ask  a  variety 
of  questions'.  On  the  other  hand, 


Patients  at  the  Irnham  Lodge 
Health  Centre  may  soon  be  pick- 
ing up  prescriptions,  pills  and 
Holsten  pils  ...  if  its  application 
for  a  drinks  licence  is  approved. 

The  Somerset  health  centre 
incorporates  a  GP  surgery,  coffee 
shop,    complementary  health 


president,  Ian  Caldwell,  admit- 
ted: "Foi  a  long  time,  the  Society 
shied  away  from  remuneration 
issues.  Bui  now  we  are  trying  to 
take  other  bodies  with  us  in  look- 
ing al  funding  models  in  othei 
countries." 

This  was  confirmed  by  PSNC 
secretary  Steve  Axon,  who  said 


the  customer  goes  in  after  seeing 
on  TV  that  they  can  now  buy 
'whatever'  in  the  pharmacy,  and 
are  presented  with  a  battery  of 
questions." 

By  developing  guidelines  for 
such  sales  between  pharmacists 
and  GPs,  Professor  Panton 
hoped  that  people  would  buy  the 
medicines  that  were  safe  for 
them  to  do  so  and,  equally  impor- 
tantly, would  be  referred  for 
medical  help  whenever  this  was 
necessary.  The  aim  was  to  cap- 
ture the  interest  of  prescribers, 
pharmacists  and  the  public. 

She  thought  that  the  work  was 
more  likely  to  ensure  the  safe  use 


centre  and  a  pharmacy,  and  is  the 
first  health  centre  to  ever  seek  a 
drinks  licence. 

The  pharmacy  belongs  to  the 
Lloyds'  chain  and  is  managed  by 
pharmacist  Jonathan  Wood.  It 
has  been  part  of  the  health  centre 
for  just  six  months. 


the  organisation  had  been  in- 
vited, along  with  oilier  bodies,  to 
talk  to  the  Society.  (  >ne  of  the 
topics  will  lie  structures  of  pay. 

The  patient  legist  l  at  ion  issue 
will  be  one  of  the  items  on  the 
agenda  of  a  proposed  two-day 
PSNC  committee  meeting  at  the 
start  of  January. 


of  medicines  than  the  develop- 
ment by  the  Royal  Pharmaceuti- 
cal Society  of  the  training  pro- 
gramme and  protocol  for  phar- 
macist interventions. 

Reducing  the  pressure  on  the 
drugs  bill  by  encouraging  the 
public  lo  buy  their  own  medi- 
cines was  fine  if  it  was  certain 
that  "patients  are  saleguai (led  by 
tin1  process  and  that  prescribers 
and  pharmacists  together  agr  ee 
on  the  optimum  use  of  these 
medicines". 

"Only  then  will  prescribers 
have  the  confidence  to  recom- 
mend what  the  pharmacist 
does,"  she  asserted. 


The  man  who  applied  for  the 
licence,  Dr  Paul  Slade,  says  that 
the  idea  stemmed  from  local 
businesses  inquiring  about  the 
hiring  of  the  coffee  shop  for 
Christmas  parties. 

A  decision  is  expected  later 
this  month. 


Contract  system 
'flaw'  exposed 

Pharmacists  wishing  to  open  a 
pharmacy  in  Bristol  are  having  to 
re-apply  for  an  N I  IS  contract  in 
spile  of  one  being  granted  alter  a 
two-year  fight. 

A  pharmacist  was  granted  per 
mission  to  dispense  in  the  new  Si 
Amies  shopping  centre,  bill  the 
contracl  lapsed  because  the  phar- 
macy failed  to  open.  Local  resi- 
dents had  supported  the  phar- 
macy,   biii    othei  pharmacists 

opposed  it,  saying  the  area  was 
well  served.  As  a  result,  the  case 
went  io  appeal  ami  final  permis- 
sion took  two  years  lo  obtain 

Now  Pharmacy  Plus  has  ap- 
plied for  a  contract,  1ml  propri- 
etor Tariq  Muhammad  fears  that 
the  whole  process  will  lie 
repealed  and  there  will  be 
another  long  delay  before  the 
"much  needed"  pharmacy  can 
open.  He  believes  the  system  is 
flawed:  "It's  crazy  thai  we  have  lo 
start  again  from  scratch." 

Ulster  pharmacists 
press  for  greater  say 

The  Ulster  Chemists  Association 
is  writing  to  health  boards  in  the 
province  asking  for  better  phar- 
macy represent  al  ion 

The  UCA  would  like  to  see 
greater  input  lroin  pharmacists 
on  committees  dealing  w  nh  lop 
ics  which  have  a  pharmaceutical 
context. 

Sarah  Mawhinney,  the  Associa- 
tion's  president,  is  also  reminding 
the  province's  pharmacists  of  the 
increasing  number  of  terminally 
ill  patients  being  cared  for  in  the 
community  and.  therefore,  the 
importance  of  seeing  that  their 
nutritional  requirements  are  cat- 
ered for 

Mr  Roy  Lane  -  a 
clarification 

Our  report  on  August  LT>  (p-(i4 )  of 
misconduct  proceedings  against 
Solihull  pharmacist  Roy  Lane 
should  have  made  it  clear  that  the 
charge  against  Mr  Lane  is  that  he 
allowed  inadequately  labelled 
stock  that  could  have  been  dis- 
pensed to  remain  in  a  pharmacy 
to  which  locum  pharmacists  had 
access. 

No  findings  have  yet  been 
made  by  the  Statutory  <  ommittee 
and  the  hearing  (adjourned  until 
later  this  year)  is  being  fully  con- 
tested by  Mr  Lane.  Mr  Lane 
specifically  denies  the  suggestion 
that  the  medication  in  question 
had  been  donated  to  the  sick  and 
needy  in  Poland. 


Keele  study  aims  to  ensure 
safe  sale  of  medicines 
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All-round  endorsement  of 
Pharmacy  in  a  New  Age 


The  Pharmacy  in  a  New  Age  ini- 
tiative launched  by  the  Royal 
Pharmaceutical  Society  has  been 
welcomed  by  pharmacists  across 
the  UK. 

Things  were  changing  whether 
pharmacists  liked  it  or  not  and  it 
was  a  matter  of  whether  the  pro- 
fession could  shape  that  future, 
was  the  consensus. 

Yet  some  community  pharma- 
cists warned  that  there  was  a 
danger  that  the  views  of  patients 
and  their  best  interests  might  be 
overlooked  during  the  profes- 
sion's deliberations.  A  number  of 
pharmacists  C&D  spoke  to  were 
also  diffident  about  marrying  up 
any  plan  for  the  future  with 
today's  economic  realities. 

Joel  Hirst,  of  Bristol's  Phar- 
macy Plus,  said:  "It's  been  a  long 
time  in  coming."  He  welcomed 
the  message  coming  from  the 
Society  that  the  grassroots  had  a 
great  deal  to  contribute. 

Newbridge  pharmacist  Alan 
Sharpe  also  commented  that  the 
move  was  "none  too  soon".  He 
had  the  impression  that  people 
"had  been  sitting  on  their  back- 
sides for'  the  past  30  years".  The 
profession  had  certainly  not 
been  taking  up  the  challenges. 

Croydon  pharmacist  Andrew 


The  type  of  pharmacy  health  pro- 
motion service  that  could  be  pur- 
chased by  Welsh  health  commis- 
sions is  set  out  in  a  Health  Pro- 
motion Wales  (HPW)  report  to  be 
launched  next  week.  The  agency 
has  been  looking  at  ways  com- 
munity pharmacists  can  con- 
tribute to  health  promotion. 

Workshops  at  the  launch  con- 
ference on  October  17  aim  to 
develop  an  action  plan  for  activ- 
ity in  the  coming  contractual 
year  and  to  identify  a  health  gain 
agenda  for  community  pharma- 
cists, reflecting  local  strategies. 
The  use  of  health  promotion 
leaflets  will  also  be  considered. 

'Engaging  community  pharma- 
cists in  health  promotion  activi- 
ties: making  the  new  partner- 
ships work',  edited  by  members 
of  HPW's  pharmacy  advisory 
group,  sets  out  work  undertaken 
in  Wales  over  the  past  two  years 
and  is  intended  as  a  reference 
point  for  non-pharmacists  wish- 
ing to  explore  opportunities  for 
service  provision. 

The  report  comments:  "In  the 
future,  community  pharmacists 


McCoig  was  more  positive,  but 
again  critical  of  pharmacists'  ab- 
ility to  capitalise  on  their  imme- 
diate strength  of  providing  ready 
access  for  the  public. 

Northern  Ireland's  Dr  Terry 
Maguire  responded  with  a 
"Hoorah!"  He  said  there  had  been 
too  many  committees  and  gr  oups 
looking  at  pharmacy's  future,  but 
this  was  an  ideal  opportunity  to 
get  the  membership  involved. 
Pharmacists  could  plot  their  own 
way  forward,  but  they  should  not 
lose  sight  of  patients  or  the  NHS 
context  within  which  the  profes- 
sion practised. 

Sheffield  community  pharma- 
cist Martin  Bennett  suggested 
that  the  review  should  be  driven 
from  the  patient's  point  of  view. 
"The  danger  is  that  we  invent 
something  that  serves  phar- 
macy's needs  and  doesn't  really 
address  the  needs  of  the  public." 

Glasgow  pharmacist  Elizabeth 
Roddick  described  the  initiative 
as  "very  important".  Looking  for- 
ward to  the  debate,  she  urged 
everyone  to  take  part.  And  Hum- 
berside  LPC's  secretary,  David 
Newton,  said:  "We  do  need  to 
proclaim  what  we  do.  We  have 
been  hiding  our  light  under  a 
bushel  for  too  long." 


will  need  to  develop  a  broader 
perspective  of  health  promotion 
than  at  present  and  find  ways  of 
demonstrating  their  own  contri- 
bution to  the  overall  aim  of 
improving  health." 


A  number  were  in  favour'  of 
employing  two  pharmacists  per 
pharmacy  to  enable  the  profes- 
sion to  develop  a  fuller  role.  Joel 
Hirst  thought  the  Society  must 
devise  a  maximum  daily  work- 
load beyond  which  pharmacists 
should  not  go.  It  grieved  him  that 
a  proper  workload  survey  had 
not  be  done.  He  was  critical  of 
the  hours  some  employee  phar- 
macists were  expected  to  work. 

Dr  Maguire  did  not  subscribe 
to  the  idea  of  two  pharmacists.  It 
was  not  practical  and  "the 
mechanics  of  dispensing  were  no 
longer  a  role  for  the  pharmacist". 
Two  trained  dispensers  could  do 
the  task,  freeing  up  the  time  of 
the  pharmacist. 

Most  of  those  asked  wer  e  not 
strongly  in  favour  of  pharmacies 
being  based  in  health  centres  or 
within  GP  surgeries.  The  advan- 
tages of  increased  collaboration 
were  outweighed  by  constraints 
on  the  pharmacists'  role  in  such 
locations.  Dr  Maguire  said  they 
were  seen  by  some  as  "prescrip- 
tion factories". 

He  believed  the  fundamental 
issue  was  the  place  of  the  phar- 
macist in  the  primary  care  envi- 
ronment. Doctors  had  decided 
everything  in  the  past.  They  had 


The  pharmacy  advisory  group 
recommends  HPW  seeks  added 
help  from  one  or  two  commis- 
sions in  1995/96  to  undertake 
pilot  pharmacy  work,  which 
should  be  evaluated. 


to  delegate  some  of  that  to  phar- 
macy. "Unless  that  happens  phar- 
macy won't  reach  maturity." 

The  idea  of  part-time  phar  ma- 
cies in  rural  areas  was  proposed 
arrd  Andrew  McCoig  thought  that 
in  developing  the  pharmacist's 
extended  role,  opening  times  or 
times  when  the  pharmacist  was 
available  on  demand  might  have 
to  be  restricted. 

He  thought  there  was  no  prob- 
lem in  identifying  the  aspirations 
of  community  pharmacists  - 
making  it  make  economic  sense 
would  be  the  challenge. 

The  12  key  issues  identified  by 
the  Society's  Council  to  have  a 
significant  impact  on  the  future 
of  pharmacy: 

•  public  esteem 

•  future  financing  of  healthcare 

•  contractual  arrangements 

•  relationships  with  GPs  and 
hospital  doctors 

•  relationships  with  nurses  and 
other  health  and  social  care  pro- 
fessionals in  both  the  primary 
and  secondary  care  sectors 

•  relations  across  the  bound- 
aries of  primary,  secondary  and 
tertiary  care 

•  how  pharmacists  can  co- 
operate professionally  in  a  com- 
petitive environment 

•  access  to  patient  information 
and/or  records 

•  differing  balance  of  activities 
from  pharmacy  to  pharmacy, 
including  dispensing  and  other 
professional  services 

•  POM  to  P  to  GSL 

•  resale  price  maintenance 

•  impact  of  technology. 


CKDH998  Directory  is 
now  available 

The  1996  Chemist  &  Druggist 
Directory  is  now  available,  con- 
taining for  the  first  time  a  geo- 
graphical listing  of  over  150 
wholesalers  to  help  users  to 
identify  a  wholesaler  near  to 
them.  It  is  a  complete  reference 
work  for  everything  supplied 
through  the  pharmacy  whole- 
sale and  retail  trade. 

There  is  a  wealth  of  informa- 
tion listed  on  manufacturers, 
wholesalers,  retailers,  hospi- 
tals, health  authorities,  brand 
names,  associations  and  indus- 
try legislation,  plus  the  Tablet  & 
Capsule  Identification  Guide. 

Comprehensive  details  on 
over  4,000  companies  ar  e  given 
and  there  are  over  2,000 
detailed  classification  headings. 

Copies  are  available  for  £97 
or  at  an  annual  subscription  of 
£82.45,  saving  15  per  cent  on 
each  edition.  Further  details 
from  Miller  Freeman  Informa- 
tion Services,  Riverbank  House, 
Angel  Lane,  Tonbridge,  Kent 
TN9  1SE.  Tel:  01732  377585. 
Fax:  01732  367301. 


The  pharmacy  advisory  group  which  has  backed  HPW's  initiative 
(I  to  r):  Nicola  Davey.  David  Temple  and  Linda  Jones  of  the  Welsh 
Centre  for  Postgraduate  Pharmacy  Education;  Malcolm  Golding, 
deputy  chief  executive,  Health  Promotion  Wales;  Alan  Willson, 
director  of  pharmaceutical  public  health,  West  Glamorgan  Health 
Authority;  and  Peter  Jenkins,  chairman  Mid-Glamorgan  IPC 


Wales  reports  on  pharmacy  health  promotion  work 
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PHARMACIST  PEN  PORTRAIT 


Arthur  Halligey 


•  Qualified  in  1971  after  com- 
pleting pre-reg  year  at  Boots  in 
Eccles,  Manchester,  and  graduat- 
ing from  Sunderland  Polytechnic. 

•  Career  Worked  for  Bools  as  a 
relief  pharmacist  in  the  Manches- 
ter area  for  two  years,  I  hen 
moved  hack  to  Northern  Ireland 
to  a  pharmac  y  manager's  position 
in  Boots,  Belfast.  In  1975,  he  was 
appointed  manager  of  the  Bangor 
branch  in  County  Down.  Seven 
years  on,  he  was  promoted  to  N 
Ireland  territory  operations  man- 
ager, performing  a  number  of 
tasks,  including  training  and  mer- 
chandising. He  took  voluntary 
redundancy  in  1986  and  worked 
as  an  independent  locum  in  the 
Belfast  area. 

In  1989,  Arthur  set  up  his  own 
business,  A  F  Halligey,  in  the  sea- 
side town  of  Millisle,  County 
Down,  in  a  pharmacy  that  had 
been  derelict  for  24  years. 

•  Projects  Because  of  his  back- 
ground in  training,  Arthur  lias 
been  involved  in  a  number  of  con- 
tinuing education  projects  with 
the  Northern  Ireland  Centre  for 
Postgraduate  Pharmaceutical  Ed- 
ucation &  Training.  He  has  given 
presentations  on  epilepsy,  inno- 
vations in  pharmacy  and  child- 
hood health. 

•  Committees  Arthur  belongs 
in  Millisle's  gala  committee  the 
local  residents'  committee;  and 
the  Scouts'  committee. 

•  Interests  Time  permitting,  he 
enjoys  amateur  dramatics,  hill 
walking  and  sailing. 

•  Outlook  on  life  He  believes 
the  trick  in  surviving  life  is  to  be 
happy  with  what  you  have.  "It's 
about  having  the  strength  to 
change  things  you  can  change, 
the  serenity  to  accept  that  which 
you  can't  change,  and  the  wisdom 
to  be  able  to  tell  the  difference 
between  the  two." 

•  Pharmacy  philosophy  Arthur 
feels  pharmacy  is  at  a  crossroads, 
with  many  changes  ahead  of  it.  "I 
would  like  to  see  community 
pharmacy  becoming  an  inte- 
grated part  of  the  medical  team," 
he  says.  He  believes  a  lot  of  gen- 
eral practitioners  feel  the  same 
way,  but  neither  they  nor  the 
pharmacy  profession  seem  to 
know  how  to  approach  this. 


Heavy  tactics 
could  work 
both  ways 

I  have  just  received  an 
amazing  letter  from  the  Inland 
Revenue,  demanding  payment 
for  PAYE  and  National 
Insurance  only  ten  days 
overdue.  Now  this  was  not  a 
first  step,  gentle  reminder  kind 
of  letter,  but  a  full-blooded 
threat  to  send  in  the  bailiffs 
unless  ...! 

Just  the  type  of  jackboot 
diplomacy  I  have  come  to 
expect  from  a  Government 
supposedly  encouraging  the 
growth  of  small  businesses. 
And  the  response  from  the 
Inland  Revenue  when  I 
complained?  Very  little 
sympathy,  just  a  grudging 
concession  of  another  seven 
days  in  which  to  pay! 

Well,  what  is  sauce  for  the 
goose  is  sauce  for  the  gander, 
so  perhaps  similar,  but  more 
refined,  tactics  should  be 
employed  by  the 
Pharmaceutical  Services 
Negotiating  Committee  in  its 
current  battle  with  the 
Department  of  Health  over  the 
20  per  cent  of  my  money 
which  the  DoH  still  refuses  to 
reimburse  in  my  monthly  NHS 
advance  payment.  Money  that 
I,  in  order  to  obtain  the 
settlement  discount  the 
Department  assumes  I  have 
taken,  have  to  pay  to  my 
wholesaler. 

This  is  my  money  being 
retained  for  no  reason  and 
without  any  interest  being 
paid.  Regrettably,  I  cannot  see 
a  final  demand  for  payment 
served  on  the  DoH 


Meal 

Reflections 


succeeding,  but  if  Gerald 
Malone,  the  minister  for 
health,  refuses  to  give  a 
satisfactory  reply  to  David 
Sharpe's  letter  (published  in 
PSNC  News),  then  perhaps  all 
contractors  should  be 
instructed  to  retain  their  20 
per  cent  out  of  PAYE  and  Nl 
contributions. 

When  the  bailiff-threatening 
demand  is  received,  they 
should  send  it,  and  the  reason 
for  the  retention  of  their 
money,  to  their  local  member 
of  parliament.  The 
simultaneous  receipt  of  10,000 
similar  letters  by  every  MP  in 
the  country  could  make  for  an 
entertaining  parliamentary 
session! 

A  touch 
patronising 

I  have  always  been  a  staunch 
supporter  of  the  National 
Pharmaceutical  Association 
and  its  advertising  campaigns 
to  raise  public  awareness  of 
community  pharmacy,  but  I 
wonder  whether  its  latest  PR 
coup,  'Our  pledge  to  you' 
(C&D  October  7,  p492),  is 
possibly  a  bridge  too  far. 

Certainly  Dotty  was  against 
me  displaying  the  pledge, 
considering  it  sufficient  that 
all  its  points,  and  more,  are 
covered  in  our  practice  leaflet 
which,  as  she  pointed  out,  has 
been  well  received  by  our 
customers.  "We  already  do  all 
of  that,"  she  said.  "What  next 
-  neon  lights  and  the  trumpet 
voluntary?" 

Quality  in  practice  is 
essential  and  should  be  seen 
to  be  done,  but  in  a  commer- 
cial environment  it  is  the 
customers  who,  by  voting 
with  their  feet,  are  the  best 
judge  of  success. 

Professional  image  has  to 
be  nurtured  and,  so  far,  the 
NPA's  'Ask  your  pharmacist' 
campaigns  have  helped  me, 


but  I  run  a  very  personal 
business  and  have  built  my 
reputation  in  spite  of  com- 
petition from  far  larger  rivals. 

My  customers  patronise  me 
because  of  the  quality  of 
service  they  receive.  It  could 
be  counterproductive  if,  in 
return,  I  am  now  seen  to 
patronise  them! 

The  exception 
that  proves 
the  rule 

I  am  delighted  to  see  that 
vitamin  capsules  BPC  are  at 
last  back  on  the  market, 
courtesy  of  Pharmadass  (C&D 
October  7,  p502)  and  that  they 
may  be  used  for  dispensing.  In 
fact,  I  have  already  obtained  a 
supply,  so  I  can  explain  that 
this  cryptic  remark  is  because 
these  vitamin  capsules  are 
manufactured  to  the  old  1973 
formulation  and  do  not  have  a 
product  licence. 

This  is  an  omission  I  would 
normally  criticise,  but  in  this 
case  it  is  irrelevant  since  the 
combined  might  of  the  British 
pharmaceutical  industry 
seems  patently  unable  to 
provide  a  licensed  version  of 
the  product! 

However,  I  shall  be  amazed 
if,  by  miraculous  good 
fortune,  properly  licensed 
vitamin  capsules  do  not  now 
make  a  sudden  and  dramatic 
appearance,  but  while  it  is 
legal  I  will  continue  to  supply 
those  from  Pharmadass.  This 
company,  at  least,  has  had  the 
courage  to  circumvent  the 
ridiculous  bureaucracy  that 
has  caused  the  loss  of  such  a 
commonly-used  preparation 
and  therefore  deserve  my 
support.  If  that  means 
continuing  to  dispense  the 
genuine  but  unlicensed 
product,  then,  in  this  case,  so 
be  it! 
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The  following  have  been  classed 
Category  D  for  October 
prescriptions:  Coal  Tar  Ointment 
BPC  1934,  Coal  Tar  Paste  BP,  Coal 
Tar  and  Salicylic  Acid  Ointment 
BP,  Calamine  and  Coal  Tar 
Ointment  BP  (Compoynd  Calamine 
Ointment),  Zinc  and  Coal  Tar  Paste 
(White's  Tar  Paste).  These  items 
will  be  deleted  from  Part  VIII  of  the 
Drug  Tariff  from  November  1 . 

Accupro  40mg  packs 

Accupro  40mg  will  be  supplied  in 
bottles  of  56  tablets  (£19.50), 
instead  of  the  normal  28-tablet 
calendar  packs,  following  the 
recent  recall  by  the  MCA.  New 
calendar  packs  will  be  available 
early  in  the  new  year. 
Parke-Davis.  Tel:  01703  620500. 

Roche  Cpevene  IV 

It  is  no  longer  necessary  to  use  a  5 
micron  filter  when  infusing 
Roche's  Cymevene  IV.  This  applies 
to  all  new  batches  starting  from 
06529A.  Roche  will  also  be 
discontinuing  Prostigmin 
ampoules  (0.5mg  in  1ml)  with 
immediate  effect  and  Fluoro-uracil 
ampoules  subject  to  exhaustion  of 
existing  stock.  The  data  sheet  for 
Lariam  now  has  a  revised  side- 
effects  and  adverse  reactions 
section. 

Roche  Products  Ltd.  Tel:  01707 
366000. 


Fabrol  discontinued 

Zyma  Healthcare  has  discontinued 
Fabrol  (acetylcysteine).  Supplies 
will  be  available  until  stocks  are 
depleted,  which  is  estimated  to  be 
at  the  end  of  December. 
Zyma  Healthcare.  Tel:  01306 
742800. 

Multivil  capsules  BPC 

Healthaid  Multivitamin  capsules 
BPC  are  available  at  a  basic  NHS 
price  of  £9.10  per  1,000  -  not  per 
100  as  stated  last  week. 

Pharmadass  Ltd.  Tel.  0181  991  0035. 


Unichem  is  offering  its  members 
discounts  on  Fluarix  0.5ml,  Fluzone 
syringes  and  Fluvirin.  The  offer 
ends  in  February. 

Unichem.Tel:  0181  391  2323. 

Skinoreit  black  triangle 

Schering's  Skinoren  will  no  longer 
be  required  to  carry  a  black 
triangle  symbol. 
Schering  Health  Care  Ltd.  Tel: 
01444  232323. 


Aredia:  farther  indications 


Ciba  Pharmaceuticals'  Aredia 
(pamidronate  disodium)  is  now 
indicated  for  use  in  Paget's  dis- 
ease of  the  bone,  and  for  oste- 
olytic lesions  and  bone  pain  in 
patients  with  multiple  myeloma. 

Aredia,  a  biphosphonate  and 
potent  inhibitor  of  osteoclastic 
bone  resorption,  is  already  lic- 
ensed for  treatment  of  tumour- 
induced  hypercalcaemia. 

Paget's  disease  -  a  chronic  dis- 
order characterised  by  enlarged 
and  deformed  bone  -  responds 
well  to  Aredia,  resulting  in  lytic 
lesion  healing  and  a  reduction  in 
bone  pain.  In  one  clinical  trial, 


Aredia  was  shown  to  eliminate 
bone  pain  completely  in  50  per 
cent  of  patients.  A  six-week 
course  has  also  been  shown  to 
offer  remission  from  Paget's  for 
up  to  two  years. 

The  recommended  treatment 
course  for  Paget's  disease  is  a 
tot  al  dose  of  180mg  administered 
in  units  of  either  30mg  once  a 
week  for  six  consecutive  weeks, 
or  60mg  every  other  week  over 
six  weeks.  The  drug  is  recom- 
mended at  a  dose  of  90mg  every 
four  weeks  for  multiple  myeloma 
-  a  bone  marrow  disease  leading 
to  skeletal  destruction. 


Because  any  side-effects  tend 
to  occur  after  the  first  dose,  Ciba 
recommends  that  if  unit  doses  of 
60mg  are  used,  then  treatment 
should  be  started  with  an  initial 
dose  of  30mg,  ie  total  dose  of 
210mg.  Each  dose  of  30  or  60mg 
should  be  diluted  in  125  or  250ml 
normal  saline  respectively. 

To  minimise  the  potential  risk 
of  calcium  or  vitamin  D  defi- 
ciency in  patients  with  Paget's 
disease,  oral  supplements  of 
both  should  be  taken  during  Are- 
dia treatment. 

Ciba  Pharmaceuticals.  Tel:  01403 
272827. 


EMEA  considering  interferon-B  licence  for  multiple  sclerosis  use 


A  licence  for  a  new  interferon-B 
aimed  at  treating  multiple  sclero- 
sis is  currently  being  considered 
by  the  European  Medicines  Eval- 
uation Agency,  with  a  decision 
expected  at  the  end  of  the  month. 

A  spokeswoman  for  the  Multi- 
ple Sclerosis  Society  says  she  is 


fairly  optimistic  about  the  out- 
come of  the  EMEA's  decision, 
particularly  as  the  drug  received 
approval  from  the  Eoods  and 
Dings  Administration  in  the  US 
in  1993. 

Interferon-B  is  known  to  delay 
the  return  of  multiple  sclerosis 


MEDICAL  MATTER 


Aspirin  therapy  as  effective 
as  sumatriptan  in  migraine 


A  combination  of  aspirin  and 
metoclopramide  is  as  effective  as 
oral  sumatriptan  in  the  treatment 
of  migraine  and  is  a  cheaper 
alternative,  according  to  a  study 
in  The  Lancet. 

A  pan-European  double-blind 
randomised  study  compared  the 
efficacy  of  lysine  acetylsalicylate 
(equivalent  to  900mg  aspirin)  and 
lOmg  metoclopramide  with 
lOOmg  oral  sumatriptan  and 
placebo  in  421  patients  with 
migraine  and  moderate  to  severe 
headache. 

Metoclopramide  was  chosen 
as  aspirin  absorption  is  delayed 
during  migraine  attacks.  This 
absorption  is  restored  to  normal 
when  combined  with  metoclo- 
pramide, which  also  combats 
nausea  and  vomiting. 

The  results  revealed  that  the 
combined  aspirin  therapy  was  as 
effective  as  sumatriptan  with  a 
decrease  of  headache  from 
severe  or  moderate  to  mild  or 
none  in  57  per  cent  and  53  per 
cent  of  patients,  respectively,  for 
the  first  migraine  attack  treated. 


Both  treatments  were  better 
than  placebo  and  there  was  no 
significant  difference  between 
the  active  medications  in  the  sec- 
ond attack. 

Nausea  was  also  significantly 
better  controlled  with  combined 
aspirin  than  sumatriptan. 

One  or  more  adverse  events 
were  reported  by  28  per  cent  of 
sumatriptan-treated  patients, 
compared  with  18  per  cent  of 
those  treated  with  combined 
aspirin  and  13  per  cent  of 
placebo-treated  patients. 

Sumatriptan  appeared  signifi- 
cantly less  well  tolerated  than 
both  placebo  and  combined 
aspirin. 

The  authors  conclude  that 
while  sumatriptan  "reinforces 
the  armamentarium  against  mig- 
raine attacks  ...  because  of  its 
high  price  physicians  should 
consider  whether  the  routine  use 
of  sumatriptan  as  initial  treat- 
ment of  a  migraine  attack  really 
is  preferable  to  the  use  of 
cheaper  drugs,  such  as  anal- 
gesic/anti-emetic combinations". 


when  it  is  in  remission  in  some 
patients. 

However,  because  of  the  high 
cost  of  treatment,  guidelines  for 
prescribing  and  availability  with- 
in local  health  authorities  will 
have  to  be  considered  by  the 
Department  of  Health. 


Measles  dispute 

The  Government  is  lauding  last 
autumn's  measles/rubella  vacci- 
nation of  schoolchildren  in  the 
face  of  criticism  from  parents  of 
adversely-affected  children. 

The  campaign  was  initiated  to 
prevent  a  measles  epidemic, 
scheduled  for  this  year,  which  it 
was  said  would  affect  up  to 
200,000  children. 

However,  one  parents'  support 
group,  Jabs,  says  it  has  received 
reports  of  85  children  suffering 
adverse  reactions  following  vac- 
cination, with  up  to  40  reporting 
long-term  illnesses,  such  as 
epilepsy  and  rheumatoid  arthri- 
tis. Since  the  national  media  took 
up  the  story,  says  Jabs'  secretaiy, 
Jackie  Fletcher,  the  organisation 
has  been  flooded  with  calls. 

"Until  every  reaction  is  repor- 
ted to  the  Committee  on  Safety  of 
Medicines,  followed  up  and  in- 
vestigated, then  no  one  is  learn- 
ing by  this  and  the  vaccines  are 
seen  as  safe,"  says  Ms  Fletcher. 

A  spokesman  for  the  Depart- 
ment of  Health  dismisses  Jabs' 
claims.  "We  have  no  apologies  for 
the  campaign,  it  was  a  great  suc- 
cess. We  are  absolutely  aston- 
ished at  where  they  have  found 
these  cases."  The  campaign 
reduced  measles  incidence  from 
an  average  of  300  to  50  last  year. 
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Sanatogen 


The  new  look  range  that's 

second  to  none  - 
from  the  Multi  Vitamins' 
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Pfizer's  Migraleve 
relaunched 
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Migraleve 

TAKEN  SECOND 
IF  MIGRAINE 
■  CONTINUES 

Migraleve,  the  OTC 
treatment  for  migraine, 
is  being  relaunched  by 
Pfizer  Consumer 
Healthcare  with  new 
sub-branding,  pack 
design,  point  of  sale 
leaflet  and  TV 
advertising. 

Migraleve  is  being 
rebranded  to  remove 
any  confusion  about  the 
dosage  regimen  of  the 
product  and  which 
tablets  are  most 
appropriate. 

The  pink  tablets  will 
now  be  known  as 
Migraleve  1  and  should 


Alcohol  aware 


A  woman  in  Hampshire 
was  wrongly 
breathalysed  following 
the  use  of  a  supermarket 
brand  breath  freshener 
because  the  policeman 
could  detect  the  smell  of 
alcohol. 

Trading  standards 
officers  have  since  com- 
mented that  perhaps  such 
products  should  carry  an 
on-pack  warning. 


be  taken  at  the  onset  of 
an  attack  to  prevent  it 
developing.  Tire  yellow 
tablets  will  be  known  as 
Migraleve  2  and  should 
be  taken  subsequently 
to  relieve  any  persisting 
headache. 

Pfizer  is  spending 
5750,000  on  nationwide 
TV  advertising  which 
breaks  in  November. 

A  new  consumer 
leaflet,  'Master  your 
migraine',  is  available  to 
pharmacies. 
Pfizer  Consumer 
Healthcare.  Tel:  01420 
84801. 

Euro  give-aways 

Europharm  is  giving  away 
a  range  of  gifts,  including 
fax  machines,  with  total 
orders  of  51,998, 52,998 
and  53,998  across  the 
whole  range  of  generic 
and  parallel  import  drugs. 

The  offer  is  being  run 
jointly  with  Eurochem 
and  Cavendish  until 
December  16. 
Eurochem.  Tel:  0800 
125225. 


Halls  soothes  for  survival 


Halls  Soothers  is  driving 
sales  this  autumn  by 
teaming  up  with  Kleenex 
Ultra,  inserting  its 
Blackcurrant  variety  into 
3  million  Kleenex  Winter 
Survival  Kits. 

The  kits  are  available 
to  consumers  in 
exchange  for  Kleenex 


Ultra  Pack  proofs  of 
purchase. 

This  kit  follows  the 
success  of  the  Hayfever 
Kit  promotion  earlier  this 
year,  which  featured 
Halls  Mentho-Lyptus. 
Warner-Lambert 
Confectionery.  Tel:  01703 
620500. 


Glitter  gargles 

Research  carried  out  for 
National  Gargling  Week 
has  discovered  some 
celebrity  garglers, 
including  Gary  Glitter. 

The  third  National 
Gargling  Week, 
sponsored  by  TCP,  begins 
on  January  29,  1996.  The 
aim  is  to  encourage 
gargling,  ideally  with  TCP, 
for  a  sore  throat.  The 
theme,  as  previously,  is 
'Sing  away  a  sore  throat'. 

Activities  during  the 
week  include  reader 
offers,  competitions  and 
promotions  in  the 
consumer  press;  a 
nationwide  radio  tour; 
and  an  advertising 
campaign. 

During  the  1995-96 
winter  season,  Pfizer  will 
be  supporting  TCP  with  a 
51.5  million  national 
advertising  campaign. 
Pfizer  Consumer 
Healthcare.  Tel:  01420 
84801. 

Added  Extra 
from  Del  Monte 

Del  Monte  is  claiming  the 
launch  of  the  first  pure 
fruit  juice  with  added 
vitamins,  called  Extra. 

Made  from  orange  and 
apple  juice,  it  targets 
mothers  who  are 
concerned  about  their 
children's  diet.  It  is 
available  in  a  one-litre 
carton  and  costs  £0.95. 
Del  Monte  Foods 
International  Ltd.  Tel: 
01784  447400. 

Getting  to  grips 
with  Tubigrip 

Seton  Healthcare  is 
currently  promoting  its 
Tubigrip  elasticated 
bandage  to  pharmacy 
assistants  via  an 
education  mailer. 

The  mailer  includes  a 
free  swatch  of  Tubigrip 
and  an  opportunity  to  win 
a  weekend  at  Ragdale 
Hall  health  resort  by 
entering  a  simple 
question  and  answer  quiz 
competition. 
Seton  Healthcare  Group 
pic.  Tel:  0161  652  2222. 


Pharmacy-only  GSL  for  IBS 


Monmouth 
Pharmaceuticals  is 
introducing  an  OTC  pack 
of  Mintec. 

Mintec  relaxes  spasm 
in  the  muscle  in  the 
bowel  wall  and  helps 
restore  normal  bowel 
contractions. 

The  enteric-coated 
peppermint  oil  capsules 
will  come  in  a  pack  of  25, 
retailing  at  55.65. 

The  launch  will  be 
supported  by  new  point 
of  sale  materials  - 
including  a  consumer 
leaflet  on  IBS  -  a  range  of 
window  display  items 
and  pharmacy  assistant 
training  packs. 
•  Chemist  &  Druggist 
readers  can  receive  a 
copy  of  Monmouth's 
leaflet,  'A  guide  to  help 
you  understand  irritable 
bowel  syndrome', 
together  with  a  free 

Make  a  date  for 
Milk  Action 

Baby  Milk  Action  is 
aiming  to  beat  baby  milk 
companies  at  their  own 
game  by  introducing  a 
new  calendar  which 
features  photographs  of 
women  from  around  the 
world  breastfeeding. 

All  money  raised  from 
the  sale  of  the  new 
calendar  (55)  will  be  used 
to  support  the  work  of 
Baby  Milk  Action. 
Babv  mm  Action.  Tel: 
01223  464420. 


Buttering  up 
uttercup 


A  new-look  Buttercup 
cough  medicine  is  to  be 
supported  by  a  51  million 
national  TV  advertising 
campaign. 

New  packaging  updates 
the  Traditional, 
Blackcurrant  and  Lemon 
&  Honey  variants,  with 
new  cartons  emphasising 
the  warm  and  soothing 
properties  of  the  brand. 

The  new  campaign  will 
break  in  January,  1996. 
Pfizer  Consumer 
Healthcare.  Tel:  01420 
84801. 


Mintec  pad  and  pen,  by 
writing  to: 
Monmouth 

Pharmaceuticals  Ltd,  3-4 
Huxley  Road,  The  Surrey 
Research  Park,  Guildford, 
Surrey  GU2  5RE.  Tel:  01483 
65299. 

Taking  care  of 
aromatherapy 

Thornton  &  Ross  is 
launching  a  new  line  of 
aromatherapy  products 
under  the  Care  label. 

To  be  introduced  over 
the  next  six  months,  the 
range  will  include: 
peppermint  oil,  lavender 
oil,  rosemary  oil  and 
tangerine  oil. 

The  10ml  bottles  will 
have  a  trade  pric  e  of 
around  51-51.50. 
Thornton  &  Ross  Ltd.  Tel: 
01484  842217. 
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Daniels 

TRIDENT 


Daniels 

HEALTHCARE 


The  new  national  force  in  wholesaling 


COUNTERPOINTS 


Cyclax  takes  the 
natural  route 


Cyclax  is  extending  its 
skin  care  offering  with  a 
new  natural  range  of 
face  and  body  creams 
called  Nature  Pure. 

It  comprises  five 
300ml  products 
packaged  in  colour- 
coded  containers:  Aloe 
Vera  Revitalising  Cream, 


Snap  happy 


In  time  for  Christmas  is 
Unichem's  first  own- 
brand  single-use  camera. 

Retailing  at  £7.99,  it 
undercuts  both  Boots' 
and  Konica's  versions. 
Unichem  pic.  Tel:  0181  391 
2323. 


Vitamin  E  Face  &  Body 
Cream,  Oil  of  Evening 
Primrose  Night  Cream, 
Cocoa  Butter  Rich  Body 
Cream  and  Apricot 
Facial  Scrub. 

All  retail  at  £3.99. 
International  Classic 
Brands.  Tel:  0181  579 
6060. 


New  US  range 


Kiss  My  Face  is  a  new 
range  of  toiletries 
heralding  from  the  US. 

The  usp  of  the  range  is 
its  ethical  stance:  all  Kiss 
My  Face  products  have  no 
fragrance,  no  artificial 
colours,  no  preservatives, 
no  animal  testing  and  no 
animal  ingredients. 

It  is  a  wide  product 
range  which  includes: 
lipbalms  (£5.99),  face  and 
body  moisturisers 
(ranging  from  £3.99-£8.99). 
The  Communications 
Store.  Tel.  0181  287  4375. 


ON  TV  NEXT  WEEK 


Askit  Powders:  STV,  G 


Bazuka  Gel:  GMTV 


Clairol  Loving  Care/Lasting  Colour:  STV,  B,  G,  Y,  TT,  C4 


Ibuleve  Spray:  C4 


Imodium:  All  areas 


Qtex  Ear  Drops:  C4 


Pearl  Drops  (baking  soda):  B,  G,  C,  A,  M,  GMTV 


Rennie  Rap-eze:  All  areas 


Wrigley's:  All  areas 


Wisdom  Confev ■:  All  areas 


GTV  Grampian,  B  Border,  BSkyB  British  Sky  Broadcasting, 
C  Central,  CTV  Channel  Islands,  LWT  London  Weekend, 
C4  Channel  4,  U  Ulster,  G  Granada,  A  Anglia,  CAR  Carlton, 
GMTV  Breakfast  Television,  STV  Scotland  (central), 
Y  Yorkshire,  HTV  Wales  &  West,  M  Meridian,  TT  Tyne  Tees, 
W  Westcountry 
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Nickel-free 
makes  its  mark 

With  around  25  per  cent 
of  women  suffering  from 
nickel  allergy,  the 
Sheffield  Assay  Office  has 
now  designed  a  mark  to 
guarantee  the  adherence 
to  the  Trading  Standards 
guideline 
of  nickel  in 
costume 
jewellery. 

The 
mark  is  to 
act  as  a 
guarantee  of  quality  and 
authenticity  of  any  nickel- 
free  costume  jewellery 
stamped  with  it. 

To  date  three  brands 
have  been  awarded  the 
mark:  Aimicci,  Boots 
Solutions  and  Country 
Casuals  jewellery  range. 

Further  information  on 
nickel  allergy  and  nickel- 
free  jewellery  can  be 
obtained  from: 
Nickel-Free  Hotline.  Tel: 
01273  748910. 

Boss  floss 

Oral-B  is  introducing  a 
new  dental  floss  variant, 
Mint  Ultra  Floss. 

The  waxed  product 
consists  of  interlocking 
fibres  which  stretch  thin 
under  tension  to  fit  the 
tight  spaces  and  then 
bounce  back  to  remove 
plaque.  The  floss  is  also 
spongy  and  frayless,  the 
company  says. 

It  will  retail  at  SI. 79. 
Oral-B  Laboratories  Ltd. 
Tel:  01296  432601. 

Class  Acte  from 
Escada 

The  new  fragrance  from 
fashion  house  Escada  is 
called  Acte  2. 

It  is  a  floral  fragrance 
with  top  notes  of  freesia, 
wild  rose  and  mandarin; 
combined  with  heart 
notes  of  peony,  cinnamon 
and  star  aniseed.  Warm 
base  notes  include  vanilla 
orchid  and  sandalwood. 

The  carton  is  yellow 
with  gold  graphics. 

The  range  comprises: 
perfume  15ml  (S58),  eau 
de  parfum  spray  (30ml, 
£24;  50ml,  S36;  and  100ml, 
S48)  and  eau  de  parfum 
pour  (50ml,  £34). 
Kenneth  Green 
Associates.  Tel:  01372 
469222. 


Space-age 
Duracell 

Duracell  has 
adopted  a  space- 
age  theme  for  the 
introduction  of  its 
"unique  titanium 
technology"  packs. 
The  famous 
Duracell  bunny  has 
been  launched  into 
outer  space  as  part 
of  a  £10  million 
advertising  and 
support  package  for 
the  brand.  It  breaks 
on  October  16  and 
will  run  until 
January,  1996. 

The  titanium 
message  is  set  in 
bright  blue  against 
DuraceM's  orange 
and  black.  The  new 
pack  also  features 
extended  cell 
graphics  to  make 
identification 
quicker. 

Duracell  (UK)  Ltd. 
Tel:  01293  517527. 

Silver  Seal 
deals 

Ever  Ready's  zinc 
battery,  Silver  Seal, 
is  running  a  special 
cash-back  offer. 

By  purchasing 
two  promotional 
packs,  consumers 
can  claim  £  1  in 
return.  Eveiy  pack 
also  carries  a 
coupon  with  £0.25 
off  the  next 
purchase  of 
Energizer  batteries. 
Ever  Ready  Ltd.  Tel: 
0181  882  8661. 

Gillette's 


glitter 


Gillette  is  getting 
set  for  Christmas 
with  a  range  of 
sales  promotions. 

Throughout 
November,  Gillette 
SensorExcel 
Cartridges  will  be 
on  special  offer,  as 
will  Gillette  Series 
products:  shaving 
foam  (£1.69  from 
£1.95),  shaving  gel 
(£2.29  from  £2.59) 
and  after  shave  gel 
and  balm  (£3.45  from 
£4.45). 

Gillette  UK  Ltd.  Tel: 
0181  560 1234. 


Product  Information.  Nurofen  Micro-Granule: 
Each  sachet  contains  400mg  Ibuprofen  B.P. 
Indications:  Effective  in  the  relief  of 
headaches,  cold  and  'flu  symptoms,  rheum, 
and  muscular  pain,  backache,  fever,  migrairfl 
period  pain,  dental  pain  and  neuralgia. 
Dosage  and  Administration:  Adults  and  child! 
over  12  years:  Initial  dose  1  sachet,  then  if 
necessary  1  sachet  every  4  hours.  Do  not 
exceed  3  sachets  in  any  24  hours. 
Precautions  and  Warnings:  As  with  some  ot 
pain  relivers,  Nurofen  Micro-Granules  shout! 
not  be  taken  by  patients  with  a  stomach  ul 
or  other  stomach  disorder  or  hypersensitivil 
ibuprofen.  Patients  receiving  regular 
medication,  asthmatics,  anyone  allergic  to 
aspirin,  and  pregnant  women  should  be 
advised  to  consult  their  doctor  before  takin 
Nurofen  Micro-Granules.  Each  sachet  contai 
132mg  (approximately  6mEq)  sodium.  This 
should  be  considered  in  patients  whose  ov 
intake  of  sodium  must  be  restricted.  In  nor| 
use,  side  effects  are  very  rare,  but  may 

gastrointestinal  intolerance  and  bleeding,  a 
skin  rashes.  Not  recommended  for  childrercH 
under  12.  If  symptoms  persist  for  more  thfl 
3  days  patients  should  be  advised  to  cons 
their  doctor. 

Product  Licence  Number:  0327/0081. 
Licence  Holder:  Crookes  Healthcare  Limite 
Nottingham,  NG2  3AA.  Legal  Category:  P. 
Price:  Nurofen  Micro-Granules:  6's  £1.69, 
12's  £2.95.  Date:  June  1995. 
Reference: 

1.  Busson,  M.,  J.  Int.  Med.  Res.  1986,  14, 

NUROF€N 

Contains  ibuprofen 


TAKE     NUROFEN  MICRO-GRANULES 


A  sachet  of  Nurofen  Micro-Granules  dispersed  in  water  provides  fast  relief  for  mild  to  moderate  pain. 
Delivering  all  the  benefits  of  Nurofen  in  a  soluble  form,  it's  as  well  tolerated  as  paracetamol  and  gentler 
on  the  stomach  than  aspirin1.  At  the  same  time,  its  pleasant  orange  flavour  ensures  compliance. 

WHATEVER      THE      PAIN,      YOU'VE      GOT     A      NUROFEN  ANSWER 


New  Canesten  Combi  brings  together  in  the  same  pack  all  your  customers  need  for  thrush:  a  pessary  and  a  cream. 
It  also  gives  you  all  you  need:  another  exciting  opportunity.  Because  Canesten  Combi  comes  with  excellent  PORs 
and  a  complete  support  package.  It  includes  a  massive  consumer  advertising  campaign,  extensive  POS  and  a  full 


Canesten'  Combi  Prescribing  Information  Presentation  A  combination  pack  comprising  one  Canesten  1  Pessary  (containing  500mg  Clotrimazole  BP)  plus  a  20g  tube  of  Canesten  1%  cream  (containing  1.0% 
Clotrimazole  BP).  Canesten  1  Pessary  is  a  convex,  white  pessary  measuring  25mm  x  6.5mm  x  10mm  and  is  marked  'Bayer'  on  one  side  and  'MU'  on  the  other.  Uses  Pessary  for  candidal  vaginitis;  cream  for  associated 
vulvitis  and  to  treat  the  sexual  partner  to  prevent  re-infection.  Dosage  and  Administration  Adults  The  single  pessary  should  be  inserted,  preferably  at  night.  Using  the  applicator  provided,  the  pessary  should  be  inserted 
as  deeply  as  is  comfortable  into  the  vagina.  This  is  best  achieved  when  lying  back  with  the  legs  bent  up.  The  cream  should  be  applied  night  and  morning  to  the  vulva  and  surrounding  area  and/or  to  the  partner's  penis 
to  prevent  re-infection.  Children  As  Canesten  1  Pessary  is  used  with  an  applicator,  paediatric  usage  is  not  recommended  Contra-indications  Hypersensitivity  to  clotrimazole.  Warnings  and  Precautions  Medical  advice 
should  be  sought  if  this  is  the  first  time  the  patient  has  experienced  symptoms  of  candidal  vaginitis.  Before  using  the  pessary  or  cream,  medical  advice  must  be  sought  if  any  of  the  following  are  applicable:  More  than  two 
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Date  of  Preparation:  July  1995  ©  Bayer  pic,  July  1995.  ®  Registered  trademark  of  Bayer  AG  Bayer  and  4-  are  trademarks  of  Baver  AG. 


RPSGB  COUNCIL 


MCA  to  consult  on  GSLs 


The  Medicines  Control  Agency  is 
proposing  to  allow  for  consulta- 
tion before  a  medicine's  legal 
classification  changes.  Tempo- 
rary general  sale  list  status,  as 
given  recently  to  Galpharm's 
ibuprofen,  would  be  granted  only 
in  exceptional  circumstances. 

The  Royal  Pharmaceutical 
Society's  Council  welcomed  the 
news  at  last  week's  meeting,  but 
agreed  to  tell  the  MCA  that  it 
could  not  envisage  any  "excep- 
tional circumstances"  applying 
to  a  P  to  GSL  change.  Such  a 
product  would  already  be  avail- 
able from  12,000  pharmacies, 
with  appropriate  professional 
advice. 

The  MCA  is  also  considering  a 
regular  programme  for  P  to  GSL 
changes,  similar  to  that  operat- 
ing for  POM  to  P  switches. 

The  Society  has  vigorously 
opposed  the  granting  of  a  P  to 
GSL  licence  for  ibuprofen  in  let- 
ters and  meetings  with  the  MCA, 
and  was  particularly  concerned 
about  the  lack  of  consultation. 
Council  heard  that,  although  the 
MCA  still  believed  it  was  entitled 
to  vary  Galpharm's  licence  in  the 
way  it  had  done,  it  accepted  that 
the  current  arrangements  might 
be  improved.  Proposals  would 
be  issued  shortly. 
Patient  packs  Council  is  to  take 
further  action  to  resolve  prob- 
lems arising  from  the  introduc- 
tion of  patient  pack  dispensing.  A 
letter  is  to  be  sent  to  the  Depart- 
ment of  Health  seeking  guidance 
for  hospitals  on  dispensing  dis- 
charge medication  and  medi- 
cines for  outpatients,  together 
with  a  further  letter  expressing 
concern  about  the  delay  in  final- 
ising the  Terms  of  Service  of 

Boots  before 

Stat  Com 

Boots  the  Chemist  is  to  appear 
before  the  Royal  Pharmaceutical 
Society's  Statutory  Committee  on 
October  17. 

The  inquiry  centres  around  an 
alleged  prescription  and  delivery 
service  operated  by  a  Salisbury 
Boots'  branch  and  dispensing 
doctors  in  Durrington,  Wiltshire. 
It  is  believed  the  service  was  set 
up  following  the  opening  of  a 
pharmacy  in  the  village,  resulting 
in  the  doctors  losing  their  light  to 
dispense. 

It  is  understood  that  the  hear- 
ing will  consider  a  similar  situa- 
tion which  has  arisen  in  Winter- 
ton.  Humberside. 


community  pharmacists.  A  letter 
to  the  MCA  would  repeat  the 
Society's  view  that  the  regula- 
tions covering  private  dispensing 
and  emergency  supplies  would 
need  amending  before  patient 
packs  were  introduced. 
Teniazepam  .storage  The  Home 
Office  is  to  be  told  that  many 
pharmacists  will  find  it  impossi- 
ble to  meet  Controlled  Drug  stor- 
age requirements  if  teniazepam 
becomes  a  Schedule  3  CD. 
Council  voting  An  electronic 
voting  system  will  be  installed  at 
Council  meetings  for  a  trial 
period  of  three  months,  so  long 
as  it  does  not  damage  the  Coun- 
cil chamber.  This  year's  annual 
meeting  called  for  a  more  open 
syst  em  of  vot  ing,  but  some  Coun- 
cil members  questioned  whether 
the  expense  could  be  justified. 
Council  decided  by  nine  votes  to 
eight  to  try  the  system. 
Continuing  education  Peter 
Curphey  asked  about  progress  in 
implementing  Council's  decision 
to  verify  pharmacists'  compli- 
ance with  the  Code  of  Ethics 
expectation  that  they  would 
undertake  at  least  30  hours'  con- 
tinuing education  a  year,  and  to 
examine  the  resource  implica- 
tions. He  was  told  that  the  educa- 
tion division  had  the  matter  in  its 
one-year  plan,  but  no  progress 
could  be  made  until  the  division 
was  fully  staffed,  which  was 
unlikely  before  January,  1996. 
Pharmacy  degrees  Universities 
are  to  be  told  that  four-year 
degrees  in  pharmacy  should  be 
bachelor's  degrees  and  not  mas- 
ter's degrees. 

Marketing  community  phar- 
macy Council  approved  a  pro- 
posal for  a  resource  pack  on  mar  - 

NHS  admin  cuts 

Stephen  Dorrell,  the  health  secre- 
tary, has  announced  a  S140  mil- 
lion cut  in  the  NHS  administra- 
tion budget  next  year. 

Mr  Dorrell,  who  declared  him- 
self a  'bureausceptic'  at  the  Tory 
Party  conference  in  Blackpool, 
said  trust  and  health  authorities 
worrld  receive  5  per  cent  less  cash 
next  year  for  administration. 

Mr  Dorrell  also  announced  a 
new  efficiency  team  to  study  the 
burdens  imposed  by  the  paper- 
work in  hospitals  and  HAs.  The 
team  will  report  within  90  days. 

In  his  speech,  which  failed  to 
mention  pharmacy,  he  dismissed 
Labour's  proposals  for  the  NHS. 
"Labour  are  divided  among  them- 
selves -  they  sit,  dazzled  like  a 
rabbit  in  the  headlights,  adrift  on 
the  floodtide  of  Conservative 
ideas,"  he  said. 


keting  community  pharmacy  to 
health  commissioners  and  other- 
purchasers.  The  pack  is  likely  to 
be  ready  in  January,  1996. 
Policy  research  unit  Council 
agreed  to  fund  further  develop- 
ment of  a  proposal  to  establish  a 
policy  research  unit  within  the 
Society.  Areas  of  activity  would 
include  influencing  others  and 
influencing  practical  change.  A 
final  decision  will  be  made  once 
all  the  financial  and  other  impli- 
cations can  be  considered. 
Malaria  prophylaxis  Tire  NHS 
Executive  has  responded  to  the 
Society's  concern  that  GPs  can 
charge  for  private  prescriptions 
for  malaria  prophylaxis.  The  let- 
ter' said  the  main  aim  had  been  to 
clear  up  confusion  as  many  GPs 
were  already  charging  patients. 
No  further  changes  of  this  nature 
are  planned. 

BS  for  MDS  An  application  has 
been  made  to  the  British  Stan- 
dards Institution  for  a  standard 
for  monitored  dosage  systems. 
Branch  representatives'  meet- 
ing Council  approved,  subject  to 
the  views  of  the  branches,  a  num- 
ber of  changes  to  the  structure  of 
the  branch  representatives' 
meetings  from  1997.  One  aim 
was  to  reverse  the  continuing 
decline  in  attendance. 
Obit  uary  John  Ferguson,  secre- 
tary and  registrar,  announced 
with  regret  the  deaths  of  Dr  Josef 
Winters,  senior,  who  had  been 
secretary  general  of  the  Interna- 
tional Pharmaceutical  Federa- 
tion from  1956  to  1966  and  its 
president  from  1966  to  1978;  and 
Colin  Woolford,  who  had  been 
the  Society's  public  relations 
manager  from  January,  1987,  to 
November,  1989. 

Creigiau  decision 

A  pharmacy  application,  which 
was  opposed  by  the  local  Labour 
Party,  has  been  turned  down  by 
Mid-Glamorgan  Family  Health 
Services  Authority  (C&D  July  1, 
p5). 

The  application  by  W  0  Davies 
&  Son  to  open  a  pharmacy  in  the 
village  of  Creigiau  was  subject  to 
vigorous  opposition  by  residents, 
who  feared  the  closure  of  two  dis- 
pensing doctor  practices.  They 
asked  the  local  Labour  Party  to 
help,  leading  to  the  distribution  of 
a  'Pharmacy  Fact  Sheet'  to  2,000 
homes  in  the  ar  ea. 

Proprietor  of  W  O  Davies  &  Son 
Michael  Mac  Donald  admits  he  is 
"surprised"  at  the  decision.  As 
yet,  he  has  not  decided  whether 
to  take  the  matter  to  appeal,  as  he 
has  yet  to  be  formally  notified  by 
the  FHSA. 


FHSA  support 

Four  local  pharmacists  are  being 
funded  by  Redbridge  &  Waltham 
Forest  FHSA  to  take  the 
Certificate  in  Pharmacy  Practice 
course  for  1995/96.  The  funding 
covers  course  fees,  a  personal 
tutor  and  a  contribution  towards 
locum  expenses. 

Paracetamol  evaluated 

An  evaluation  of  paracetamol 
sales  has  been  completed  by  the 
Irish  National  Drugs  Advisory 
Board.  Chief  executive  Dr  John 
Kelly  told  C&D  that  its  report  and 
recommendations  had  been  made 
to  the  Department  of  Health. 

Testicular  cancer  drive 

A  leaflet  titled  'A  whole  new  ball 
game'  is  being  distributed  to 
young  men  by  the  DoH  in  a 
campaign  to  encourage  testicular 
self-examination.  Chief  medical 
officer  Dr  Kenneth  Caiman  says 
that  95  per  cent  of  early-stage 
testicular  tumours  are  curable. 
The  Imperial  Cancer  Research 
Fund  devised  the  leaflet. 

Diabetes  friendly 

A  bi-monthly  insert,  which  will 
first  appear  in  C&D  next  week, 
offers  pharmacies  the  opportunity 
to  become  diabetes  friendly'. 
Called  'Connect',  the  promotional 
insert  from  Becton  Dickinson  will 
include  an  accredited  training 
course.  Pharmacists  wanting  to 
know  more  about  the  course  are 
asked  to  write  to  a  Freepost 
address.  There  is  a  stock 
incentive  for  the  first  1,500  to 
respond.  The  company  believes 
the  pharmacist  has  an  important 
role  to  play  in  the  delivery  of 
diabetes  care. 

Medical  device  fees 

The  Medical  Devices  Fees 
Regulations  1995  (SI  No  2487; 
HM$0,  £1.95)  lay  down  the  fees 
payable  for  inspection  of 
premises  and  other  services 
provided  by  the  Department  of 
Health  in  relation  to  active 
implantable  and  medical  devices. 
The  regulations  come  into  effect 
on  October  17. 

Which?  update 

The  latest  issue  of  Which?  Way 
to  Health  tackles  litigation  for 
adverse  drugs  reactions,  private 
dental  complaints,  current 
opinions  on  sugar,  childhood 
diseases  and  the  latest  stomach 
ulcer  therapies. 

Donors  sign  up 

The  NHS  Organ  Donor  Register 
has  clocked  up  two  million 
applications  in  its  first  year. 
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UNICHEM  CONVENTION 


Managed  care  is  one  of  the  catch-phrases  of  the  new  NHS,  and  will  take  on 
greater  significance  next  year,  with  the  formation  of  joint  commissioning 
agencies.  Speaking  at  last  week's  Unichem  convention  in  Marrakech,  Glaxo  s 
Stephen  Jordan  urged  pharmacists  to  be  less  reticent  in  this  area 

Managing  to  manage 


The  merger  of  FHSAs  and  DMAs 
to  form  .joint  commissioning 
agencies,  with  the  ability  to  con- 
trol both  funding  and  delivery  of 
care,  is  an  example  of  a  move 
towards  managed  care  m  the 
MIS 

Managed  care  is  the  linking  of 
two  key  elements  in  healthcare 
which  have  hist  orically  been  sep- 
arate -  financing  and  delivery  of 
care,  explained  Stephen  Jordan, 
commercial  manager  for  Glaxo 
Pharmaceuticals. 

All  managed  care  models  have 
two  basic  requisites:  there  must 
be  agreements  with  selected 
providers  to  furnish  services  to 
patients;  and  agreed  care  guide- 
lines or  protocols  to  ensure  qual- 
ity and  control  utilisation. 

In  healthcare,  the  goal  must  be 
optimum  patient  care  within 
finite  resources,  rather  than  cost 
minimisation.  "If  the  goal  is  cost 
minimisation,  then  the  relation- 
ship between  purchaser  and 
provider  is  not  sustainable," 
stressed  Mr  Jordan.  "Once 
excess  spend  has  been  squeezed 
out  of  the  system,  the  supplier 


either  lias  to  reduce  the  quality  of 
service  in  an  ever-decreasing  spi- 
ral -  or  bow  out." 

Managed  care  can  take  one  of 
two  paths:  component  manage- 
ment; or  total  disease  manage- 
ment, he  said.  The  former  splits 
down  the  costs  of  treatment  into 
elements,  such  as  drugs,  diagno- 
sis, secondary  care,  etc.  Each 
element  is  managed  in  terms  of 
squeezing  out  excess  spend.  UK 
attempts  at  component  manage- 
ment, such  as  extending  the 
Selected  List,  have  achieved  lim- 
ited success  in  controlling  over- 
all cost. 

The  implications  for  pharmacy 
of  this  approach  are  "signifi- 
cantly negative",  he  said.  "Phar- 
macy input  would  be  extremely 
limited.  <  >nce  the  preferred  range 
of  drugs  to  treat  a  condit  ion  has 
been  established,  the  pharma- 
cist's role  would  be  relegated  to 
that  of  dispensing  alone." 

Disease  management,  how- 
ever, evaluates  both  cost  and 
quality  of  healthcare  delivery  as 
a  total  package.  A  typical  pro- 
gramme might  include  cost/out- 


comes assessment,  treatment 
guidelines,  disease  monitoring, 
and  provider  and  patient  educa- 
tion. Every  player  in  the  health 
system  has  a  role  in  making  the 
programme  work 

"Pharmaceutical  care  is  one 
element  of  total  managed  care." 
said  Mi  Jordan. 

The  number  of  definite  exam- 
ples of  pharmacists  who  are 
involved  in  managed  care  is  not 
overwhelming,  he  said.  However, 
there  are  good  and  varied  exam- 
ples of  pharmacists'  inv<  ilveinenl 
which  show  that  pharmacy  not 
only  has  the  capability  to  dev- 
elop new  ways  of  working,  but 
also  unique  expertise,  which  is 
vital  to  the  selected  provider  ele- 
ment of  managed  care. 

"To  become  a  selected  pro- 
vider, I'd  just  make  the  plea  for 
you  to  individually  and  collec- 
tively shout  about  your  value," 
said  Mr  Jordan. 

(Mr  Jordan  was  presenting  on 
behalj  oj  Dr  Maureen  Devlin, 
customer  manager,  pharmacy, 
(llii.ro  Pharmaceuticals,  who 
was  unwell), 


Unichem  introduces  initiatives  to  customers 


Thoughts  on  RPM 

There  will  be  no  moves  against 
resale  price  maintenance  on  med- 
icines for  at  least  another  three  to 
five  years,  according  to  advice 
Smithkline  Beecham  has  re- 
ceived from  consultants. 

"Manufacturers  have  got  to  bal- 
ance the  P  medicines  coming  into 
the  pipeline  against  their  GSL 
portfolio,"  said  national  sales 
manager  Paul  Stanton.  "We  need 
to  leave  pharmacists  in  a  strong 
position  as  the  primary  health- 
care manager." 

There  is  a  much  stronger  case 
for  RPM  on  medicines  than  on 
books,  according  to  Steve  Dick- 
son, Whitehall  Laboratories'  dir- 
ector of  pharmacy,  and  a  member 
of  the  PATAs  strategic  panel  look- 
ing at  the  issue. 

Graham  Ford,  sales  director  at 
Pfizer  Consumer  Healthcare, 
wondered  whether  P  medicines 
might  remain  price  maintained, 
while  GSL  lines  became  open  to 
price  competition. 


SB's  Paul  Stanton 


Steve  Dickson  from  Whitehall 


A  new  hand-held  order  terminal 
will  be  introduced  during  the  last 
quarter  of  the  year,  one  of  four 
initiatives  that  will  be,  or  already 
have  been,  launched  to  Unichem 
customers. 

The  terminal  contains  the  com- 
plete Unichem  product  file  and 
will  be  updated  daily  as  orders 
are  sent.  These  can  be  entered 
using  bar  codes  or  alpha  search. 
Users  can  enter  their  own  retail 
prices.  Software  will  be  available 
separately  for  dispensary  PCs. 

A  new  invoicing  system  intro- 
duced into  the  Croydon  branch 
will  be  in  universal  use  by 
November.  Customers  will  be 
charged  only  for  goods  deliv- 
ered. Order  merging  will  mean  a 
reduced  number  of  documents 
and  parcels. 


Other  initiatives  under  way  are 
the  relaunch  of  own-brand  lines, 
and  a  two-stage  revamp  of  the 
Gold  Partners  scheme. 

"The  key  change  ( in  own-label ) 
is  the  focus  on  healthcare  prod- 
ucts, which  will  now  attract  the 
majority  of  our  support  on  adver- 
tising and  promotion,"  said  Uni- 
chem sales  and  marketing  direc- 
tor Tony  Foreman 

The  first  stage  of  the  Gold  Part- 
ners' r  elaunch  is  already  happen- 
ing (C&D  September  30)  and 
comprises  four  elements: 
•  Greater  support  for  space 
planning,  using  the  Moss  Advi- 
sory Service.  There  will  be  train- 
ing sessions,  and  the  chance  to 
use  audits  or  a  full  consultancy 
service  to  help  plan  space  more 
effectively. 


•  A  core  range  of  120  known 
value  items  has  been  selected 
and  the  retail  price  set  to  match 
Boots'  and  the  supermarkets'  to 
help  pharmacies  portray  an 
image  of  competitive  pricing. 

•  POS  and  display  material  has 
been  improved.  A  catalogue  of 
'off  the  shelf  merchandising  aids 
is  available  with  the  option  of 
calling  rn  a  display  and  merchan- 
dising advisory  team. 

•  Options  of  local  promotions 
that  can  be  bought  'off  the  shelf 
as  appropriate. 

"In  1006,  the  programme  will 
be  developed  to  accommodate  a 
far  wider-ranging  service  offer," 
commented  Mr  Foreman.  "We 
aim  to  make  Gold  Partners  the 
preferred  trading  status  for  all 
pharmacies." 
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CUfflfV        Relief  from  Back  Pain  is  a  gift  for  life  ... 

^sTEAf        80%  of  the  population  suffer  from  Back  Pain 

The  Cumfy  Back  Care  System  offers  an  extensive  range  of 
back  pain  relief  products  that  make  ideal  gifts. 

Order  stock  with  special  POS  today  and  boost  your  profits  C 
L-  POSTURE  PRODUCTS  LTD  P.O.  BOX  3 1 ,  EXMOUTH,  DEVON  EX8  2YTTEL  (01395)  224455  FAX:  (01395)  222515  ^3 
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LINCS  LPC  CONFERENCE 


Lincolnshire  lauded 
for  local  standards 


Last  weekend  saw  the 
22nd  Lines  Local 
Pharmaceutical 
Committee  conference, 
where  pharmacists  were 
applauded  for  their  input 
by  Lincolnshire  Health's 
primary  care 
development  director 

Lincolnshire  pharmacists  have 
been  congratulated  for  being  the 
first  profession  in  the  county  to 
develop  local  quality  standards 
for  health  services  -  standards 
that  would  normally  be  imposed 
by  the  purchasing  authority. 

Pharmacists  had  led  the  way 
through  meaningful  discussions 
with  Lincolnshire  Health,  its  pri- 
mary care  development  director, 
Dr  Richard  Crookes,  told  con- 
tractors when  he  addressed  the 
Linconshire  Local  Pharmaceuti- 
cal Committee's  22nd  annual  con- 
ference on  Sunday. 

He  said:  "The  Community  Phar- 
macy Group  has  been  a  success- 
ful vehicle  for  local  negotiations 
on  nursing  homes  and  out  of 
hours  payments  this  year.  We  are 
also  funding  training  for  medicine 
counter  assistants." 

Joanne  West  had  been  ap- 
pointed as  pharmacist  facilitator 
to  Lincolnshire  Health.  "This 
emphasises  our  belief  that  com- 
munity pharmacy  is  an  important 
area,"  said  Dr  Crookes. 

But  he  believed  Lincolnshire 
Health  was  now  short  of  cash 
because  of  a  Government  reallo- 
cation of  funds.  "You  will  hear  of 
other  purchasers  being  more  gen- 
erous," he  said,  citing  Barnsley  as 
a  case  in  point. 

Around  70  per  cent  of  Lincoln- 


The  future  is  in  your  hands 


Lincolnshire  IPC's  secretary, 
Noel  Baumber 


Lincolnshire  Health's  primary 
care  development  director,  Dr 
Richard  Crookes,  applauds 
pharmacists  in  front  of  LPC 
chairman  Keith  Swann  at  the 
22nd  Lincolnshire  LPC 
conference  last  Sunday 

shire's  107  GP  practices  were 
fundholders,  with  one  group  be- 
ing one  of  50  nationwide  pilots  on 
total  purchasing.  On  average, 
fundholders  purchased  35  per 
cent  of  their  requirements  for 
themselves. 

Under  Virginia  Bottomley,  Gov- 
ernment had  wanted  to  take  the 
total  purchasing  route,  but  there 
was  a  softer  approach  under  new 
health  secretary  Stephen  Dorrell, 
who  was  looking  to  locate  bud- 
gets in  the  locality  rather  than  in 
practices. 

The  politics  were  no  longer 
clear,  with  the  Labour  Party  say- 
ing it  will  abolish  GP  fundholders. 
"GP  fundholding  has  been  quite 
successful  and  has  worked  well 
in  most  areas,"  believed  Dr 
Crookes. 

Finnish  models 

Finland  had  remodelled  its  health 
service  over  the  last  15  years, 
with  cash  now  devolved  to  locali- 
ties with  local  teams  administer- 
ing the  funds  across  the  relevant 
health  professionals  to  ensure 
locally  determined  needs  were 
met. 

The  teams  controlled  all  bud- 
gets, set  standards  and  integrated 
care  across  the  professions.  By 
setting  outcomes  and  controlling 
delivery,  they  operated  the  gate  to 
expensive  secondary  care.  "The 
Firms  have  addressed  our  prob- 
lem," Dr  Crookes  commented, 
drawing  the  parallel  between  the 
similarly  rural  nature  of  Finland 
and  Lincolnshire. 


It  was  essential  that  pharmacists 
"get  involved  in  the  communica- 
tion process",  said  Roger  Odd, 
the  Royal  Pharmaceutical  Soci- 
ety's head  of  pharmacy  practice, 
because  the  Society  had  placed 
the  future  of  the  profession  in 
their  hands  with  the  launch  of  the 
'Pharmacy  in  a  new  age'  consul- 
tation process. 

Council  had  already  formu- 
lated some  ideas,  but  it  had 
decided  to  consult  rather  than 


impose,  he  said.  "Tell  us  what's 
missing  from  the  document!" 

The  profession  needed  to 
deliver  what  the  public  wanted  to 
a  high  standard,  ensured  by  train- 
ing, especially  training  for  addi- 
tional roles.  The  new  age  process 
had  to  set  the  agenda  for  phar- 
macy for  the  next  10-15  years. 

And  Mr  Odd  reminded  pharma- 
cists that  they  were  key  to  both 
the  public's  and  opinion-formers' 
perceptions  of  pharmacy. 


ay 
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New  age  traveller  Roger  Odd,  head  of  pharmacy  practice  at  the  Royal 
Pharmaceutical  Society,  hit  the  Lincolnshire  roads  last  Sunday  to 
launch  the  Society's  new  message  to  community  pharmacists 

The  financier's  tale 


Local  indicative  budgets  should 
be  abandoned  in  the  1995-96  con- 
tract negotiations,  but  there 
should  be  central  budgets  for 
'national'  non-core  roles,  with 
health  commissions  budgeting 
for  other  non-core  activities  and 
pilot  trials. 

The  Pharmaceutical  Services 
Negotiating  Committee's  finan- 
cial executive,  Godfrey  Horridge, 


PSNC's  financial 
executive, Godfrey  Horridge, 
challenged  Roger  Odd's  response 
to  a  question  from  the  floor  -  that 
pharmacists  were  paid  a 
technician's  wage  for  the 
mechanical  dispensing  job  -  but 
said  they  weren't  paid  enough 


expounded  this  theme  to  Lin- 
colnshire contractors,  continu- 
ing the  Committee's  explanation 
of  its  reversion  to  its  original 
stance  on  local  pay  (C&D  Sep- 
tember 23,  p415). 

Requirements  for  non-core 
arrangements  needed  to  be  deter- 
mined from  a  national  menu  and 
monitored  to  see  that  profes- 
sional requirements  were  being 
met  at  local  level. 

Mr  Horridge  listed  rotas, 
advice  to  nursing  and  residential 
homes,  oxygen,  and  additional 
national  non-core  roles  as  suit- 
able cases  for  local  treatment.  He 
listed  oxygen,  compliance  and 
health  promotion  as  being  on  the 
Government's  shopping  list. 

"Compliance  is  a  massive  sub- 
ject and  needs  a  lot  more  negoti- 
ation," he  said.  Tire  protocol  on 
oxygen  had  been  agreed,  while 
health  promotion  was  "probably 
better  handled  at  local  level". 

By  1997-98  ideas  should  be 
converted  into  reality,  with  PSNC 
managing  the  process.  Beyond 
then,  Mr  Horridge  envisaged  a 
"Pharmacy  2000  service  for 
patients",  with  new  roles  follow- 
ing funded  pilots  and  delivering 
cost-effective  health  gain  to  pat- 
ients through  a  significant  num- 
ber of  contractors,  thereby  en- 
hancing the  profit  and  the  status 
of  community  pharmacists. 
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BESTSELLERS 
THAT  WON'T  BE 
LEFT  ON  THE  SHELF 


Maggie  Tisserand: 


-  hENTONCL 


The 
revolutionar 
bestseller 


1 


health 


How  to  look 


^vitality 
J  looks 


THE 


CLEARBLUE 

ONE  STEP 

SIMPLEST  HOME  PREGNANCY  TEST 

MINUTES  -  TEST  ANYTIME  OF  DAY 


Ultra  I 
fL<Health[ 


RESULTS  IN  3 


TWO  TESTS 


Customers  purchasing  a  two  test  pack  of  Clearblue 
One  Step  can  send  away  for  a  free  health  book  worth 
up  to  £7.99.  In  fact,  your  customers  can  choose  from  a 
range  of  three  bestsellers,  all  carefully  selected  to  suit 
pregnant  and  non-pregnant  women  alike  -  just  the 


kind  of  offer  you'd  expect  from  the  best-selling  home 
pregnancy  test. 

To  order  promotional  stock,  contact  your  Unipath 
representative  or  call  the  Unipath  Sales  Desk  on 
FREEPHONE  0800  267448. 


CLEARBLUE 

ONE  STEP 


BRITAIN'S  NO.l  HOME  PREGNANCY  TEST 


Clearblue  One  Step  and  the  fan  device  are  trademarks  ©  Unipath  Ltd,  Norse  Road,  Bedford,  MK41  OQG 


NACEP  CONFERENCE 


Star  gazing  at  NACEP 


With  the  profession  in  a  state  of 
flux,  it  was  hardly  surprising  that 
the  46th  annual  conference  of 
the  National  Association  of  Co- 
operative Executive  Pharmacists 
focused  on  the  changes  and 
fut  ure  influences  on  pharmacy. 

"The  full  impact  of  what  our 
profession  decides  now  will  con- 
tinue to  resonate  in  ten,  20,  30 
years'  time.  The  challenge  is  ours 
-  but  the  future  is  yours,"  said  the 
National  Association  of  Co-oper- 
ative Executive  Pharmacists' 
president,  Geoff  Flint,  in  his  con- 
cluding speech  to  the  organisa- 
tion's annual  conference. 

Steve  Axon,  Pharmaceutical 
Services  Negotiating  Committee 
secretary,  likened  it  to  star  gaz- 
ing. "When  we  reach  our  conclu- 
sion as  to  whether  we  are  look- 
ing at  the  mud  or  looking  at  the 
stars,  we  will  be  guided  by  the 
'Pharmacy  in  a  new  age'  docu- 
ment," he  said. 

Ask  Axon 

PSNC  secretary  Steve  Axon 
touched  on  a  number  of  issues. 

•  "It's  unfortunate  that  the 
Government  consistently 
refuses  to  acceptthe  increased 
productivity  of  pharmacists  in 
dispensing  more  and  more 
prescriptions." 

•  "The  fall  in  gross  profit  year 
by  year  and  international 
comparisons  bears  testimony  to 
the  inadequate  funding  of  the 
pharmaceutical  service." 

•  "Until  the  Government  truly 
accepts  that  a  pharmaceutical 
service  is  more  than  the 
dispensing  of  medicines,  is 
prepared  to  invest  in  community 
pharmacy  and  to  reap  the 
financial  returns  that  such 
investment  can  generate,  then 
the  lack  of  funding  will  prevent 
development." 

•  "PSNC  is  totally  against 
sanctions  -they  are  not  an 
option." 

•  "I  applaud  the  [assistant] 
protocols,  provided  they  do  not 
make  the  pharmacist  invisible." 

•  "If  managed  care  is  to 
develop,  it  could  be  either 
through  the  disease 
management  route  or  through 
GP  fundholding.  What  won't 
happen  is  that  we  will  have  a 
direct  import  from  America." 

•  "The  advantage  of  mail  order 
pharmacy  is  price.  Who  wants 
to  have  their  film  developed  in 
one  week  when  they  can  get  a 
next-day  service?" 

•  "We  can  only  live  in  hope  that 
this  crazy  situation  [non- 
contract  pharmacies]  is 
rectified." 
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Steve  Axon,  PSNC 

The  initiative  was  emphasised 
by  fellow  speaker,  the  Society's 
vice  president,  Ian  Caldwell.  He 
termed  it:  "One  of  the  most 
important  things  the  Society  has 
done  in  many  years.  The  sooner 
it  is  taken  forward  the  better." 

The  underlying  theme  of  both 
speakers'  presentation  was  the 
imperative  of  change.  Mr  Cald- 
well warned:  "If  an  organisation 
does  not  change,  it  becomes 
archaic,  marginalised,  nobody 
wants  its  products  and  it  loses 
value.  We  do  not  have  any  option 
but  to  change." 

Mr  Axon  outlined  the  many 
influences  of  change,  ranging 
from  the  economic  and  legisla- 
tive aspects  to  the  consumer  and 
professional  influences. 

Of  the  economic  influences 
there  were  those,  such  as  the 
amount  and  devolution  of  fund- 
ing and  the  balance  between  dis- 
pensing and  other  pharmaceuti- 
cal services,  and  those  that  will 
inevitably  affect  the  profession. 

He  believed  these  were  not 
cause  for  concern,  despite  touch- 
ing on  the  fearsome  terms  man- 
aged care,  non-NHS  funding  and 
mail  order  pharmacy.  "They  do 
not  just  provide  an  opportunity 
for  the  profession  to  develop  but 
they  will  make  sure  that  it  does  - 
in  a  controlled  rather  than  an  ad 
hoc  manner  due  to  maverick 
actions  by  individuals,  however 
altruistic." 

Of  all  of  these,  Mr  Axon  felt 
"information  technology  is  the 


Community  pharmacists  are  be- 
ing asked  to  be  vigilant  over  sales 
of  Nytol,  amid  fears  of  abuse  by 
young  people. 

Royal  Pharmaceutical  Society 
inspector  for  the  Midlands  area 
Julian  Williams  told  the  confer- 
ence that  clubbers  are  using  the 
ding  to  'come  down'  from 
ecstasy  and  amphetamines. 

"It's  a  pretty  startling  thing  if 


Ian  Caldwell,  RPSGB 


Geoff  Flint,  NACEP 

strongest  of  all  the  economic 
forces." 

Mr  Caldwell  echoed  this  in  his 
speech.  "All  this  [new  service 
delivery]  hinges  on  the  use  of 
information  technology.  That's 
the  one  thing  that  if  we  do  not 
keep  up  with  it  will  run  away  and 
leave  us  standing." 

However,  some  of  the  eco- 
nomic influences  will  depend  on 
legislation,  such  as  changes  to 
pharmacists'  Terms  of  Service, 
NHS  re-organisation  and  deregu- 
lation. "We  applaud  the  move 
from  POM  to  P,  but  we  are  not 
particularly  happy  about  the 
move  from  P  to  GSL.  It  shows, 
more  than  anything  else,  the 
need  to  stress  the  importance  of 
the  supervision  of  medicines." 

The  final  influences  lay  with 
consumers  and  the  profession 
itself. 


you  see  youngsters  coming  in  for 
Nytol  because  they  should  not 
have  any  sleeping  problems," 
said  Mrs  Williams. 

Although,  as  far  as  she  was 
aware,  the  problem  is  only  con- 
fined to  the  north  of  England  and 
the  Birmingham  area,  she  ad- 
vised pharmacists  to  put  the  OTC 
medicine  on  the  red  list  of  their 
counter  assistant  protocols. 


The  Royal  Pharmaceutical  Soci- 
ety's    training     of  pharmacy 
counter  assistants  came  in  for  I 
criticism  by  the  National  Pharma-    j  I 
ceutical  Association's  head  of  j 
training,  Ailsa  Benson. 

"Training  has  been  a  bit  of  a 
charade.  Here  we  are,  14  months 
later,  still  not  certain  what  train- 
ing is  required,"  she  opined.  The 
result  was  confusion. 

Although    the    Society    had  :; 
decreed    that    training  should 
ensure  assistants  have  the  under- 
pinning knowledge  of  the  retail  I 
level  2  National  Vocational  Quali- 
fication,  Mrs  Benson  pointed  out: 
"The  Society  only  wants  the  assis-  I 
tants  to  get  the  knowledge,  but  I 
think  we  should  go  further  than  a 
that  and  ensure  they  are  compe- 
tent to  do  their  job." 

The  means  to  do  this  lay  in  the  i 
completion  of  the  level  2  NVQ,  J 
which  looked  at  performance  evi-  I 
dence.  "NVQs  allow  us  to  see  if 
knowledge  is  being  used  compe-  ,  i 
tently,"  said  Mrs  Benson. 

She  added  that  there  was  no  J 
need  for  "all  this  angst"  about  I 
NVQs  as  they  were  "logical,  neat,  | 
tidy  and  so  should  appeal  to  phar- 
macists". With  the  implementa- 
tion of  an  NVQ  for  dispensing 
technicians  next  year,  it  was 
important   for   pharmacists  to 
understand  the  concept. 

But  the  Society  did  not  require 
the  full  NVQ  to  be  completed,  I 
simply   that   the  undeqiinning 
knowledge  of  the  NVQ  is  im-  j 
parted.  To  this  end,  a  number  of 
courses  are  already  accredited 
with  offering  this,  with  others  ■' 
now  set  up,  but  yet  to  be  accred- 
ited by  the  Society.  "We  do  not 
know  what  that  accreditation  sys- 
tem is,"  pointed  out  Mrs  Benson. 

One  member  of  the  audience 
expressed  the  fear  that  the  NVQ 
offered  the  way  for  grocery  assis- 
tants to  offer  advice  on  GSL  med- 
icines. But  Mrs  Benson  allayed 
this  concern.  "The  NVQ  lays 
down  standards  that  supermar- 
kets would  find  very  difficult  to 
adhere  to." 
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Nytol  warning  over  fears  of  teen  abuse 


Ailsa  Benson,  NPA 

Society  criticised  over 
assistant  training 
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Pharmacists  can  help 
worried  parents  turn  a 
feeding  fiasco  into  a 
nutritional  nirvana,  as 

June  Thompson  RGN  RM 
RHV  explains 

I  nfant  feeding  can  be  fraught 
I  with  difficulties  for  some  par- 
I  ents.  They  may  feel  upset  or 
I  even  rejected  if  a  baby 
I  refuses  their  carefully  pre- 
pared food,  or  worry  that  a  tod- 
dler hardly  seems  to  eat  enough 
to  keep  itself  alive.  Mealtimes 
can  turn  into  a  battlefield  if  a 
child  refuses  to  sit  still  at  a  table. 
And  parents  can  be  driven  to  dis- 
traction by  their  toddler  who  will 
only  eat  foods  such  as  sausages 
and  crisps  day  after  day. 

Parents  experiencing  these 
problems  need  to  know  they  are 
not  alone  -  thousands  of  others 
are  going  through,  or  have  been 
through,  the  same  problems. 
Most  feeding  difficulties  can, 
however,  be  resolved  with  a  little 
calm,  patience  and  ingenuity, 
and  by  remembering  that  no 
child  will  voluntarily  starve  itself 
to  death! 

Weaning  worries 

For  many  parents,  feeding  prob- 
lems start  when  the  child  begins 
weaning.  The  baby  who  took 
breast  or  bottle  milk  with  gusto 
may  close  his  mouth  firmly  or 
turn  his  head  away  when  offered 
a  spoon,  gag  or  spit  the  food  out, 
<  >r  refuse  anything  that  does  not 
have  a  bland,  sweet  taste. 


There  may  be  several  reasons 
for  food  refusal  -  the  most  com- 
mon one  being  that  the  baby  is 
not  yet  ready  to  start  weaning.  If 
a  baby  is  offered  food  too  early, 
the  extrusion  or  'gag  reflex', 
which  is  a  safety  measure  to  pre- 
vent choking,  may  come  into 
play.  The  gag  reflex  may  also 
cause  difficulty  with  feeding  if 
the  spoon  is  put  too  far  into  the 
baby's  mouth,  or  if  the  food  is  too 
hard  or  the  wrong  temperature. 

Sucking  lifts  the  back  of  the 
baby's  tongue  and  pushes  the 
front  forwards.  When  solids  are 
offered  on  a  spoon,  especially  if 
introduced  too  early,  the  reflex 
action  may  push  the  food  out 
again.  Parents  may  then  think 
that  the  baby  does  not  like  the 
food,  and  not  offer  it  again,  when 
really  he  just  needs  to  leant  how 
to  suck  food  from  the  spoon. 

Another  reason  a  baby  may 
refuse  food  is  that  it  is  just  not 
hungry.  A  baby  who  has  just  had 
a  full  bottle  of  milk  or  a  substan- 
tial breastfeed  may  feel  satiated 
and  not  want  anything  else,  or  it 
may  be  too  tired.  So  introducing 
food  at  the  appropriate  time  is 
important  -  for  example,  at  mid- 
day, and  after  it  has  been  offered 
a  small  amount  of  milk  to  satisfy 
its  immediate  hunger. 

Parents  should  be  reminded 
that: 

•  the  Department  of  Health  rec- 
ommends that  weaning  should 
not  be  stalled  before  four  to  six 
months  of  age 

•  weaning  is  a  gradual  process 
and  only  tastes  on  the  tip  of  a 
spoon  are  needed  at  first 


•  a  plaslic  weaning  spoon  is 
softer  on  the  baby's  gums  than  a 
metal  one 

•  the  right  time  of  the  day  must 
be  picked  to  offer  solids 

•  perseverance  may  be  needed 

•  research  at  the  University  of 
Birmingham'  has  found  babies  of 
around  four  months  are  particu- 
larly open  to  new  tastes,  and 
even  ii  they  appeal  to  dislike  a 
food,  babies  can  learn  to  accept 
even  bitter  tastes,  provided  they 
are  offered  consistent  ly 

•  around  six  months  is  the  opti- 
mum age  for  chewing  and  biting. 
Soft  lumpy  foods  should  now  be 
introduced  to  prevent  later  prob- 
lems with  chewing. 

Toddler  talk 

There  are  several  reasons  w  hy 
toddlers  do  not  appear  to  eat 
well. 


•  Small  appetite.  Children  natu- 
rally have  small  appetites,  and 
what  appears  to  be  a  small  por- 
tion to  an  adult  may  look  huge  to 
a  child.  If  a  child  is  gaining 
weight,  is  healthy  and  has  plenty 
of  energy,  then  it  is  getting 
enough  nourishment,  however 
little  it  appears  to  eat. 

•  Snacks  between  meals.  Young 
children  prefer  to  eat  small  fre- 
quent meals  throughout  the  day. 
because  a  small  c  hild's  stomach 
is  not  able  to  cope  with  large 
quantities  of  food  However 
snacks  should  be  healthy,  such 
as  pieces  of  fruit  or  sandwiches, 
rather  than  biscuits  or  crisps 
Sugary  drinks  should  also  be  lim- 
ited. One  recent  study-  has  found 
that  children  showing  symptoms 
such   as   poor  appetite,  poor 

Continued  on  P548  ► 
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behaviour  at  mealtimes  and  poor 
weight  gain  were  suffering  from 
the  'squash  drinking  syndrome'. 
The  children,  who  were  ingesting 
30  per  cent  of  their  daily  energy 
from  squash,  mainly  blackcurrant 
juice,  improved  considerably 
once  the  amount  of  squash  was 
reduced. 

•  Exerting  their  independence. 
As  children  develop,  they  natu- 
rally wish  to  start  exerting  their 
independence,  and  refusing 
meals  or  certain  foods  is  one  way 
they  can  do  this.  Try  letting  them 
experiment  with  feeding  them- 
selves with  a  spoon  and  fork  or 
giving  lots  of  different  healthy  fin- 
ger foods,  such  as  fruit,  cheese 
cubes  and  sandwiches. 

Faddy  phase 

Most  children  go  through  a  phase 
when  they  will  only  eat  certain 
foods.  If  the  child  is  otherwise 
healthy,  there  is  not  normally  any 
need  for  concern,  and  food  fads 
are  best  ignored.  Expressing  con- 
cern, or  trying  to  persuade  a  child 
to  eat  something  different  usually 
makes  matters  worse.  Subtle 
ways  can  be  found  to  introduce  a 
wider  variety  of  foods  into  the 
diet.  For  example,  grated  cheese 
can  be  added  to  spaghetti  or 
beans,  vegetables  may  be  enjoyed 
raw  as  finger  foods,  fruit  can  be 
blended  into  ice  cream  or  milk  or 
added  to  a  favourite  breakfast 
cereal. 

Eating  is  a  social  activity  and 
most  parents  are  anxious  to  instil 
good  table  manners  into  their 
children.  Meals  disrupted  by 
young  children  who  get  bored  sit- 
ting at  the  table  for  long  periods 
of  time,  or  who  see  no  reason  to 
sit  there  once  they  have  satisfied 
their  hunger,  can  cause  tension  in 
the  family.  Most  families  will  also 
have  their  own  ideas  on  what  is 
tolerable  at  the  table,  depending 
on  the  age  of  the  child. 

Parents  may  need  to  come  to  a 
compromise  on  what  is  realistic 
to  expect  from  young  children. 
Once  an  approach  has  been 
decided,  this  should  be  firm  and 
consistent.  They  should  aim  to 
increase  the  time  the  child  is 
expected  to  stay  at  the  table, 
rewarding  good  behaviour  with 
praise  and  ignoring  behaviour 
such  as  screaming  to  get  down.  If 
a  child  gets  down  from  the  table 
after  eating  very  little,  make  it  a 
rule  that  nothing  else  will  be 
given  until  the  next  meal. 
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Atougher  future  ahead  for  babycare 


Market  analyst  FSA 
predicts  tougher  times  to 
come  for  the  babycare 
industry  as  a  result  of 
falling  birth  rates. 
However,  foods,  milks, 
toiletries  and  wipes  are 
still  showing  healthy 


The  environment  for  the 
baby  products  industry  has, 
to  some  extent,  taken  a  turn 
for  the  worse,  with  official 
Government  statistics 
revealing  a  decline  in  the  birth 
rate  in  the  early  part  of  1995.  This, 
combined  with  recent  sugges- 
tions in  the  national  press  that  up 
to  20  per  cent  of  women  may 
remain  childless,  points  towards 
a  tougher  market. 

Perhaps  in  response  to  this, 
mergers  and  acquisitions  con- 
tinue to  prevail  in  the  industry. 
Following  the  Heinz  purchase  of 
Farley's  and  Cow  &  Gate's 
takeover  of  Robinsons'  foods  in 
1994,  the  current  year  has  seen 
announcements  of  a  mooted 
merger  between  Scott  and  Kim- 
berly-Clark -  both  important 
global  players  in  nappies  and 
wipes  -  and  a  takeover  of  Milupa 


by  Nutricia  (Cow  &  Gate).  The 
big  players  are  getting  more  dom- 
inant, while  private  label  lias 
been  the  sector  most  adversely 
affected  by  this  activity. 

Despite  reduced  birth  rates, 
many  markets  have  continued  to 
show  sterling  and  volume  growth 
throughout  the  year  to  June, 
1995.  Wipes,  toiletries,  foods  and 
milks  show  the  strongest  growth, 
while  drinks,  sterilants  and  train- 
ing pants  have  declined. 

The  launch  of  a  wipe  product 


under  the  Pampers'  name  caused 
turbulence  in  the  wipes  market, 
with  plenty  of  promotions  linked 
to  Pampers  nappies. 

As  a  result,  the  wipes  market, 
rather  like  the  nappy  market,  is 
likely  to  be  characterised  by  fre- 
quent promotions  and  product 
innovation,  with  own-brands  suf- 
fering from  the  constant  promo- 
tion and  advertising  of  the  lead- 
ing brands.  Other  markets  are 
expected  to  maintain  recent 
trends. 


Total  Baby  Products 

Presence  of 'own-label'  within  (major)  product  fields 


Total  own-label,  inc  Boots 

%Change 

Total  baby  products 

15.6 

-10 

Cotton  wool 

83.4 

-4 

Wipes 

46.8 

-14 

Bottles,  teats  &  soothers 

45.2 

+1 

Sterilants 

36.3 

-8 

Drinks 

24.5 

+12 

Toiletries 

24.0 

-7 

Foods 

13.2 

+25 

Nappies 

8.7 

-27 

Rusks 

5.4 

-28 

Milks  (inc  Soy) 

2.1 

+48 

^ew  restrictions  on 


It's  been  a  controversial  year  for 
infant  formula,  with  an  ongoing 
debate  over  whether  fatty  acids 
(LCPs)  should  be  included  in 
milks  for  full-term  babies  and,  if 
so,  which  ones;  and,  of  course, 
the  EC  Directive  and  UK  regula- 
tions on  the  advertising  and 
packaging  of  baby  milks  has 
come  into  effect,  with  claims  that 
rules  are  already  being  bent  or 
broken.  And  on  top  of  that  there 
were  two  major  acquisitions  with 
Farley's  taken  over  by  Heinz  and, 
more  recently,  Milupa  by  Nutricia. 

New  restrictions 

On  March  1  this  year,  new  restric- 
tions on  advertising  and  packag- 
ing of  infant  formula  came  into 
effect.  They  are  fairly  complex, 
but  the  main  changes  are: 

•  labels  on  infant  formula  packs 
must  not  include  pictures  or  pho- 
tographs of  babies  or  any  other 
picture  or  text  which  "may  ide- 
alise" the  use  of  infant  for  mula. 

•  text  on  the  label  should  pro- 
vide necessary  information  on 


the  product,  but  not  discourage 
breastfeeding  in  any  way. 

•  advertising  of  infant  formula  is 
only  allowed  in  specialist  baby- 
care  publications  distributed  by 
health  professionals,  in  scientific 
journals  or  trade  publications 
not  intended  for  the  gener  al  pub- 
lic. Advertisements  may  only 
contain  factual  or  scientific 
information  and  must  not  imply 
that  bottle-feeding  is  superior  or 
equivalent  to  breastfeeding. 

•  retailers  selling  infant  formula 
must  not  advertise  the  product 
or  make  any  special  displays 
designed  to  promote  sales.  They 
can't  give  customers  samples  or 
coupons  giving  discounts. 

•  manufacturers  must  not  offer 
formula  free  or  at  discounted 
prices  or  give  away  gifts  with 
purchase. 

•  educational  material  for  preg- 
nant women  and  new  mothers 
must  emphasise  the  benefits  and 
superiority  of  breastfeeding. 

Tlic  Department  of  Health  is 
currently  putting  together  guide- 


SMA  makes  things  easier  with 
ready  to  feed  formulas 

lines  to  clarify  the  regulations  on 
educational  materials  and  Trad- 
ing Standards  officers  are  pro- 
ducing guidelines  on  the  adver- 
tising and  packaging  restrictions. 
These  should  be  available  by  the 
end  of  this  year  and  airrr  to  clear 
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MEDICALLY  PROVEN  TO 


R  E 
IN 


D  U  C  E  COLIC 
THE  NEWBORN 


A  recent  two  year  clinical  trial* 
carried  out  jointly  between  the 
MRC  Dunn  Nutrition  Centre 
in  Cambridge  and  the  Thomas 
Coram  Research  Institute, 
London  University,  found  th.it: 

•  Newborns  fed  with  the 
AVENT  anti-vacuum  bottle 
had  a  duration  ot  colic 
significantly  less  than  those 
fed  with  conventional 
bottles  (p<0.02). 

9  Newborns  ted  with  the 
AVENT  bottle  spent  more 
time  awake  and  content. 

In  both  cases,  babies  ted  with 
the  AVENT  bottle  behaved 
more  like  breast-ted  babies. 

The  AVENT  bottle  was  designed  to  emulate  breast  feeding 
as  closely  as  possible.  The  AVENT  teat  is  broad  and  soft 
allowing  the  baby  to  suekJe  as  at  the  breast.  This  makes 
combining  breast  and  bottle  feeding  much  easier,  should 
expressed  breast  milk  or  supplementary  feeds  be  needed. 


AYELJ 


In  1()4<S  an 
American  midwife- 
invented  the  first 
disposable  baby  bottle. 
A  plastic  bag  which 
contracted  during  feeding 
just  like  the  breast  -  so  baby 
swallowed  less  air.  A  subsequent 
clinical  trial  proved  that  babies  fed 
with  disposable  bottles  suffered  less 
from  colic  and  regurgitation.  Now  70% 
of  new  mothers  in  the  US  use  disposables. 


Disposable 


As  the  baby  feeds,  the  anti-vacuum  skirt  of  the  teat 
allows  air  to  flow  into  the  bottle,  replacing  the 
milk  at  the  baby's  own  rhythm.  The  gentle 
whistling  sound  as  the  baby  feeds  guarantees 
that  air  is  going  into  the  bottle  and  not 
into  the  baby's  stomach.  It  is  the  air 
swallowed  during  feeding  that  can 
be  a  cause  ot  colic. 


*  Colic,  Crying  Fussing  and  Feeding 

Alan  Lucas  Ml)  FRCP.  MRC  Dunn 
Nutrition  Unit  and  Department  of 
Paediatrics,  University  of  Cambridge 
Ian  St  James-Roberts  I'hD.  Thomas 
Coram  Research  Unit.  Institute  of 
Education,  University  of  London. 
Ross  Paediatnc  Research 
Conference.  USA. 
November  1994. 


The  AVENT  Disposable  combines 
the  medically  proven  advantages  of 
the  AVENT  standard  bottle  and  teat 
with  the  proven  advantages  and 
convenience  of  disposable  bottles.  Mothers 
can  use  their  favourite  AVENT  bottles  at 
home  and  the  AVENT  Disposable  when  on 
the  move  -  the  two  systems  use  similar  teats  so 
baby  won't  notice  the  difference.  Used  with  the 
AVENT  manual  breast  pump,  milk  can  be  expressed 
into  pre-stenlised  bottle  bays  and 
sealed  with  AVENT  clips  for 


storage  in  fridge  or  freezer. 


vess  co//c 
Breastfeeding-friendly 


re 


AVE|luT 

Call  FREE  for  catalogues  on  0800  289064  (UK  only) 


The  leading  UK  brand  for 
bottles,  teats  and  soothers 
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up  the  many  questions  that  manu- 
facturers have. 

At  SMA  Nutrition,  director  of 
corporate  affairs  Don  Barrett 
says  it's  still  too  early  to  tell  what 
effects  the  new  regulations  have 
had  on  sales  of  infant  formula.  At 
Cow  &  Gate,  sales  director  Ian 
Thomas  agrees.  "In  our  area, 
we're  more  used  to  dealing  with 
restrictions  than  other  product 
areas  so  we're  already  very  care- 
ful in  what  we  do.  However,  I  do 
believe  that  mothers  have  the 
right  to  good  information  on  bot- 
tle-feeding if  that  is  what  they 
have  chosen  to  do." 

At  Milupa,  marketing  manager 
Adrian  Kelly  says  the  fact  that 
guidelines  on  the  advertising  and 
promotion  restrictions  are  not  yet 
available  is  making  things  diffi- 
cult for  manufacturers,  although 
the  regulations  have  had  no  effect 
on  milk  sales  yet. 

Baby  Milk  Action  Group  cites 
numerous  cases  of  manufactur- 
ers which  have  already  broken 
the  law  by  illegal  promotional 
practices,  including  labels  with 
pictures  of  babies  and  emotive 
advertising.  But  manufacturers 
argue  that  the  breast-  and  bottle- 
feeding  rates  have  remained  vir- 
tually unchanged  in  the  last  ten 
years,  with  about  60  per  cent  of 
mothers  initially  breast  feeding 
and  40  per  cent  bottle-feeding, 
and  so  cannot  have  been  influ- 
enced by  advertising. 

Mother's  lifestyle 

At  SMA,  market  research  man- 
ager Sally  Wade  agrees:  "In  sur- 
veys that  have  been  carried  out, 
advertising  per  se  is  never  men- 
tioned as  a  reason  for  choosing  to 
bottle-feed  a  baby.  The  reasons 
given  tend  to  be  associated  with 
lifestyle,  convenience  and  sup- 
port structure.  Mothers  are  look- 
ing for  ease  and  convenience  in 
their  chosen  feeding  method  - 
and  are  not  always  given  the  sup- 
port they  need  to  maintain  breast- 
feeding by  health  professionals." 

The  fact  that  mothers  are 
returning  to  work  sooner  after 
giving  birth  is  one  of  the  main  rea- 
sons why  women  aren't  breast- 
feeding for  longer  in  this  country, 
says  Ms  Wade.  But  in  Norway, 
where  working  mothers  are 
allowed  to  breastfeed  for  two 
hours  a  day,  bottle-feeding  is 
almost  unheard  of. 

The  other  main  reason,  which 
came  out  in  a  recent  OPCS  survey 
on  why  mothers  had  stopped 
breastfeeding,  is  that  bottle-feed- 
ing allows  the  baby  to  be  fed  by 
others. 

When  asked  why  companies 
are  fighting  to  advertise  infant 
formulas,  Mr  Barrett  replies: 
"Baby  milks  is  a  competitive  mar- 
ket and  we  want  to  attract  atten- 
tion to  our  particular  brand,  but 
not  bottle-feeding  itself." 


he  taste  of  home  cookina 


Milupa's  Baby  Bonanza  scheme 
enables  customers  to  save  money 
on  meals  and  milks 

Trends  in  adult  foods  tend  to  fil- 
ter through  to  the  baby  foods 
market,  albeit  in  a  diluted  form. 
Manufacturers  have  produced 
baby  foods  in  varieties  which 
reflect  our  increasingly  cos- 
mopolitan palate  -  pasta  dishes 
are  popular,  as  are  risottos  and 
vegetarian  dishes.  In  keeping 
with  the  popularity  of  'home 
cooked'  dishes  and  foods,  many 
more  mothers  are  now  preparing 
their  own  baby  foods.  In  recogni- 
tion of  this,  Cow  &  Gate  has  put 
together  a  book  of  homemade 
recipes  for  babies.  The  other 
trend  to  filter  through  to  baby 
foods  is  organic  and  natural 
products. 

First  on  the  market  was  Baby 
Organix,  recently  followed  by 
Hipp  from  Germany,  Milupa's 
Natural  Choice  and  own-label 
ranges  from  Boots  and  Safeway. 
Organic  products  have  certainly 
benefited  from  recent  bad  pub- 
licity on  the  ingredients  used  in 
other  types  of  baby  foods  and  t  he 
pesticides  used  growing  them. 

Whether  or  not  mothers 
choose  the  organic  option,  the 
movement  has  had  a  positive 
knock-on  effect  on  the  rest  of  the 
market,  with  manufacturers 
striving  to  make  their  foods 
purer  and  more  natural,  taking 
out  any  unnecessary  ingredients. 

At  Cow  &  Gate,  sales  director 
Ian  Thomas  is  a  little  sceptical  of 
the  importance  of  organic  baby 
foods.  "They  are  still  very  much  a 
niche  sector,  just  as  they  are  in 
the  adult  market,  and  the  biggest 
player,  Baby  Organix,  still  only 
claims  just  under  1  per  cent  of 
the  market.  It's  difficult  to  say 
how  they  can  be  healthier  than 
other  baby  foods,  if  indeed  they 
are.  We  have  to  take  the  same 


sort  of  precautions  with  the  qual- 
ity of  our  ingredients  and  the  use 
of  pesticides  that  they  do.  I  think 
the  concept  of  organic  baby 
foods  is  more  emotional  than 
logical  and  I  don't  see  that  it  will 
take  more  than  a  couple  of  per- 
cent of  the  market  share  in  the 
near  future."  At  Milupa,  scientific 
director  Niamh  Rice  says:  "The 
trend  to  organic  baby  foods  is 
about  having  more  choice,  not 
healthier  meals.  A  meal  being 
organic  is  no  guarantee  of  qual- 
ity. There  are  already  strict 
guidelines  regarding  the  use  of 
pesticides  for  conventional  baby 
meals  -  those  who  buy  organic 
meals  are  really  making  a 
lifestyle  choice." 

Mr  Thomas  agrees  that  there 
has  been  a  move  towards  more 
home-prepared  dishes,  "But 
because  mothers  are  returning  to 
work  sooner  there  has  also  been 
an  increased  interest  in  high- 
quality,  pre-prepared  baby 
meals."  The  highest  usage  of  pre- 
pared baby  foods  is  at  three  to 
six  months,  where  75  per  cent  of 
babies  are  fed  at  least  some, 
while  t  his  drops  off  to  71  per  cent 
at  seven  to  1 1  months  and  just  20 
per  cent  at  12  months. 

Many  mothers  assume  that 
home-prepared  foods  are  more 
nutritious  than  shop-bought 
baby  meals,  but  they  may  be  mis- 
taken. A  survey  (funded  by  Cow 
&  Gate)  published  in  the  journal 
Act  Paediatrica,  which  analysed 
and  compared  home-made  and 
pre-prepared  baby  foods,  found 
that  while  home-made  meals  can 
vary  in  nutritional  content,  com- 
mercially-prepared foods  are 
consistent.  In  particular,  the 
researchers  found  that  many  of 
the  home-made  samples  con- 
tained higher  levels  of  sodium 
than  recommended  by  the  EC 
Directive.  The  study  concludes 
that  "overall,  there  are  few 
notable  differences  between 
home-prepared  and  commer- 
cially-produced foods",  and  that 
many  mothers  who  give  home- 
prepared  foods  with  the  inten- 
tion of  offering  nutritionally 
superior  foods  "do  not  fulfil  their 
aspirations". 

COMA  report 

The  main  change  recommended 
by  the  COMA  report  in  terms  of 
foods  is  that  infants  should  not 
be  given  solids  until  four  months 
-  previously  three  months  was 
the  suggested  age.  Recent 
research  suggests  that  the  baby's 
gut  and  kidneys  are  not  suffi- 
ciently developed  to  cope  with 
solids  before  four  months  and 
taking   solids   too   early  may 


Cow  &  Gate  has  added  a  home- 
made recipe  to  its  Olvarit  range. 
Called  Mrs  Machlachlan's 
Mediterranean  Vegetable  &  Lamb 
Risotto,  it  was  the  winner  in 
C&G's  recipe  challenge  last  year 

inhibit  the  absorption  of  nutri- 
ents from  breast  milk. 

At  Cow  &  Gate,  Ian  Thomas 
says  the  company  has  been  rec- 
ommending a  weaning  age  of 
three  to  four  months  for  some 
time,  and  by  early  next  year,  all 
pack  labels  will  recommend 
weaning  from  four  months. 

Suitable  weaning  foods,  sug- 
gests the  COMA  report,  include 
non-wheat  cereals,  pureed  fruit 
and  vegetables.  It  says  salt  should 
not  be  added  and  sugar  used  only 
where  necessary.  From  six  to 
nine  months,  a  more  balanced 
diet  can  be  given,  including  meat, 
fish,  eggs  and  cereals.  The  report 
acknowledges  the  pre-prepared 
baby  foods  are  good  from  a  con- 
venience and  time-saving  point 
of  view. 


LUNCH  1  LUNCH  | 
TIME^  |  -TIMERS  ^ 


The  Farley's  Meal  Timers  range 
has  been  relaunched  with  new 
recipes 
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PRODUCT  INFORMATION:  Presentation:  Gelatin  capsules  containing  an  oil  containing  as  active  ingredients;  Levomenthol  Ph  Eur  }5.55mg,  Chlorhurol  B.P.  2.25mg,  Terpincol  B  P  6(i  timg    fhymol  B  P  JJ 


According  to  a  recent  trial1, 
Karvol  means  a  good  night's  sleep 
tor  children  -  and  their  parents. 

76%  felt  their  babies'  breathing 
had  improved  after  one  hour. 


In  78%  of  the  cases,  babies'        Add  to  this  the  fact  that 

nasal  congestion  was  found  to  with  Karvol  there's  no  need  to 

have  got  better.  disturb  the  child,  and  you'll  see 

97%  found  Karvol  to  be  why  every  capsule  of  Karvol 

acceptable  or  pleasant.  contains  a  good  night. 


2  For  more  information  on  Karvol  decongestant  capsules,  please  contact  Crookes  Healthcare  Ltd  ,  PO  Box  57,  Nottingham  NG7  2L|  Reference:  1.  Data  on  file  (19941.  Crookes  Healthcare  Limited 
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Baby  drinks  have  been  the 
target  of  a  great  deal  of  bad 
press  as  pundits  heaped 
criticism  on  the  sugar  content  of 
many  products.  The  predictable 
result  was  a  serious  decline  in 
the  market.  Even  this  year's 
exceptionally  hot  summer 
managed  only  to  help  sales  in 
this  troubled  sector  recoverto 
record  a  4  per  cent  decline  for 
the  year  (to  June  '95). 

Cow  &  Gate,  which  claims  77 
per  cent  of  the  drinks  market  in 
pharmacy,  expects  to  see  a 
flattening  out  and  doesn't 
expect  itto  take  off  again. 

So  what  options  do  mums 
have?  Despite  all  the  publicity 
and  warnings,  there  are  still 
relatively  few  sugar-free  baby 
drinks  to  choose  from,  and  the 
few  there  are  take  just  a  small 
percentage  of  overall  sales. 

The  main  problem,  says  Ian 
Thomas  at  Cow  &  Gate,  is 
making  sugar-free  drinks  which 
are  palatable,  as  sweetening 
substances  used  in  adult  sugar- 
free  drinks,  such  as  Nutrasweet, 
are  not  allowed  in  baby  drinks. 
"We  all  know  that  the  best  thing 
for  babies,  apart  from  milk,  is 
cooled,  boiled  water,  but  they 
are  not  likely  to  want  to  drink 
this." 

A  worrying  trend,  which 
seems  to  have  developed 
through  lack  of  understanding, 
is  parents  giving  their  children 
adult  sugar-free  drinks  because 
they  are  more  palatable, 
thinking  these  will  be  safer  for 
them  than  baby  drinks  which 
contain  sugar. 

Drinks'  news 

Robinsons  claims  a  17  per  cent 
share  of  concentrates  and  a  16 
per  cent  share  of  ready-to- 
serves  with  its  Pure  Concentrated 
Baby  Fruit  Juices  and  Pure  Baby 
&  Toddler  Fruit  Juices. 

The  majority  of  sales,  says  the 
company,  are  for  babies  aged 
fourto  12  months  (60  per  cent), 
with  babies  aged  one  year  and 
above  accounting  for  30  per 
cent.  Concentrates  are  most 
popularfor  babies  aged  fourto 
18  months,  while  ready-to- 
serves  are  used  more  often  for 
babies  over  one  year. 


Robinsons'  range  of  baby  drinks 
inciudes  concentrates  and 
ready-to-serves 


Standard  equipment 


British  manufacturers  pride 
themselves  on  high  safety 
standards  when  it  comes  to 
baby  equipment.  But,  as  in 
many  other  areas,  Euro- 
peanisation  looks  set  to  bring  in 
changes,  some  welcome,  others 
less  so,  but  all  creating  more 
work  and  possible  problems  for 
manufacturers. 

New  EC  standards,  which 
would  replace  the  current  British 
Standards,  are  being  worked  on 
for  many  areas  of  the  baby  equip- 
ment market.  The  first  is  for 
soothers,  which  should  become 
an  EC  Directive  in  about  18 
months,  if  all  goes  to  plan.  While 
implementing  standards  in  the 
product  areas  where  there  is 
none  is  a  good  idea,  says  Don 
Ford,  responsible  for  new  prod- 
uct and  business  development  at 
Cannon  Rubber,  the  danger  with 
adopting  a  common  bench  mark 
can  be  that  the  result  is  a  lower 
standard. 

Silicone  to  return? 

He  cites  the  use  of  silicone  in 
soothers,  banned  in  the  UK  in 
1986  because  of  safety  problems. 
"Many  other  European  countries 
are  allowed  to  use  silicone  in 
their  soothers  and  it  could  well 
re-appear'  in  this  country  because 
they  have  used  it  without  prob- 
lem." Under  the  EC  Directive, 
new  designs  for  soothers  will 
also  be  allowed  which  have  not 
previously  been  tried  on  the  UK 
market.  In  Britairr,  soothers  must 
have  a  ring  on  them,  so  that  if 
swallowed  by  the  baby  it  is  easier 
to  pull  out,  but  in  the  rest  of 
Europe  they're  sold  without 
rings.  "I  think  it  will  be  a  nervous 
time  for  British  manufacturers," 
says  Mr  Ford. 

Other  categories  which  should 
have  directives  in  the  next  two 
years  are  bottles  and  teats.  At 
Lewis  Woolf  Griptight,  market- 
ing executive  Helen  Wise,  who 
works  on  the  Kiddiwinks  brand, 
believes  the  standards  will  cause 
problems  mainly  for'  inferior  for- 
eign imports,  since  British  manu- 
facturers make  products  to  very 
high  safety  standards  already. 

One  advantage  of  a  common 
standard  is  that  it  reduces  costs 
in  making  products  for  export, 
says  Don  Ford.  "We  export  to 
some  60  different  countries  and 
sometimes  have  to  design  a  dif- 
ferent product  for  each  market, 
which  can  be  expensive." 

Creative  impact 

Standards  can  cause  problems 
for-  designers  of  products  for 
babies  and  children  because  of 
the  many  restrictions  placed  on 


Rupert  celebrates  his  75th  birthday  next  month,  presenting  a  good 
sales  opportunity  for  Jacket's  Tommee  Tippee  character  range,  says 
the  company 


them,  but  in  most  cases  these  can 
be  overcome  with  a  little  initia- 
tive. "On  soft  toys,  there's  a 
requirement  which  limits  the 
length  of  any  protrusion,  such  as 
a  trunk  or  tail,  because  of  the  risk 
of  choking.  It  can  result  in  some 
funny-looking  elephants,"  says 
Ms  Wise  at  Griptight. 

Other  safety  requirements 
include  using  plastics  and  paints 
that  are  non-toxic,  since  babies 
have  a  habit  of  putting  things  in 
their  mouths,  while  cooling 
teethers  must  be  filled  with  bac- 
teria-free water  in  case  they  are 
bitten  open.  "One  example 
where  we  were  recently  res- 
tricted," comments  Ms  Wise, 
"was  the  idea  of  combining  a 
soother  with  a  thermometer.  We 
couldn't  go  ahead  with  it  because 
the  thermometer  part  would 
have  to  contain  mercury,  which 
is  banned." 

Steady  growth 

The  equipment  market  is  grow- 
ing steadily,  with  bottles,  teats 
and  soothers  showing  especially 
good  growth,  up  from  £15.4  mil- 
lion in  1992  to  £18. 4m  last  year 
(Mintel).  Feedware  has  grown 
from  £4. 6m  in  '92  to  £5. 5m  in  '94, 
while  the  rest  of  the  market 
(small  toys,  rattles,  bibs,  etc)  is 
estimated  to  be  worth  £:31m. 

"Independent  pharmacies  are 
doing  best  with  core  products, 
such  as  bottles,  teats  and 
soothers,"  says  Ms  Wise,  "while 
grocers  have  picked  up  on  toys, 
rattles  and  other  products." 
Phar  macies  have  lost  consider- 
able share  in  feeding  arrd  sterilis- 
ing equipment  in  the  past  five 
years,  down  from  45  per  cent  to 
the  current  15  per  cent  share, 
while  grocery  share  has  in- 
creased from  15  to  45  per  cent. 

"I  think  pharmacists  need  to  be 
more  prepared  to  give  informa- 
tion to  customers,  new  mothers 
in  particular,"  says  Ms  Wise. 
"They  also  need  to  pr  esent  good 


For  toddlers,  the  Tommee  Tippee 
Kids  on  the  Go  range  is  now 
available  in  bright,  abstract 
designs  as  well 

value  and  different  stock  from 
the  grocers.  Flash-marked  packs 
can  help,  too,  as  customers  often 
assume  that  pharmacies  will  be 
more  expensive  than  grocers.  I 
worrld  advise  giving  less  space  to 
areas  such  as  nappies,  where 
pharmacies  just  can't  compete 
with  grocers." 

Another  area  likely  to  threaten 
pharmacy  share  is  own-label, 
says  Ms  Wise.  "Own-label  cur- 

Continued  on  P554  ► 


Jackel  has  launched  the  Tommee 
Tippee  Nursery  Collection  in  new 
packaging,  representing  a  move 
into  other  babycare  sectors  for 
the  company 
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Mother 
&  Baby 


AWARDS 


GOLD 

winner 


Sudocrem  is  proud  to  accept 
the  Mother  &  Baby  Gold  Award 
for  Product  Excellence* 


ludocrem  Antiseptic  Healing  Cream  Product  information.  Presentation:  A  white  emulsified  cream 
ontaining  as  active  ingredients  Zinc  Oxide  Ph  Eur  15  25%.  Lanolin  (Hypo-allergenic)  4%.  Benzyl 
enzoate  BP  1  01%.  Benzyl  Alcohol  BP  0  39%.  Benzyl  Cinnamate  0.15%  Uses:  In  the  treatment  of 
apkin  rash,  bedsores,  minor  burns,  eczema,  acne,  chilblains,  surface  wounds  and  sunburn  Dosage 
nd  administration:  To  be  applied  in  a  thin  layer  over  the  affected  area  with  suitable  covering,  where 


'Toiletries  and  Skincare  category 


necessary  Renew  application  as  required  Contra-mdications:  None  Warnings:  Keep 
out  of  the  eyes  Legal  Category:  GSL  Retail  price  ex.  VAT:  60g  £110.  125g  £1  83.  250g 
£3  27,  400g  £4  77  Further  information:  Nil  Product  Licence  Holder  and  Number:  Tosara 
Products  Ltd  3430/0001  Sudocrem  and  Tosara  are  registered  trade  marks  Revised 
April  1994  Pharmax  Healthcare,  Bourne  Road.  Bexley.  Kent  DA5  1  NX 


BABYCARE 


laughton  &  Sons  is  running  a 
special  introductory  offer  of  a 
fully-stocked  merchandising  unit 
for  £99.99 

<  Continued  from  P552 

rently  accounts  for  20  per  cent  of 
equipment  sales,  but  this  is  quite 
underdeveloped.  I'm  sure  the 
grocers  will  turn  their  attention 
to  this  area  next." 

Griptight  is  planning  a  new 
compact,  but  comprehensive, 
range  for  its  Kiddiwinks  brand, 
with  plans  to  launch  new  prod- 
ucts every  three  months. 


EipBpmeof  news 

•  Cannon's  latest  addition  is  a 
disposable  feeding  bottle,  suit- 
able for  use  when  breast-  or  bot- 
tle-feeding. The  new  bottle  fea- 
tures the  same  wide  Avent  teat  as 
on  the  regular  bottles. 

Milk  is  expressed  or  poured 
into  a  pre-sterilised  bag,  then 
placed  in  the  clip-in  base  with 
teat  attached  and  disposed  of 
after  use.  Retailing  at  S3. 99, 
packs  include  a  bottle  holder,  ten 
bottle  bags  and  one  teat.  Addi- 
tional accessories  are  available. 

Trials  carried  out  by  the  Dunn 
Nutrition  Unit,  Cambridge,  and 
the  Institute  of  Education,  Lon- 
don University,  have  shown  the 
Avent  anti-vacuum  bottle  can 
reduce  colic  in  newborns.  The 
design  allows  air  into  the  bottle 
to  replace  milk  at  the  baby's  own 
sucking  rhythm,  avoiding  a  vac- 
uum build-up.  The  bottle  is  now 
available  as  a  twin  pack,  retailing 
at  £4.99. 

•  To  celebrate  is  first  year  in 
business,  Griptight  commission- 
ed a  survey  of  independent  phar- 
macists' views  of  the  babycare 
market  since  the  arrival  of  Kiddi- 
winks. It  discovered  the  best  sell- 
ing products  were  soothers,  fol- 
lowed by  teats  and  bottles.  The 
Kiddiwinks  animal  bottle  has 
proved  especially  popular,  and 
will  soon  be  joined  by  the  rocket 
bottle.  Rattles  and  toys  were 
found  to  be  poor  sellers  for  the 
independents 

In  the  survey,  51  per  cent  rated 
extra  discounts  as  their  preferred 
promotion,  while  66  per  cent  said 
the  flash  special  prices  were  pop- 
ular with  customers. 

•  Laughton  is  building  on  its 
established  distribution  through 
pharmacy  with  the  introduction 
of  a  baby  equipment  r  ange  earlier 
this  year.  Bebelle  includes  bottles, 
teats,  soothers,  feedware  and 
toys.  The  range  of  31  products  fea- 
tures unconditional  guar  antees. 


Marketing  manager  Fiona  Rob- 
erts commented:  "Because  we 
already  know  the  independent 
phar  macists  so  well,  we  are  able 
to  provide  them  with  a  service 
which  cannot  be  matched."  This 
includes  clear  product  informa- 
tion, she  says. 

As  an  introductory  offer, 
Laughton  is  offering  special  deals 
on  its  stocked  and 
planogrammed  display  unit ,  with 
a  price  of  S99.99.  As  well  as  retail- 
ers, the  promotion  has  been 
extended  to  include  wholesalers 
too,  but  will  only  run  for  a  limited 
period. 

•  Cow  &  Gate  has  taken  its  first 
step  into  the  non-food  sector 
with  the  launch  of  breast  pads. 
Priced  at  S2.99,  they  come  in  a 
box  of  30,  with  arr  introductory 
price  of  52.69.  Commenting  on 
the  launch,  senior  product  man- 
ager Steve  Pumell  says:  "The 
launch  of  Cow  &  Gate  Breast 
Pads  offers  practical  help  to 


Nappies  account  for  over 
half  of  sales  in  the  baby- 
care  market,  with  phar- 
macy and  drug  store  sales 
in  1993  worth  almost  S 150 
million.  Huggies,  Britain's  biggest 
brand  in  the  sixth  annual  Market- 
ing/Nielsen biggest  brands  sur- 
vey, saw  value  grow  by  988  per 
cent  in  its  first  year  and  now  has 
a  15.8  per  cent  share  in  the  UK. 

Boots  has  followed  the  trend 
to  high  performance,  super- 
absorbent  nappies  with  the 
launch  of  a  new  premium  prod- 
uct combining  super  absorbent 
granules,  leakage  barriers  and 
elasticated  legs  and  waist. 

The  Economist  Intelligence 
Unit  market  survey  sees  a  contin- 
uation in  the  trend  towards  thin- 
ner nappies,  while  it  claims  sales 
of  trainer  pants  have  not  fulfilled 
share  expectations.  The  outlook 
for  the  disposable  nappies  mar- 
ket, says  the  survey,  is  steady 
growth  to  1998  in  value  terms, 
but  with  little  volume  growth.  Its 
value  is  forecast  to  reach  5607m 
by  1998,  a  32  per  cent  increase  on 
1993,  with  volume  increasing  by 
over  7  per  cent  over  the  same 
period  to  3,215  million  units. 
•  Kimberly-Clark  has  intro- 
duced Huggies  Pull-Ups  Dry 
Nites,  the  first  product  of  its  kind 
designed  to  deal  with  bed-wet- 
ting in  older  children,  which 
affects  some  400,000  children 
aged  four  to  seven. 

The  plain  white  absorbent 
pants  have  a  moisture-proof 
outer  cover  and  feel  like  normal 
underwear.  With  a  fast  absor- 
bency  layer  and  leakguards,  the 
unisex  pants  help  provide  all- 


The  best-selling  Kiddiwinks 
products  in  independents  are 
bottles,  teats  and  soothers 


breastfeeding  mother's,  while  fur- 
ther demonstrating  the  com- 
pany's supportive  stance  towards 
breastfeeding." 


night  protection  against  leaks. 
Retail  price  is  S4.99  and  Kim- 
berly-Clark recommends  they 
are  sited  next  to  Huggies  Pull- 
Ups  training  parrts. 

The  launch  is  being  supported 
by  press  advertising  in  women's 
and  par  enting  magazines. 

For  parents  on  the  move,  the 
company  has  added  a  Huggies 
Travel  Pack,  containing  four  nap- 
pies and  retailing  at  SO. 99.  Hug- 
gies nappies  have  been  improved 
with  an  advanced  Stay  Dry  Sys- 
tem to  keep  baby  drier  for  even 
longer,  while  the  leak  shields 
have  also  been  improved  for  bet- 
ter protection. 

•  Skippingdale  Paper  Products 
has  launched  into  the  trainer- 
pants  market  with  Spot,  said  to 
he  the  first  character  irnisex 
brand. 

Featuring  the  children's  char- 


Continued  on  P556  ► 


Nappy  Sacks  from  Poly-Lina  have 
been  relaunched  with  a  30  per 
cent  recycled  plastic  content  in 
new  packaging 


Disposable 
Feeding  Bottle 


I  •  t  ■■' 
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Cannon's  new  Disposable  Feeding  Bottle  is  suitable  for  both  bottle  and 
breastfed  babies  and  helps  reduce  colic 


ies  grow  up 
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Advertisement  Feature 

Bebelle  -  the  new  an 
Laughton  &  Sc 


Laughton  &  Sons  is  building 
upon  its  long-established 
distribution  through  the 
independent  pharmacies  by 
expanding  into  baby 
products,  with  its  new 
comprehensive  babycare 
accessories  range,  Bebelle 


The  babycare  market,  like  skin- 
care  or  beauty,  differs  from 
other  markets  within  pharmacy, 
because  the  consumer  ulti- 
mately places  an  emotional 
importance  on  all  aspects  of 
purchasing  a  product.  Am  I  reas- 
sured that  the  product  has  met 
all  safety  standards,  and  is 
robust  enough  for  a  small  child? 
Is  it  hygienic  and  well  packaged 
within  the  store?  Does  the  prod- 
uct look  appealing?  These  are 
questions  every  consumer  asks 
themselves  before  buying  a 
product  for  baby. 

Why  pharmacy? 

The  advantage  that  the  indepen- 
dent pharmacist  has  in  this  mar- 
ket, is  that  the  consumer  already 
trusts  him  with  the  health  of  the 
family,  and  so  is  in  an  ideal  posi- 
tion to  capitalise  on  this  growing 
market. 

This  opportunity  is  well 
understood  by  Laughton  &  Sons 
because  of  its  long  track  record 
within  pharmacy.  That  is  why  it 
has  launched  Bebelle  to  the 
pharmacy  sector.  With  its  com- 
prehensive portfolio  of  babycare 
products,  ranging  from  feeding 
to  toys,  the  Bebelle  brand  offers 
value  for  money,  linked  to  high 
quality;  a  total  offer  to  win  back 
consumers  from  the  supermar- 
kets. 

With  strong  merchandising  on 
its  dedicated  3/4  metre  stand, 
Bebelle  offers  pharmacy  and  the 
consumer  the  opportunity  to 
one-stop-shop  for  all  babycare 
essentials. 

Since  its  launch  in  early  1995, 
Bebelle's  success  at  understand- 
ing the  pharmacy  consumer, 
supported  by  Laughton  and 
Sons'  experience,  has  borne 
positive  reactions,  with  stand 


placement  targets  already 
achieved.  To  celebrate  its  first 
birthday,  the  brand  is  preparing 
for  new  product  launches  during 
1996,  and  a  re-planogram  of  the 
stand  to  boost  the  purchase  of 
key  lines  and  to  incorporate 
these  new  products. 

What's  in  the  range? 

Bebelle  features  a  comprehen- 
sive range  of  30  essential  baby- 
care products  and  accessories, 
all  merchandised  on  its  own  dis- 
play stand  for  easy  identification 
and  access  within  stoic  Attrac- 
tively packaged  in  soft  pastel 
shades  with  colourful,  playtime 
motifs,  the  range  also  makes  an 
ideal  gift  purchase  to  supple- 
ment those  'must  have'  sales. 

Tested  to  British  and  Euro- 
pean safety  standards,  the 
Bebelle  range  includes  the 
highest  quality  bottles,  teats, 
soothers,  feed  and  drinkware, 
teethers,  grooming,  rattles  and 
toys,  all  with  Laughton  &  Sons' 
unconditional  guarantee.  So 


from  the  needs  of  the  new-born      child's  first  two  years  of  life. 


baby,  right  through  to  weaning 
with  toddler  cups  and  feed 
sets,  Bebelle  oilers  the  con- 
sumer, via  pharmacy,  all  the 
essential  accessories  in  a 


A  special  offer  on  display  amis 
is  available  for  a  limited  period 
only.  For  more  information  con- 
tact Laughton  &  Sons  ( 'ustomer 
Care  0121  136  6633. 


What  you  always  wanted  to  know  about  babycare 

Mums  who  have  decided  to  bottle  feed  will  need  two  or  three 
125ml  (4oz)  bottles  and  about  six  250ml  (8oz)  bottles.  They  will  use 
the  small  bottles  for  the  early  weeks  and  also  for  small  'top  up' 
feeds  as  baby  grows. 

Soothers  are  available  in  three  sizes.  Newborn  size  -  0-4 
months  (or  premature  babies);  Baby  size  -  4-9  months;  Toddler  size  - 
9  months  plus. 

Babies  begin  to  teethe  at  around  six  months,  resulting  in 
swollen  sensitive  gums.  A  suitable  surface  to  chew  on  relieves  the 
pain  of  teething.  The  Bebelle  Cooling  Gum  Soother,  filled  with  ster- 
ilised water,  should  be  cooled  in  a  fridge  (not  a  freezer)  before  giv- 
ing to  baby  to  provide  instant  pain  relief. 

Most  parents  start  their  babies  on  solid  food  at  around  six 
months.  By  toddler  stage,  the  time  has  come  to  learn  to  control  cut- 
lery and  the  ait  of  feeding.  Bebelle's  Suction  Feed  Set  is  perfect  - 
the  wide  suction  skirt  in  the  bowl  anchors  very  firmly  to  any 
smooth  surface  for  less  mess  and  easier  feeding. 
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acter  clog,  Spot,  who  was  created 
in  1980  and  is  now  merchandised 
worldwide,  the  Spot  Trainers 
range  comprises  two  variants, 
medium  and  large,  rsp  S3.49  in 
packs  of  16  and  14  respectively. 
The  brand  sports  neutral  green 
background  packaging  and 
offers  PORs  of  30  per  cent  on 
orders  of  five  pallets  (30  cases, 


Spot  trainer  pants  are  new  from 
Skippingdale  Paper  Products, 
said  to  be  the  first  unisex 
character  brand 


six  packs  per  case)  across  the 
two  sizes. 

Skippingdale  claims  Spot 
Trainers  outperform  the  brand 
leader  in  absorbency. 

•  Peaudouce  has  improved  its 
Up  &  Go  trainer  pants.  Changes 
include  a  new  absorbent  core 
and  leg  cuffs  for  greater 
absorbency,  comfort  and  fit  . 

•  Nappy  Sacks,  produced  by 
Poly-Lina,  have  been  repackaged 
into  cling-film  roll-style  boxes 
that  offer  a  30  per  cent  shelf 
space  saving. 

The  pack  redesign  also  aims  to 
appeal  to  consumers  via  re- 
designed livery  and  brand  logo 
and  the  addition  of  lock-in  safety 
tabs.  The  relaunched  nappy 
sacks  now  contain  30  per  cent 
recycled  plastic  content. 

The  r  elaunch  will  be  supported 
during  October  and  November  by 
a  special  promotion  for  phar- 
macy. For  every  case  of  Nappy 
Sacks  purchased,  arr  introduc- 
tory offer  of  a  free  pack  will  be 
included. 

•  Maker  of  reusable  nappy 
Mikey  Diaper  Ultra  Slim,  Chau- 
son  reports  a  trebling  in  sales 
over  the  past  six  months.  In  Aus- 
tralia, where  the  product  origi- 
nates, the  market  share  of  dis- 
posable nappies  has  dropped  to 
50  per  cent  due  to  the  popularity 
of  reusables. 

The  company  expects  to  see  a 
return  to  reusables  in  this  coun- 
try as  well. 


Revolutionary  Cantassium 
Microvitamins  including 
Folic  Acid  in  easy-to-use 
Clik  Packs  -  your  quick 
route  to  healthy  profits  in 
this  fast  expanding  market. 
Easy  to  take,  easy  to  display 
and  easy  to  sell. 

•  Cantassium  Micro 
Folic  Acid  400mcg  protects 
the  unborn  child  if  taken 
before  conception. 

•  Cantassium  Micro 
Garlic  for  healthy  heart 
maintenance. 

©  Cantassium  Smoke 
Screen.  Antioxidant 
Vitamins  A,  C  and  E  to  help 
protect  from  the  effects  of 
pollution. 

•  Cantassium  Micro 
Multi.  Multivitamins  - 
must  for  general  health 
maintenance. 


PMSS  HERE 


Healthy 


Clik  with 

The  Vitamin  Experts 


Special  offers  and  display  material  available  on  request. 


POUCMOT.       fucnoMUia!       MjcROCARUC  folICACID^ 


Available  from  wholesalers  or  direct  from  Larkhall  Natural  Health, 
225  Putney  Bridge  Road,  London  SW15  2PY.  Tel:  0181-874  1130.  Fax:  0181-871  0066. 


or  poor  y  tots 


M  Dentin?2L. 


A  range  of  POS  material  is 
available  to  support  Dentinox 
Teething  Gel,  which  now  has  GSL 
status 


Karvol  is  being  supported  by  a  £1.2  million  campaign  during  the  winter, 
including  press  advertising  in  parenting  magazines 


Warner  Wellcome  recognises  the 
important  role  pharmacists  play 
in  advising  parents  of  small  chil- 
dren and  aims  to  build  stronger- 
partnerships  with  them.  Mike 
Hayday,  group  product  manager 
for  children's  medicine,  says  the 
company  is  "committed  to  pro- 
viding a  support  progr  amme  that 
will  enable  phar  macists  and  their 
assistants  to  provide  customers 
with  the  best  possible  advice". 
Plans  include  pharmacy  training 
evenings,  educational  literature 
and  six-weekly  visits  by  its  sales 
representatives. 

Its  Calpol  brand  claims  72  per 
cent  of  the  junior  analgesic  mar- 
ket. In  May  this  year;  the  com- 
pany's Calgel  teething  product 
moved  from  P  to  GSL  status. 

The  junior  analgesics  market 
value  is  estimated  at  S22.4  mil- 
lion, says  Crookes  Healthcare, 
maker  of  the  infant  ibuprofen 
brand  Junifen.  It,  too,  recognises 
the  r  ole  pharmacists  play  -  back- 
ed up  by  a  recent  Gallup  survey 
which  revealed  that  72  per  cent 
of  mothers  c  onsult  their  pharma- 
cist before  going  to  their  GP. 

Particularly  recommended  for 
reducing  fever  in  infants  and  chil- 
dren aged  orre  to  12  years, 
Junifen  is  an  orange-flavoured, 
sugar-free  suspension.  Self-help 
tips  for  reducing  fever  include: 

•  sponge  with  tepid  water  or  use 
a  fan  to  lower  temperature 

•  give  plenty  of  fluids  to  prevent 
dehydration 

•  if  fever  is  prolonged,  use  oral 
rehydration  therapy  to  replace 
lost  minerals  and  water. 

LRC  has  relaunched  its  Wood- 
wards teething  gel  irr  more  eye- 
catching packaging.  The  new- 
look  packs  give  clearer  informa- 
tion and  instructions  on  relieving 
teething  pains. 


Calpol  currently  claims  72  per 
cent  of  the  junior  analgesic 
market 
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Junifen  is  an  orange-flavoured, 
sugar-free  ibuprofen  suspension 
for  one-  to  12-year-olds 

Seton  Healthcare  has  relaunched 
its  Cupanol  brand  as  Medinol  in 
an  initiative  which  aims  to  create 
synergy  with  sister  brand,  Medised. 

Eye-catching  shelf  organisers 
are  now  available  from  Dendron 
to  support  the  new  GSL  status  of 
Dentinox  Teething  Gel.  These 
will  also  be  accompanied  by  pro- 
fessional and  consumer  press. 

Karvol,  Crookes  Healthcare's 
nasal  decongestant  for  children, 
will  be  supported  by  a£1.2m  cam- 
paign over  the  1995-96  cold  sea- 
son. This  includes  parenting  and 
professional  press. 

Pharmacists  should  heed  the 
importance  of  display,  says  the 
company.  Research  shows  50  per 
cent  of  pharmacists  stuck  the 
brand  in  inaccessible  sites,  while 
only  49  per  cent  merchandise  10s 
and  20s  together 

Rinstead  Teething  Gel  from 
Schering  Plough  is  now  available 
in  a  single  item  pack,  containing 
just  the  gel.  A  lOg  pack  retails  at 
£1.67. 


Opportunity  to  clean  up 


#  Johnson  iV:  Johnson's  new 
Baby  Skincare  Cloth  Travel 
Wipes  are  ideal  for  parents  and 
children  on  the  move,  the  com- 
pany says.  Resealable  packs  con- 
tain 12  w  ipes  (69p)  each  impreg 
nated  with  cleanser. 

Also  new  are  Top  «St  Tail  wipes, 
designed  to  keep  habit's  clean  in 
between  baths  or  after  feeding. 
They  come  in  tubs  of  80  at  £2.99, 
with  refills  at  52.65. 

Johnson  &  Johnson  has  also 


J&J  has  introduced  Skincare 
Cloth  Travel  Wipes  for  babies  on 
the  move  and  Top  &  Tail  wipes  for 
use  in  between  baths 

introduced  'No  More  Tears'  Baby 
Bath  and  Moisturising  Bath  in 
new  packs,  joining  the  popular 
shampoo. 

•  Goldshield  Healthcare  is  con- 
t  inning  its  press  and  poster  cam- 
paign for  Infaderm  bubble  bath, 
which  explains  that  it  is  both 
kind  to  infant  skin  conditions, 
such  as  eczema,  and  suitable  for 
all  the  family.  The  Infaderm 
range  also  includes  Baby  Hair 
Wash,  Baby  Lotion  and  Baby 
Cream. 

•  Macleans  Milk  Teeth  claims  a 
40  per  cent  share  of  the  baby 
toothpaste  sector,  worth  £9  mil- 


Baby  Fresh* 


Scott  has  introduced  a  refill  pack  for  its  Babyfresh  with  Ultra  Guard 
wipes  range 


Carex  anti-bacterial  handwash 
claims  to  kill  eight  times  more 
germs  than  ordinary  soap,  so  is 
ideal  for  use  with  babies 

lion.  The  company  reports  that 
its  Macleans  Milk  Teeth  tooth- 
brush, introduced  last  year,  is 
also  showing  good  growth. 

•  Colgate  has  relaunched  its 
children's  toothpaste  and  tooth- 
brush range.  My  First  Colgate  is  a 
new  brush  designed  for  babies 
and  small  children,  with  an  extra- 
wide,  easy  to  grip  handle  and 
small  head.  It  is  designed  to  be 
used  with  the  new  My  First  Col- 
gate toothpaste.  The  mild,  minty 
gel  is  formulated  with  a  low  level 
of  fluoride  and  comes  in  a  50ml 
stand-up  tube.  The  new  Super- 
star brush  is  brightly-coloured 
for  older  children. 

•  The  baby  wipes  sector  is 
worth  £63.4m,  with  growth  of  9 
per  cent  last  year  and  an  esti- 
mated 52  per  cent  sold  through 
pharmacies.  Scott  is  increasing 
its  presence  in  this  market  with 
the  introduction  of  a  refill  pack 
for  its  Baby  Fresh  with  Ultra 
Guard  wipes.  Containing  78 
wipes,  it  retails  at  £2.85. 

•  Scott  is  running  a -S  1  1  in  sam- 
pling campaign  with  Bounty, 
reaching  750,00(1  expectant 
mothers,  and  is  also  sponsoring 


i 

m.  kegs 


|  I"        Kind  to  skin  with  eczema 


\ntcrff 


Goldshield  Healthcare  is  running 
a  press  campaign  to  tell 
consumers  that  its  Infaderm 
bubble  bath  is  suitable  for  use  on 
eczema  as  well  as  dry  skin 


Giant 


Robinson  has  introduced  a  giant- 
sized  version  of  its  nursery  pads, 
retailing  at  £1.59  for  40 

the  Bounty  breastfeeding  video. 
The  company  is  spending  £1. 5m 
i in  in-store  promotions. 
@  The  Baby  Savion  range  now 
includes  four  products  -  Savior 
cream,  bath,  lotion  and  spray  - 
formulated  to  be  gentle  on  sensi- 
l  ive  and  delicate  skins.  The  spray 
is  an  anti-bacterial  surface 
cleanser  which,  as  well  as  pro- 
tecting against  salmonella  and 
listeria,  also  helps  light  germs 
which  cause  illnesses  such  as 
thrush  and  gastro-enteritis. 
•  Carex  anti-bacterial  hand- 
wash from  Cussons  claims  to  kill 
up  to  eight  times  more  germs 
than  ordinary  soap,  so  it's  ideal 
for  use  with  babies  and  small 
children. 

It  contains  moisturisers  so  it 
won't  dry  skin  out  either.  The 
brand  is  being  supported  by 
press  advertising  until  the  end  of 
this  year  and  price  promotions 
running  through  October  and 
November'. 


baby® 

Savion 

- 


The  Savion  Baby  range  now 
comprises  a  cream,  bath,  lotion 
and  anti-bacterial  spray,  all 
designed  for  delicate  skins 
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Lloyds'  profits  slump  27pc 


The  Lloyds  Chemists'  chairman, 
Allen  Lloyd,  is  belying  rumours 
that  the  company  is  up  for  sale  by 
reaffirming  his  commitment  to 
expanding  its  chain  of  pharma- 
cies by  acquisition. 

Mr  Lloyd,  speaking  at  the 
announcement  of  the  group's 
annual  results,  refused  to  com- 
ment on  the  sell-off  rumours,  but 
maintained  he  will  not  stop  at 
920  pharmacies.  "We  acquired  36 
pharmacies  in  the  last  year  and 
with  13,000  in  the  UK,  there  is 
still  plenty  of  scope  for  expan- 
sion," he  says. 

Lloyds  presented  results  that 
were  slightly  worse  than  the  City 
had  expected.  Although  turnover- 
rose  15.1  per  cent  to  exceed  SI 
billion  for  the  first  time,  pre-tax 
profits  slumped  27  per  cent  to 
S42.2  million,  held  back  by  costs 
incurred  restructuring  the  belea- 
guered drugstore  operation  and 
higher  interest  payments. 

The  drugstore  division  saw 
sales  decline  56.6m  to  S83.3m 
resulting  in  a  loss  of  S3. 7m.  In 
March,  the  company  announced 
a  plan  to  close  over  a  third  of  the 
Supersave  outlets  and  convert 
some  stores  to  the  Holland  & 


Allen  Lloyd:  "With  13,000  pharmacies  in  the  UK,  there 
is  still  plenty  of  room  for  expansion" 


Barrett  format  and  reposition  the 
remaining  175  into  a  health  and 
beauty  format.  The  cost  of 
restructuring  the  operation  is 
S  13.4m  and  has  been  accounted 
for  in  the  year  to  June. 

Mr  Lloyd  said  20  stores  have 
already  been  converted,  with  the 
remaining  155  conversions  plan- 
ned for  the  next  12-18  months. 
Only  t  wo  of  the  outlets  have  been 
earmarked  to  be  converted  to 
pharmacies. 

He  maintained  that  the 
National  Lottery  caused  a 
"noticeable  customer  decline  in 
some  of  the  less  affluent  parts  of 
the  country",  and  that  Sunday 
trading  caused  more  customers 
to  favour  out  of  town  stores 
rather  than  the  High  Str  eet  retail- 
ers "for  whom  Sunday  opening  is 
not  a  viable  proposition". 

Although  community  retailers 
have  been  far  less  affected  by 
these  factors,  Mr  Lloyd  stressed 
that  "competition  among  retail- 
ers remains  fierce"  and  main- 
tained that  the  chemist  division 
and  particularly  the  healthfood 
chain  performed  well. 

Most  of  the  chemist  division's 
turnover  came  from  NHS  pre- 
scriptions 
I  and  over  the 
counter  turn- 
over was  sta- 
ic.  Sales  in- 
creased by 
8.2  per  cent 
to  S483.7m, 
with  a  like  for 
like  growth 
of  3.4  per 
cent.  Profits 
increased 
slightly,  up 
from  S43.1m 
to  S45.1m. 

Medicine 
sales  have  in- 
creased, 
while  sales  of 
household 
goods  have 


surrenders  to &1.83bn  offer 


Bid  target  Fisons  has  at  last 
raised  the  white  flag  and  told  its 
shareholders  to  accept  Franco- 
American  company  Rhone- 
Poulenc  Rorer's  final  offer  of 
265p,  which  valued  the  company 
at  S  1.83  billion. 

Fisons  capitulated  on  Wednes- 
day morning  after  talks  with  a 
potential  white  knight  had  fallen 
through. 

In  a  short  statement  made 
through  its  advisers,  the  com- 
pany said:  "The  board  had  regard 


for  the  wider  interests  of  the 
business  as  a  whole  and  its 
employees.  In  particular,  it  has 
obtained  assurances  from  RPR 
that  the  employment  rights  of  all 
staff  will  be  fully  safeguarded." 

RPR's  chairman,  Robert  Caw- 
thorn,  was  jubilant,  "We  are 
delighted  that  the  board  of 
Fisons  has  recommended  accep- 
tance of  our  final  offer.  We 
believe  that  the  combination  of 
RPR's  r  espiratory  business  with 
Fisons  will  create  a  powerful 


fallen  off.  Mr  Lloyd  predicts  that 
UK  pharmacies  will  soon  be  run 
along  Continental  lines,  with  a 
strong  emphasis  on  healthcare 
rather  than  sundries. 

John  Richards,  retail  analyst 
with  Natwest  markets,  says  Mr 
Lloyd's  arguments  about  out  of 
town  competition  were  not 
strong  ones  for  static  over  the 
counter  sales. 

"I  can  understand  the  small 
independent  pharmacies  using 
this  excuse  for  poor  sales,  but  I 
would  have  thought  a  group  with 
the  buying  power  of  Lloyds 
would  have  more  ammunition." 

He  says  the  rumours  that 
Lloyds  is  up  for  sale  are  likely  to 
persist,  due  to  the  current  prices 
being  paid  for  pharmacies. 

"The  street  value  of  pharma- 
cies is  around  5500,000  per  out- 
let, which  values  Lloyds'  920 
pharmacies  above  what  the  mar- 
ket values  the  entire  group,"  he 
says. 

Sales  in  the  company's  other 
divisions  -  pharmaceuticals  and 
veterinary  -  grew  year  on  year. 
Sales  in  the  veterinary  division 
increased  32.2  per  cent  to  S86m, 
with  operating  profits  up  from 
S3.5m  to  S3.9m. 

Turnover  gr  owth  in  the  phar- 
maceuticals division  was  driven 
by  the  acquisition  of  Daniels 
Pharmaceuticals  in  June  last 
year,  which  fuelled  a  28.2  per 
cent  increase  in  turnover  to 
S3 15.4m.  Before  inter-group 
sales  of  S469m,  the  group  had 
sales  of  S820m. 

Mr  Lloyd  stressed  that  integra- 
tion of  Daniels  was  proceeding 
on  course.  Depot  rationalisation, 
sales  force  expansion  and  stan- 
dardisation of  terms  and  systems 
installation  have  all  been 
achieved. 

Mr  Lloyd  says  the  current  year 
has  started  satisfactorily  despite 
"a  continuing  lack  of  consumer 
confidence  and  very  competitive 
retail  environment". 


force  in  the  vitally  important 
therapeutic  field  of  asthma/- 
allergy." 

It  is  thought  that  the  company 
will  not  indulge  in  large-scale 
redundancies  of  Fisons'  staff. 
The  two  companies  complement 
each  other  geographically,  with 
major  overlaps  only  in  the  LIS. 

The  UK  should  benefit  as  RPR 
is  expected  to  beef  up  Fisons' 
respiratory  development  team, 
which  is  currently  based  in 
Loughborough. 


Government  moves  to 
ban  Iberian  imports 

The  Government  will  continue  to 
battle  against  allowing  Spanish 
and  Portuguese  parallel  imports 
to  enter  the  country,  after  plans  to 
lift  the  ban  were  blocked  success- 
fully in  the  European  Commis- 
sion last  week. 

The  Government  has  lodged  an 
application  to  safeguard  the 
domestic  pharmaceutical  indus- 
try against  the  influx  of  these 
medicines,  which  are  now  due  to 
come  into  the  country  from 
December. 

"We  are  waiting  to  hear  what 
actions  the  Commission  pro- 
poses to  take  regarding  these 
imports,"  says  a  Department  of 
Health  spokesman. 

The  European  Commission  is 
considering  further  protection 
for  member  states  which  have 
specifically  asked  for  safeguards, 
although  these  countries  would 
have  to  prove  that  the  imports 
would  cause  "grave"  damage  to 
their  domestic  pharmaceutical 
industries. 

If  the  ban  is  lifted  in  December, 
the  cost  to  British  drugs  compa- 
nies may  rise  as  high  as  SI 00  mil- 
lion in  lost  sales,  according  to 
some  pundits. 

However,  the  Association  of 
British  Pharmaceutical  Industry 
is  reluctant  to  state  a  figure,  but 
says  the  affect  on  research  and 
development  will  be  serious. 

"We  have  a  strong  research- 
based  pharmaceutical  industry, 
which  will  be  seriously  affected  if 
profits  are  eroded  by  cheap 
imports,"  says  an  ABPI  spokes- 
man. "The  National  Health  Ser- 
vice will  not  benefit  as  all  the 
profits  will  be  made  by  traders  in 
these  imports." 

Full-line  wholesaler  s  would  not 
be  happy  if  the  ban  was  lifted, 
says  Michael  Watts,  director  of 
the  British  Association  of  Phar- 
maceutical Wholesalers.  "If 
wholesalers  are  forced  into  this 
business,  it  would  sour  our  rela- 
tionships with  manufacturers," 
he  says. 


Healthy  accountancy 

An  association  of  independent 
accountancy  firms  is  targeting 
pharmacies  as  future  clients 
through  the  establishment  of  a 
specialist  healthcare  division. 

The  UK  200  Group  will  operate 
a  healthcare  division  on  a 
regional  basis,  covering  Scotland 
and  the  north  of  England,  the 
East  and  West  Midlands,  East 
Anglia  and  south  east  England, 
South  Wales  and  the  south  west 
of  England. 

The  UK  200  Group  is  the  largest 
mutual  association  of  chartered 
accountants  in  the  country. 
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Rebel  Scholl  shareholders  propose  a  deal 


Rebel  shareholders  in  Scholl 
have  offered  to  withdraw  calls 
for  an  extraordinary  general 
meeting,  if  the  foot  care  group 
agrees  to  put  itself  up  for  sale. 
Leader  of  the  dissenting  group, 
UK  Active  Continuation  Fund, 
which  has  a  15  per  cent  stake  in 
the  company,  together  with 
clients  of  .J  ()  Ilambro,  requisi- 
tioned an  EGM  for  October  24 
when  shareholders  would  vote 
on  whether  to  replace  three  non- 
executive directors. 

UKAV  says  it  has  had  four 
unsolicited  approaches  from 
potential  bidders  for  the  group 
since  announcing  its  intentions 
last  month. 


Scholl  chairman  (ion Ion  Stev- 
ens says  a  forced  sale  is  not  the 
way  to  achieve  full  value  and 
maintains  that  a  "protracted  pub 
lie  sale  i  isks  significant  damage 
to  Scholl's  business". 

Mr  Stevens  has  attacked 
UKAV's  move  as  "misconceived, 
damaging  and  disruptive"  and 
has  urged  shareholders  to  vote 
against  it.  He  describes  UKAV's 
proposed  appointees  to  replace 
the  three  non-executive  direc- 
tors as  "short-term  investors" 
who  have  little  interest  in  Scholl 
and  do  not  merit  places  on  the 
board.  He  stresses  that  the  com- 
pany's thr  ee  non-executive  direc- 
tors "have  a  wealt  h  of  experience 


at  senior  level,  they  understand 
Scholl  and  international  brand 
management ". 

Mr  Stevens  told  shareholders 
that  the  group's  fortunes  have 
taken  a  turn  for  the  better, 
Turnover  and  pre-tax  profits 
have  risen  substantially  in  the 
first  eight  months  of  this  year, 
driven  by  strong  summer  sales 
and  the  company  is  on  track  with 
its  1994  business  review. 

Chief  executive  Colin  Brown, 
who  joined  Scholl  from  Reckitl  <^ 
Colnran,  believes  he  can  expand 
the  company  by  "concentrating 
on  volume  growth,  increasing 
margins  and  reductions  in  fixed 
CI  ists" 


AAH  may  review  discount 


AAH  will  review  its  move  to 
knock  discount  off  cold  storage 
medicines  if  the  Department  of 
Health  fails  to  zero  discount  the 
items,  or'  if  none  of  the  other- 
large  wholesalers  adopts  the 
same  practice. 

Managing  director'  David  Tay- 
lor says:  "If  no  other  wholesaler- 
moves  on  this  issue,  then  we  will 
have  to  review  the  situation  in  a 
couple  of  weeks  and  decide 
whether  we  can  go  it  alone. 

"Hypothetically  speaking,  if 
the  Government  was  going  to  ZD 
the  products  at  a  certain  date, 
then  we  might  well  move  our 
plans  to  coincide  with  that  date," 
he  comments. 

He  says  he  hopes  the  British 


Association  of  Pharmaceutical 
Wholesalers'  research  into  the 
costs  of  storing  and  transporting 
these  items  -  four  times  as  much 
as  the  average  -  would  spur  the 
DoH  on  to  make  a  decision. 

The  Pharmaceutical  Services 
Negotiating  Committee's  secre- 
tary, Steve  Axon,  says  he  is  still 
waiting  to  hear  back  from  the 
Department.  "I  hope  we  have  an 
update  before  the  first  of  Novem- 
ber when  AAH  is  clue  to  take  dis- 
count off.  With  one  major  whole- 
saler going  ahead,  I  imagine  the 
DoH  is  looking  at  the  situation 
very  seriously." 

The  DoH  is  keeping  an  eye  on 
the  matter,  but  a  spokesman  for 
the  Department  stresses:  "If  one 


David  Taylor:  waiting  game 

wholesaler  is  acting  unilaterally, 
pharmacists  still  have  an  option 
to  go  elsewhere." 


Celltech  strikes 
SlOm  research  deal 

Zeneca  is  the  latest  pharmaceuti- 
cal giant  to  team  up  with  biotech- 
nology group  Celltech  in  a  cancer 
drug  resear  ch  programme.  It  will 
give  the  group  up  to  £10  million  in 
milestone  payments. 

Celltech  will  also  receive  royal- 
ties on  worldwide  sales  of  any 
products  arising  from  the  collab- 
oration. Zeneca  will  have  the 
worldwide  marketing  rights. 

The  research  will  concentrate 
on  the  development  of  a  specific 
enzyme  inhibitor  used  in  control- 
ling tumour'  growth. 


EC  ruling  boosts  Scotia 


Scotia  shares  jumped  25p  (to 
647p)  this  week  following  the 
European  Court  of  Justice's  deci- 
sion to  back  commercial  protec- 
tion for  two  of  the  biotechnology 
company's  most  successful  prod- 
ucts -  Epogram  (for  the  treat- 
ment of  eczema)  and  Efamast 
(for  the  treatment  of  breast 
pain). 

The  UK  Government  wanted  to 
license  generic  copies  of  the 
drugs  and  the  Department  of 
Health  will  now  be  forced  to  con- 
sider revoking  its  decision  to  lic- 
ense generic  copies  to  Norgine. 


Commenting  on  the  European 
court's  decision,  Scotia  chief 
executive,  Dr  David  Horrobin, 
says:  "This  is  excellent  news  for 
small  innovative  companies.  The 
judgment  upholds  a  European 
Directive,  which,  among  othei 
things,  was  specifically  designed 
to  foster  the  development  of 
products  which,  for'  one  reason 
or  another,  could  not  be 
patented." 

•  Scotia  has  also  reported 
encouraging  results  in  clinical  tri- 
als of  a  drug  to  treat  brain  cancer, 
codenamed  EF13. 


SB  appointment 


Jean  Pierre  Gamier  has  been 
appointed  chief  operating  officer 
of  Sniithkline  Beecham,  a  move 
that  has  been  described  as  a  "key 
step"  in  SB's  healthcare 
integration  -  the  post  covers  both 
pharmaceuticals  and  consumer 
healthcare. 


CP  doubles  up 


Profits  doubled  for  CP 
Pharmaceuticals  in  the  year  to 
June  30, 1995,  to  reach  £1.6 
million  on  a  turnover  of  £15.5m. 
CP  was  acquired  from  Fisons  in 
August,  1993. 


COMING  EVENTS 


TUESDAY,  OCTOBER  17 

East  Metropolitan  and  West  Ham 
&  District  Branch  RPSGB 
'Asthma  management  present 
and  future'  by  Dr  Lieske  Kuitert, 
Wanstead  Library,  Sprat!  Hall 
Road,  London  El  I,  7.30pm  for 
8pm,  bullet. 

Leicestershire  Branch  RPSGB 
'Update  on  diabetes,  including 
technological  advances'  by  Jeff 
Howe  (Lilly),  Postgraduate 
Medical  Centre,  Leicester  Royal 
Infirmary,  7.30pm. 
Oxfordshire  Branch  RPSGB 
Leg  ulcer  therapy  -  the  latest 
developments'  by  Mark  Ireland 
et  al  from  the  dermatology 
department,  ( iiurchill  Hospital, 
in  the  Postgraduate  Medical 
(  entre,  John  Radcliffe  Hospital, 
8pm. 

WEDNESDAY,  OCTOBER  18 

Wirral  Branch  RPSGB 
'( 'ognitive  function 
(Alzheimer's)'  by  Dr  Paul 
< looper,  7.30pm,  buffet. 
Slough  <vi  District  Branch  RPSGB 
'Wound  dressings'  by  Jeanette 
Muldoon,  3M  Health  Care, 
Postgraduate  Medical  Centre, 
Wrexham  Park  Hospital,  Slough, 
7.15pm,  buffet. 
THURSDAY,  OCTOBER  19 
Bedfordshire  Branch  RPSGB 
'Wound  care'  by  D  J  Livingstone, 
followed  by  practical 
presentation  of  sur  gical 
dressings  by  Johnson  &  Johnson, 
Cedar  Room  Conference  Centre, 
Silsoe  College,  Silsoe,  7.30pm  for 
8pm,  buffet. 

Harrow  &  Hillingdon  Branch 
RPSGB 

'Advances  in  I  (Hi",  speaker  to  be 
announced.  Clinical  Lecture 
Theatre,  Northwick  Park 
Hospital,  7.30pm  for  8pm. 


PHARMACY 


FILM  CENTRE 


The  ONLY  Photographic  Minilab  ^ 
Designed  for  Pharmacies. 

Why  Choose  Anything  Else?  s* 

To  find  out  more,  call  Gretag  Imaging  on  (01 753)  840920 
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Classified 


Display/Semi  Display  £26  per  single  column  centimetre,  min  3x1 

Box  Numbers  £10.00  extra.  Available  on  request. 

All  rates  subject  to  standard  VAT 

Publication  date  every  Saturday 

Copy  date  4pm  Tuesday  prior  to  publication  date. 

Cancellation  deadline  10am  Friday;  one  week  prior  to  insertion  date 


Contact  Lucy  Reynolds  Chemist  &  Druggist  (Classified) 

Miller  Freeman  PLC,  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW 

Tel:  01732  377310  Fax:  01732  368210 

Prepayment  can  be  made  by  cheque  or  by  credit  cards. 


APPOINTMENTS 


Health  Aid 

3  AREA  SALES  MANAGERS 

-  CONSUMER  HEALTHCARE 

North  East  England  -  ideally  based  Leeds/Bradford 
North  West  England  -  ideally  based  Manchester/Lanes. 
West  Midlands  -  ideally  based  Birmingham  area 

Due  to  our  continued  success  we  require  three  dynamic  self- 
starters,  aged  between  22  and  35,  who  thrive  on  challenge, 
hard  work  and  achievement. 

Selling  an  extensive  range  of  nationally  advertised  products 
into  the  retail  pharmacy  and  health  food  store  sectors,  you 
will  be  no  'shrinking  violet'. 

We  need  alert,  dynamic  and  assertive  people,  as  these  are  not 
positions  for  the  weak  willed  or  faint  hearted. 

Please  send  a  complete  CV  indicating  N/E  or  N/W  or  W/Mand 
package  requirements  to: 

THE  HEAD  OF  SALES  AND  MARKETING 

HEALTHATO 

16  AINTREE  ROAD 

GREENFORD,  MIDDLESEX  UB6  7LA 

NO  AGENCIES  PLEASE 


NOTTINGHAM 

Pharmacist  Manager  urgently 
required  for  busy  suburban 
pharmacy  to  the  east  of  the  city 

*  Pleasant  modern  working 
environment 

*  Competitive  saiary 

*  Private  medical  care 
■*  Five-day  week 

Please  reply  to  Gordon  Ellis, 
MRPharniS,  Burrows  &  Close, 
5  Charies  Park,  Clnderhill  Road, 
Bulwell,  Notts  NG6  8RE. 
Tel:  0115  927  7174  (day), 

0115  922  6650 
(evenings  and  weekends). 


BOURNEMOUTH 
Pharmacist  Manager 
Required 

for  easily  run  pharmacy. 
Minimum  paperwork,  37  hour 
week,  half  day  Saturday  Salary 
negotiable  Newly  registered  and 

long  term  locum  urgently 
required.  Job  share  considered 
Apply  Prakash  Shah,  Coopers 
Chemist,  Hampshire  Centre, 
Castle  Lane  West,  Bournemouth 
or  telephone  01202  531313 
daytime  or  01202  301094 
evenings  and  weekends. 


PHARMACY  INFORMATION  ASSISTANT 

We  are  looking  for  someone  to  work  in  our  very  busy  information 
department.  The  work  will  include  dealing  with  queries  from  community 
pharmacists  and  assisting  in  the  collection  and  collation  of  information  on 
computer.  There  is  also  a  considerable  amount  of  clerical  work  involved. 

Applicants  must  have  community  pharmacy  experience  and  a  dispensing 
technician's  qualification  would  be  an  advantage. 

Full  training  will  be  given. 

Applications  giving  details  of  experience  and  qualifications  to:- 

VaJda  Elson 
Personnel  and  Administration  Manager 
38/42  St  Peters  Street 
St  Albans 
Herts  AL1  3NP 
WE  ARE  A  NO  SMOKING  ORGANISATION 


1 

m 


LEICESTER 

Pharmacist  Manager  required  to 
develop  a  newly  established 
pharmacy.  This  challenging 
position  would  suit  a  self 
motivated  and  enthusiastic 
person.  Newly  registered  also 
considered. 

Please  apply  to  Mr  K.  D  Chawda, 
telephone  0116  2332713  (day), 
0116  2870563 
(evening/ weekend). 


DISPENSING/ 
COUNTER 
ASSISTANT 

required  for  mornings. 
LONDON  E18 

Tel:  0181  504  0563 


Manager/Pharmacist 

Pharmacy  based  in  Croydon. 
Attractive  remuneration  package. 
Please  contact  Mr  D.  B.  Patel 

Tel  01689  843363 
(during  office  hours) 
or  01883  349591 
(after  7.30  pm) 


Dispensing/Shop 
Assistant  Required 

in  London  SE4. 
Locum  Pharmacist  to  work  every 
Saturday  from  5.15-8.15  in 
London  SE4. 

Tel:  0181  692  2823 


Want  to  run  your  own 
shop,  without  the  hassle 
of  administration? 

We  have  two  vacancies  in  Northumberland 

for  enthusiastic  Pharmacists  wanting  to 
pursue  a  career  in  retail  pharmacy  Excellent 
package. 

Contact  Adrian  Holden  on  01388  527269 
during  office  hours  on  01642  591453  after 
7pm. 


Experienced 

DISPENSING 
ASSISTANT 

required  Mon-Fri  for 
community  pharmacy  in 
Langley  (Slough). 

Tel:  01753  541939  (day) 
01494  715104  (eves) 
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APPOINTMENTS 


LOCUMS 


Maidstone,  Kent 
Pharmacist  Manager 

required  immediately. 

Job  share  or  self 
employed  considered. 

Tel:  01923  771187 
or 

0171  722  5221 


EAST  LONDON 

Pharmacist  required  regular 
Mondays  and  Tuesdays  in 
shopping  centre  pharmacy. 
Excellent  support  staff.  Next 
to  tube.  Newly  qualified 
considered. 

Phone  0181  555  9188 

(Mr  Ali) 


N.  YORKS 

Saturday  Pharmacist 
Required 
Hours  9-5pm. 
Phone: 
01947  602084 


Pharmacist  Required 

to  work  one  in  three 
Saturdays  in  Hounslow. 

Also  required  a  Pharmacist 
for  some  evenings. 

Please  ring  on 
0181  570  8944 


WOKINGHAM 

Moss  Chemists  require  a  full 
time  experienced  Dispenser 
at  their  branch  in  Broad 
Street. 
Please  contact 
Margaret  Morrison  on 

0181  890  9333 


EXPERIENCED, 
FRIENDLY  AND 

RELIABLE 
PHARMACIST 

for  short  or  long  term  locum 
based  in  Enfield. 
Please  call  Fred 
0181  884  3780 


AGENTS 


AGENTS  REQUIRED 

To  call  on  Chemists  in  Bedford,  Cheshire,  Northants,  Middx, 
Northern  Scotland  and  Wales.  Other  areas  also  available. 

Supplying  the  most  competitive  range  of  Reading  Glasses 
currently  available  in  the  UK. 

High  commission  rate,  automatic  commission  on  repeat  orders. 

Direct  Perception  Superspecs  Ltd 
37b  New  Cavendish  Street,  London  W1M  8JR 

Tel:  0181  518  2685.  Fax:  0181  554  9716 


BUSINESSlink 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


EXCESS  STOCK 


TRADE  LESS  25%+VAT+POSTAGE  ■ 

5x100  Cordilox  120,  6x00  Ismo  20, 
4x30  Nolvadex  D,  15  Stesolid  5mg 
tubes.  Tel:  01846  678128. 

TRADE  LESS  30%+VAT  -  Alphosyl 
HC  cream,  Baratol  50mg,  Diazepam 
lOmg,  Rectal  solution,  Fucidin  tabs, 
Ludiomil  50mg,  Semi  Daonil  (all  exp 
1/96).  Tel:  01460  240430. 

TRADE  LESS  30%+VAT  -  10x28 
Tenoretic  (exp  1/99),  100  Suscard 
buccal  3mg  (exp  7/97).  1x56 
Androcurlexp  9/98),  100  Pondocillin 
(exp  1/98),  ii  acie  less  50%  -  9  Navoban 
5mg  caps  (exp  3/96)  Tel:  01279 
422909 

TRADE    LESS    40%+POSTAGE  - 

5x10x5  ml  Water  for  inj,  9x10x2ml 
Water  for  inj,  13x10x20ml  Sod  Chlor 
inj,  5x10x10ml  Water  for  inj.  35  Hep- 


flush  10x2ml,  40x29  Fortum  vials. 
Tel:  0181-841  15*5. 
TRADE  LESS  30%+VAT+POSTAGE  - 

1  Klaricid  500mg  inj,  5x100  Nutrizym 
GR  caps,  9x28  Lamictal;  5mg  tabs, 
1x30  Diumide-K,  1x50  Cafergot  tabs, 
2x28  Tenif,  2x60  Lexotan  3mg.  Tel: 
0181-567  2922 
TRADE  LESS  25%+VAT+POSTAGE  - 
120  Rifanah  150  (exp  6/96),  170 
Rimactane  150  (exp  7/97),  383  Orudis 
50mg  (exp  11/99),  84  Semprex  caps, 
84  Lasoride  tabs  (exp  1/97).  Tel:  0181- 
319  0115. 

TRADE  LESS  25%+VAT+POSTAGE  - 

Voltarol  SR  75mg,  Alupent  inhaler, 
I-ocoid  scalp  application,  Clinoril 
tabs.  Hollister  3314.  Tel:  0171-387 

9585. 

TRADE  LESS  30%+VAT  -  Conveen 
urisheath  2x30  no.  5125.  Tel:  01245 
355509. 

TRADE  LESS  30%+VAT  -  6x5  Haldol 


Provincial  Pharmacy 
Locum  Services  JK 


We  have  over  3,000  pharmacists 
registered!  Plus  experience  of  handling 
over  100,000  bookings  NATIONWIDE! 

OUR  BUSINHSS 

Place  your  locum  problem  in  the 


hands  of  our  experienced  co-ordinators 
We  will  inform  you  the  moment  cover 
is  found  We  leave  you  to  get  on 
with  doing  what  you  do  best, 
running  your  business. 

PLEASE  CALL  NOW! 


REGULAR 
SATURDAY 
LOCUM 
PHARMACIST 
REQUIRED 

in  Fulham.  9-6pm. 
Ring  0181  2247843 
after  8pm. 


WALTHAMSTOW 

Part-time  Locum 
required  on  regular 
basis.  2-3  evenings  per 
week,  approximately 
3-7pm. 

Ring  0181  520  1713 


Required  at  Surrey 
Branch: 

Long   term  Locum 
Pharmacist fora  retail  shop. 
Working  51/2  days  per  week. 
Contact  on  tel: 
01256  460390 


Reliable  experienced 
locum  available  for 
Sunday  work  in  the 
London  area. 

Tel:  0181  896  1575 


LONDON  El.  Locum  pharmacist  required 
to  work  2  days  per  week  and  holiday 
cover  (near  tube  and  parking  available) 
Tel:  Prakash  (0171)  480  6796. 

SOUTH  CHESHIRE  and  surrounding 
areas.  Experienced,  reliable  locum 
pharmacist  seeks  1-2  regular  days  per 
week,  also  available  for  occasional  days 
Tel  01270  768207. 


5tng/ml  amps.  Tel:  0171-834  4721. 

sis   each+vat+postage  -  24 

boxes  Granuflex  10cm2  S150  (exp 

99).  Tel:  01305  78(5073. 
S200+VAT+POSTAGE  -  Secures  8x30 

Biotrol  elite  stoma  bags  36-840.  Tel: 

01443  478833. 
TRADE:  LESS  25%+VAT+POSTAGE  - 

2x10  Hollister  3617,  2x28  Univer  120, 

392  Madopar  caps  250mg,  500xl00mg 

chlorpromazine  tabs,  Tel:  0141-236 

1070. 

TRADE  LESS  30%+VAT  -  Lifescan 
one  touch  test  strips  5x50  (exp  1/96). 
Tel:  0181-743  5442. 

TRADE  LESS  30%+VAT  -  120  (  av.d-S 
(exp  11/98),  90  Yutopar  (exp  2/96), 
70ml  Topicycline  (exp  1/96),  80ml 
Salonair  spray  (exp  5/96),  70  Glu- 
cobay  50mg  (exp  4/96).  Tel:  01232 
301638. 


LOCUM,  MILTON  KEYNES.  Regular 
locum  required,  one  or  two  days  per  week, 
for  easily  run  pharmacy  Normal  hours. 
Tel:  01908  648862  (eve),  01865  244468 
(day). 

LOCUM  PHARMACIST  required  P/2 
days  per  week.  Glasgow  South  side  Tel: 
0141  4230344  days,  01560  322  439  eves. 


TRADE  LESS  50%+POSTAGE 
+PACKAGE  -  14  Nebcin  80mg/2ml 
(exp  11/95),  20  Genticin  inj  40mg/ml 
(exp  S<:')6),  90  Genticin  inj  80mg/2ml 
(exp  7/97),  20  Hepsal  50  units  (exp 
3/96;.  Tel:  0121-561  3775. 

TRADE  LESS  50%+VAT+POSTAGE  - 
Surgicare  system  2  Convatec 
urostomy  pouches  S362  45mmx20, 35 
Loxapac  lOmg  caps,  28  Trasidrex 
(exp  4/96).  2xlnil  Depo-Medrone 
with  Lidocaine  vials  (exp  4/96),  10ml 
Ilube  eyedrops  (exp  11/95),  91 
Aldomet  500mg  (exp  10/95).  Tel: 
01693  830261 

TRADE  LESS  30%+VAT+POSTAGE  - 
2x10  Simpla  54  drainage  bags,  1x10 
Trident  leg  bags  7590ml  long  tub, 
2x10m  Tensopress  2x10cm  Lestre- 
flex.  Tel:  01273  734476. 

TRADE  LESS  30%  -  Covermark  fin- 


EXCESS  STOCK  CAUTION 

Pharmacists  are  responsible  for  the  quality,  safety  and  efficacy  of 
medicines  they  supply.  In  purchasing  from  sources  other  than 
manufacturers  or  licensed  wholesalers,  they  must  satisfy  them- 
selves about  product  history,  conditions  of  storage  and  so  on. 
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COMPUTER  SYSTEMS 


PACE  pera 


Computers 


BUSINESS  FOR  SALE 


Frankland  &  Co. 


STOCKTAKERS,  VALUERS  &  TRANSFER  AGENTS 


219  Harrison  Road,  Belgrave,  Leicester,  LE4  6QN 
Telephone:  (0116)  266  5299  Facsimile:  (01  16)  261  0284 


SPECIALIST  IN  PHARMACY  STOCKTAKING, 
VALUATION  AND  TRANSFERS  NATIONWIDE 

if  you  are  considering  selling  your  business  or 
interested  to  buy  one,  contact: 

Mr  R.  A.  Hickinbotham  for  a  confidential  discussion 


*9 


I  the  Trade  Valuers  Institute 


Comprehensive 
stocktaking  and 
business  transfer 
service 


ALLIANCE  VALUERS  & 
STOCKTAKERS 

Telephone  Harrogate  (01423)  531571 

SPECIALISTS  IN  ACCURATE  STOCKTAKING 
AND  THE  SALE  AND  VALUATION  OF 
PHARMACIES  NATIONWIDE 

Broad  range  of  pharmacies  for  sale  — 
many  never  advertised 

Plese  phone  for  details. 


COMPUTER  SYSTEMS 


Alchemist  3000  PMR 

dispensary  system 
NEW  VERSION  !!!!!! 

Prophet  2000  EPOS 
Intelligent  till  system 
Transform  your  busin^V 


SERVICE 


We  use  our 
engineers 


We  deliver  & 
install  FREE 


CHEMTEC  SYSTEMS  LTD. 

The  Old  Police  Station,  Golden  hill,  Leyland  PR5  2NN 
Tel  (01 772)  622839 fAX  (01  772)  6228  79 


PILLS  -  Patient  Medication  Records 
POSHH  Checkout  -  EPOS 

Hadley  Hutt  Computing  Ltd 

George  Bayliss  Road,  Droitwich, 
Worcs.  WR9  9RD 


I 


Telephone:  01905  795335 promoted 
Fax:  01905  795345 


COrVl!=>UT!r\JC5  LTD 


Professional  Patient  Recording  and  Labelling  For  Professional  Pharmacies 

When  you  replace  your  old  labelling  equipment  you'll  want  a  fast, 
efficient  system  that's  simple  to  use.  You  will  demand  a  system 
with  guaranteed  data  security.  You  will  require  a  system  with  a 
proven  track  record  that  won't  let  you  down.  But  if  you  would 
also  like  12  months  interest  free  credit  -  you  must  have 
Pace  Beta,  the  professionals  choice 
To  arrange  a  no-obligation  demonstration  in  your  pharmacy. 

•5?  0161-941  7011 

PACE  BETA  COMPUTERS,  FREEPOST  ALM  1610,  ALTRINCHAM  WA14  1ARJ 


JRC  Multi-user  software  -  now  you 
C3lt  do  two  things  at  once. 


Contact  us  on  FREEPHONE: 
0500  947116  foi  details  of 
oui  c  urrcinf  offer* 


John  Richardson  Computers  a  division  ol  Taylor  Nelson  AGB  pic. 


PHARMACY  STOCKTAKERS 


fdh 


SIT 
W 


Vat 


C|K|T|A!KjI|N'G 

l!uia!t!ii0;n!s 


"THE 
PROFESSIONAL 
STOCKTAKING 
SERVICE" 


Stock  Valuation,  Business  Changes  etc. 
Please  contact: 
Peter  O'Leary 

TEL/FAX:  01268  777954 
9  Nevern  Close,  Rayleigh,  Essex  SS6  7PQ 


Frankland  &  Co 


STOCKTAKERS,  VALUERS  &  TRANSFER  AGENTS 


219  Harrison  Road,  Belgrave,  Leicester,  LE4  6QN 
Telephone:  (0116)  266  5299  Facsimile:  (0116)  261  0284 
SPECIALISTS  IN  PHARMACY  STOCKTAKING  NATIONWIDE 

*  Comprehensive 


stocktaking  and 
business  transfer 


Member  ol  the  Twde  Valuers  Institute 


service 


TO  PROMOTE  YOUR  PRODUCT  OR 
SERVICE  IN  CHEMIST  &  DRUGGIST 
CLASSIFIED  CONTACT  LUCY 
REYNOLDS  ON  01732  377310 
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PRODUCTS  AND  SERVICES 


The  Power 
of  the  Multiples. 


Co-proxamol  tablets  100's  53p 
Co-trimazole  cream  1%  20g  £1.05 
Isosorbide  Mononitrate  10  mg, 

20mg,  100's  £1.15 
Sod  cromoglycate  eye  drops 
13.5ml  £2.00 
Labetalol  tablets  100mg 
100  £5.00 
Labetalol  tablets  200mg  100  £6.75 


 the  Privilege 

of  Independence, 


Wish  to  become  a  member? 
Please  contact  us  Today. 


Nucare  pic 

447  Kenton  Road 
Harrow 

Middlesex  HA3  OXY 
Tel:  0181-732  2772 
Fax:  0181-732  2774 


Maddox  Readers 

READING  GLASSES 

Starter  packs  horn  £79.90  plus  vat 

Extra  10%  Discount  until 31. 10.  95 

MADDOX  HEALTH  &  BEAUTY 

Unit  21,  Hallmark  Trading  Centre, 
Fourth  Way,  Wembley,  Middlesex  HA9  0LB 
Tel:  0181  ^95  2451  Fax:  0181  903  3442 


PRACTICE 


New  Proprietor7  -  Make  your  mark' 

Out  with  the  old  in  with  the  new 
original  and  artistic  practice  leaflets 

that  promote  your  business, 
run  by  a  pharmacist  lor  pharmacy 


Tel/Fax:  (0116)  2513577 


BUSINESSlink 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


ishing  powder,  Suprefact  nasal  spray, 
Oxivent  inhaler,  tmunovir  tabs, 
Celance  50mg,  Danazol  lOOmg/- 
200mg,  Arelix  caps,  Dilzem  SR 
60mg/120mg,  Aspav  tabs.  Tel:  01 15- 
978  5744. 

TRADE  LESS  50%  -  7  Roferon  A  inj 

9mu  (exp  8/96).  Tel:  01704  872173. 
TRADE  LESS  30%+VAT+POSTAGE  - 

1  Atrovent  forte  (exp  5/98),  60x2ml 
Intal  nebuliser  solution  (exp  1/97),  1 
Duovent  inhaler  (exp  3/97),  2  Pul- 
madil  inh  (exp  9/97),  many  others. 
Tel:  01792  458682. 
TRADE  LESS  50  %  -  2x20  S292 
pouches,  1x30  Dansac  unique  226-40, 
10x25g  Orahesive  powder,  6  Limone 
spray  50m',  4x10  wafers,  2x10  S240 
waft*"-*  5x10  S9-73  pouches,  4<!'J 
Cense-i!  Lv!4o  pii-gs  G>.30  "unseal 
'210  bags,  2xi0  Kollistei  li34 
pouches,  6x30  MC  20U0  5940,  2x30 
Biotrol  elite  32  815  bags,  1x30  Dansac 


unique  22S  20  bags.  Tel:  01273  682618. 
TRADE    LESS    50%+VAT    -  1x28 
Stromba  tabs  (exp  11/95).  Tel:  0181- 
651  6062. 

TRADE  LESS  20%+VAT  -  12x20  Ven- 
tolin nebules  5mg,  4x20  Atrovent  2ml 
500mcg/2ml.  Tel:  0181-428  4333. 

TRADE  LESS  3.3%+VAT+POSTAGE  - 

75  Drogenil  tabs,  500  Nozinan  tabs, 
28  Provera  400mg  tabs,  60  Provera 
lOOmg  tabs,  112  Hydra  caps,  84 
Surgam  200mg.  Tel:  01787  247284. 
TRADE  LESS  30%+ VAT  -  Resiston 
one  nasal  spray  (exp  9/96).  Tel:  01268 
793297. 

TRADE  LESS  30%+VAT+POSTAGE 

Cytotec.  Betaloc  50,  Clinoril,  Colo- 
pl.ist,  Ostobon,  Asacol  suppos,  Ryth- 
modan  ,v  Ret.  Nue'in  125.  Tel:  0171- 

TRAD::  LESS  25%+YAS  ■  ??varyi  CR, 
Trifyba,  Saitdocal  1000  Dipiosahc 
scalp  application,  Mydrilare  1%,  Dist- 


mtiitUtt  pic 

Tel:  0181  841  4144  Fax:  0181  841  8390 

BRflun 


INDEPENDENT  2000  ENERGY  CELLS 


BUY  50  MINI  CELLS  GET  5  MINI  CELLS  FREE 
MEDIELITE=PROFIT  PLUS 


CHANNELS  ISLANDS 

Warehouse  &  distribution  service  based  in 

Jersey,  computer  controlled. 
INTERMARK,  5  Great  Union  Rd,  JERSEY 
01534  89987 


amine  250mg,  Zinnat  250mg,  Zovirax 
CR  lOg,  Baclofen  lOOmg,  Atromid-S, 
Aldactide  50,  Zarontin  syrup.  Flur- 
biprofen lOOmg.  Tel:  01766830437. 
TRADE  LESS  25%+VAT+POSTAGE  - 
5x10  Zofran  8mg,  will  split.  Tel:  01732 
452452. 

TRADE  LESS  30%+VAT+POSTAGE  - 

Zoladex  syringe  PI  (exp  10/96),  84 
Drogenil  (exp  2/99),  28  Adalat  LA  6)0 
(exp  3/96).  Tel:  01942  883949. 
TRADE  LESS  25%+VAT  -  Sandimmun 
250mg  in  5mlx3  boxes.  Tel:  01506 
161732. 

TRADE  LESS  25%+VAT+POSTAGE  - 

106  Pentasa,  70  Nolvadex  D  20mg,  77 
Madopar  125mg,  2  Pulmadil  inhalers, 
28  Pepcid  20mg,  40  Sodium  Valproate 
500.  Tel:  0191%!  250259. 
TRADE  LESS  40%+VAT+POSTAGE  - 
Surgicarc  system  2  flanges  xlO  45mm 
S241,  Mac  Pak  3  drainage  bag  10, 
Buchanan  laryngectomy  permanent 
tracheostomy  proctors  x5.  Tel:  0116- 
287  2832. 

TRADE  LESS  30%+VAT+POSTAGE  - 

Vit  E  ieis  400x200  (exp  4/9G).  Min- 
odiab  2.5x60  (exp  3/97)"  L'r.iroiii  HC 
oir,  30g  i  exp  6/97),  Uniroid  HC  supp 
24  (exp  5/97),  Dirr.ctrioic  3 exo 3/97), 


Lanoxin  0.25mg  (exp  1/96),  Labetalol 
400x40  (exp  4/97).  Tel:  0116-2668548. 
TRADE  LESS  30%  -  232  Lamictai 
25mg  tabs  (exp  4/96),  40  Lamictai 
5mg  tabs  (exp  2/97),  trade  less  50%  - 
70ml  Prozac  liquid  (exp  11/95),  7 
Roferon  A  9mu  (exp  8/96).  Tel:  01704 
872173. 

TRADE  LESS  50%+VAT+POSTAGE  - 

44  Predenema  (exp  11/95)  &  12'95), 
trade  less  30%+vat+postage  -  244 
Atromid  S  caps,  140x200mg  Danol 
caps.  Tel:  0181-767  6005. 
TRADE  LESS  50%  -  4x30  Hollister 
4119,  4x56  Surgam  300.  Tel:  01960 
322427. 

FOR  SALE 

POLAROID  PASSPORT  CAMERA  - 

Tel:  0181-986  9229. 
ANTIQUE  PHARMACY  DRAWERS 

42  -  gold,  labelled  glass  handles  plus 
complete  pharmacy  fittings,  reason- 
able offers.  Tel:  01268  531  111. 

RICHARDSON  PMR  SYSTEM  -  with 
leaflet  printer,  Panasonic  386SX  sys- 
t-m  £600  ono.  Tel:  01507  603527. 

PARK  I'MR  SYSTEM  -  Version  6,  com- 
plete S500  onu.  Tel.  0121-777  2906. 
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PRODUCTS  AND  SERVICES 

[           K.  Waterhouse  Ltd 

|                            Chemist  Wholesalers 

gluNrT  22-  SHERATON  BUSINESS  CENTRE,  WADSWORTH  CLOSE,  PERIVALE,  MIDDLESEX  UB6  7JB 

-                                      Tel-  0181  998  9715   Fax:  0181  998  0657 
^  

OCTOBER  OFFERS 

•  CLEARBLUE  ONE  STEP  DOUBLE  TEST 

•  CLEARBLUE  ONE  STEP  SINGLE  TEST 

•  CLEARPLAN  ONE  STEP 

•  CLEARVIEW  HCG 


RING  US  NOW  AND  WE  WILL  GIVE  YOU  IMMEDIATE 
SPECIAL  PRICES  WITHOUT  ANY  PREGNANT  PAUSES! 

BAUSCH  AND  LOME 

RENU  MULTIPURPOSE  SOLUTION 
*  BUY  2  -  GET  ONE  FREE  * 
WITH  THIS  OFFER  YOU  CAN  LOOK  THE  MULTIPLES 

RIGHT  IN  THE  EYE! 


Remember  -  We  stock  almost  10,000  lines  including  Generics  -  Pi's  -  Counter  Medicines  - 
Dressings  -  Containers  -  Packed  Goods  -  Films  and  Batteries  -  Toiletries  -  Baby  Goods 

Ring  Now  for  Quick  Delivery  and  Price  List 


To:  Business  Link,  CHEMIST  &  DRUGGIST,  Miller  Freeman  House, 
Sovereign  Way,  Tonbridge,  Kent  TN9  1RW. 

PLEASE  COMPLETE  IN  BLOCK  CAPITALS 

Surname  

First  names  

Address  

 Postcode  

Personal  RPSGB  Registration  number  

Telephone  Number  

Proposed  advertisement  copy  (maximum  30  words) 


Free  entries  in  "Business 
Link"  (maximum  30 
words)  are  restricted  to 
community  pharmacist 
subscribers  to  Chemist  & 
Druggist.  No  trade 
advertisements  will  be 
permitted.  Acceptance  is 
at  the  discretion  of  the 
Publishers  and  depends 
upon  space  being 
available.  Send  proposed 
wording  to  "Business 
Link"  using  the  form 
printed  alongside. 


Appointments,  situations 
wanted,  and  businesses 
for  sale  will  be 
incorporated  as  lineage 
advertisements  under 
the  appropriate 
Classified  headings. 
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SHOPFITTINGS 


WOODSTYLP 

_      T     T     SHOPFITTING   AND   DESIGN       I  > 


SPECIALISTS  IN  RETAIL  PHARMACY 
AND  DISPENSARY  SHOPFITTING 

APPROVED  BY  THE  N.P.A. 
CALL  NOW  FOR  DETAILS 

Edison  Road,  St  Ives  Industrial  Estate,  St  Ives 

Huntingdon,  Cambs  PE17  4LF 
Telephone:  01480  494262  Fax:  01480  495826 


1 1  Drawer  Unifi  £480  (+  VAT) 


(Ifie  fHoniky  (Display  Co, 

The  complete  shopfitting  service  from 
the  single  units,  make  some  extra  space, 
to  the  complete  service. 

1 1  Drawer  Units  Handmade,  with  a 
cream  finish  on  rollers,  for  easy 
layout  changes. 

For  more  information  call 
Mr  Learoyd  on  01268  728300 
or  0850  469688 


.111:1  d  VISUAL  MERCHANDISING 
"  AT  ITS  VERY  BEST 

Designers  and  Manufacturers  ol  Glass  Cube  *  Open  Frame  Displays 


Cube  Arts  Ltd,  Unit  D,  Mill  Green  Business  Park,  Mill  Green  Road, 
Mitcham,  Surrey  CR4  4HT.  Tel:  0181-640  6114  Fax:  0181-640  4497 


gemma? 


ISuscaris 


Oxford  Road,  Pen  Mill  Trading  Estate 
Yeovil,  Somerset  BA21  5HZ 


SPECIALIST 
DISPENSARY 
&  RETAIL 
PHARMACY 
SHOP  FITTERS 

TEL:  01935 
20724 


t  INK  - 
r 

ce  f  jiff- 

Jr  *" 
w 

m 


PHARMACY  PLUS,  BRISTOL 


SECURITY 


GROUP  4  PHARMACY 
Cobham  •  Surrey 


^OPFI-ttiNg; 

FROM  LOW  COST  PERIMETER  SHELVING  TO 
UPMARKET  PERFUMERY  SHOWCASES  TRADITIONAL 
OR  CONTINENTAL  DISPENSARIES 

CONTACT  MARTIN  BAGG  FOR  A  COMPLETE 
SHOPFITTING  SERVICE  FOR  THE  PHARMACIST 

01392-216606 


HANSI 


ALARMS  &  SECURITY  CAMERAS 


Security  Cameras  frc 
Alarms  from  £> 
16  Warren  Lane,  Los 


STOCK  WANTED 


the  key  to 

solve  your  pharmacy 

^JiOp^Mi4Vf.  problems 

■  comprehensive  service    •  part  or  full  refits 

■  competitive  quotations     'free  advice  'budgets 

write/telephone:  frederick  moore,  39  cooks  meadow 
edlesborough,  beds  Iu6  2rp  e  01525  222526 


name  &  address 


WANTED 


Old  chemist  shop  fittings,  drug  runs,  bow 

cabinets  etc. 
Complete  shop  interiors  purchased.  We  try 
hardest,  travel  furthest,  pay  more. 
Telephone  01327  349249 
Eves  341192 
Fax:  01327  349397 


fllnTm 


CHEMIST  -  WANTED  -  PHARMACY 

Surplus  Coloured  Glass  Bottles  and  Jars  Wanted. 
Black  Glass  Jars  Drug  Jars  —  Blue  or  Green 
Blue  Castor  Oils,  Coloured  Soda  Syphons 
"Admiralty"  Square  Blue  Poisons  Spare  Stoppers. 
Common  Blue  "Not  to  be  taken"  Poisons  —  All  shapes 
Mixed  Assortments  of  Surplus  Bottles  as  above. 
Contact:  Eric  Padfield, 
18  Mulberry  Gardens,  Sherborne,  Dorset. 
Tel:  01935  816073  Fax:  01935  814181 
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Retirement  starts  with  golf 


L-r:  lain  Cater,  Seton;  Robert  Mc- 
Laren; and  Kelvin  Hide,  Unichem 


Scottish  pharmacist  Robert  Mc- 
Laren launched  into  his  retire- 
ment by  winning  the  coveted 
Pharmacist  Golfer  of  the  Year 
Trophy. 

Mr  McLaren,  who  owns  phar- 
macies in  Dunbar  and  Gullane  in 
East  Lothian  and  who  retired  in 
August  after  30  years'  service, 
fended  off  30  other  finalists  to 
win  the  Unichem-  and  Seton 
Healthcare  sponsored  trophy. 

The  finals  were  held  on  home 
ground  for  Mr  McLaren  at  the 
Dalmahoy  Golf  and  Country  Club 
in  Scotland,  where  he  narrowly 
beat  Chandrakant  Patel. 

Mr  McLaren  is  looking  forward 
to  years  of  playing  golf.  "I  now 
live  on  the  coast  in  East  Lothian, 
where  the  best  golf  clubs  are. 
Golf  is  both  my  hobby  and  my 
passion,  one  I've  enjoyed  for  30 
years,"  he  says. 

A  record  number  of  pharma- 
cists entered  the  contest  this 
year.  Those  wishing  to  take  part 
in  1996,  and  who  are  not  on  the 
Unichem  database,  should  con- 
tact the  company's  commercial 
director,  Kelvin  Hide,  on  0181  391 
2323. 


Oshwals  celebrate  with  a  ball 


Pictured  (left  to  right,  front  row)  are:  Dilip  Maroo,  secretary  of  The 
Oshwal  Pharmacists;  Ritesh  Shah,  member  of  the  charity  committee; 
TOP  chairman  Mukesh  Shah;  Linda  Stone,  past  president  of  the  RPSGB; 
professional  committee  co-ordinators  Vasanti  Shah  and  Arvinda  Malde; 
and  Harish  Haria,  co  ordinator  of  the  charity  committee 


The  Oshwal  Pharmacists  (TOP) 
held  their  15th  annual  ball  at 
Heathrow  last  week.  Chief  guest 
was  Linda  Stone,  past  president 
of  the  Royal  Pharmaceutical 
Society. 

The  ball,  at  the  Radisson 
Edwardian  Hotel,  was  attended 
by  over  200  people,  including 


members  of  TOP,  their  spouses 
and  friends.  Mrs  Stone  gave  a 
speech  on  'Pharmacy  in  a  new 
age'  and  planning  for  the  future. 

A  raffle  on  the  night  raised 
S500  for  the  Commonwealth 
Pharmaceutical  Association  and 
S200  for  the  Benevolent  Fund  of 
the  RPSGB. 


Nice  try! 


Pharmaceutical  wholesalers  are 
always  quick  to  follow  up  poten- 
tial new  customers.  However, 
some  are  more  welcome  than 
others,  as  Stephen  Mills,  sales 
and  marketing  manager  of  Castle 
Pharmaceuticals,  knows. 

Last  week,  the  Portsmouth 
wholesaler  received  a  call  from  a 
Ms  Pullen  of  Bedhampton  in 
Hampshire,  who  wanted  to  open 
a  new  account.  A  price  list  was 
duly  delivered  by  one  of  Castle's 
delivery  men. 

Several  days  later,  she  tele- 
phoned with  an  'order',  saying  her 
new  premises  would  be  opening 
in  two  weeks,  and  could  the  order 
be  delivered  to  her  home  address. 

The  'order'  consisted  of  a  quan- 
tity of  diazepam,  temazepam  and 
phenobarbitones. 

Alarm  bells  started  to  ring. 
General  manager  Bride  Collins 
contacted  the  Society,  who  had 
no  1 '  ird  of  Ms  G  M  Pullen.  Nor 
did  local  contractors  know  of  a 
new  pharmacy  opening. 

However,  the  local  drug  squad 
were  most  interested  in  following 
the  matter  up  ... 


UnfCftem 


UwCtem 


KM      U  PROVINCE  8£  tSBACHE 
FfB   »0US  SOUNAirt  U  BIEMENUE 
r~;|        10V  ABE  WELCOME  IN 

:"~sa     noma  or  larache 

 BOVBUDOSAIA  PBOVIUCIA  DEUftACHE 


You  just  can't  keep  a  secret  anymore.  This  Unichem  delivery  van  was 
spotted  heading  south  from  Tangier  recently.  Hardly  a  regular  delivery 
round.  En  route  to  pick  up  some  newly-sourced  merchandise,  perhaps? 
Actually,  it  was  more  mundane  than  that:  merely  the  set  and  audio- 
visual equipment  for  the  Unichem  Convention  in  Marrakech.  Stage 
managing  company  Studio  B  was  unable  to  source  what  it  needed 
locally,  so  twisted  Unichem's  arm  to  provide  transport  from  the  UK.  But 
since  the  company  flogged  the  set  to  the  hotel,  what  did  it  fill  the  van 
up  with  on  the  way  home  ...? 


Croydon  man 
comes  highly 
commended 

Croydon  pharmacist  Alan  Kurtz 
has  been  specially  commended  in 
this  year's  Croydon  Health 
Awards  for  Excellence  in  the 
NHS. 

Mr  Kurtz,  who  has  run  Fisher's 
Chemist  in  South  Norwood  for 
more  than  30  years,  was  the  first 
community  pharmacist  to  reach 
the  finals.  He  was  nominated  by 
four  grateful  customers  via  coup- 
ons in  the  Croydon  Advertiser 
and  leaflets  distributed  via  peo- 
ple's homes.  The  nominations 
referred  to  his  "cheerful  and  help- 
ful manner"  and  his  "kindness 
and  sympathy". 

The  competition  was  judged  by 
members  of  Croydon  Health, 
Croydon  Family  Health  Services 
Authority  and  the  feature  writer 
on  the  Croydon  Advertiser.  A 
special  award  ceremony  was  held 
to  honour  the  eight  finalists.  The 
overall  winner  was  GP  Dr  Martin 
Johnson. 


All  rights  reserved.  No  part  of  this  publication  may  be  reproduced  or  transmitted  in  any  form  or  by  any  means,  electronic  or  mechanical  including  photocopying,  recording  or  any  information  storage 
oi  ret  rieval  system  without  the  express  prior  written  consent  of  the  publisher.  The  contents  of  Chemist  &  Druggist  are  subject  to  reproduction  in  information  storage  and  retrieval  systems.  Miller 
Freeman  Professional  Ltd  may  pass  suitable  reader  addresses  to  other  relevant  suppliers.  If  you  do  not  wish  to  receive  sales  information  from  other  companies  please  write  to  Ben  Martin  at  Miller 
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Customers  can't  get  enough. 


They're  choosing  RelaxyP 
the  pharmacy  first  for 

Irritable  Bowel  Syndrome. 


Rela\>l.  the  first  advertised  OTC  treatment  for  Irritable 
Bowel  Syndrome,  is  already  a  success.  Its  uniquely  dedicated 
IBS  indication,  and  your  professional  support,  has  led  to 
impressive  sales  growth  in  pharmacy  and  the  creation  of  a 
new  OTC  category. 

National  Advertising  and  PR  Campaign 

Continued  advertising  and  PR.  backed  by  a  comprehensive 
range  of  educational  support,  will  further  build  awareness  of 
Relavvl  amongst  the  UK's  estimated  2  million  IBS  sufferers. 

Don't  miss  out.  Contact  your  local  Whitehall  representative 


Contains  Mverine  Citrate 


today. 


Ibuleve 

Pharmacy 


(...and  we're  here  to  stay!) 
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ibuprofen 

All  four  products  in  the  Ibuleve  range  are  licenced  for  "Pharmacy  Only"  sales.  This  means  that  the 
ONLY  place  customers  can  buy  Ibuleve  is  from  behind  the  counter  in  a  registered  PHARMACY. 

We  intend  to  keep  it  that  way.  That's  because  Ibuleve  BELIEVES  in  the  value  of  the  pharmacist's 
advice  and  recommendation.  Pharmacists'  belief  in  Ibuleve  has  made  it  the  No.1  topical  painkiller. 
You  believe  in  us  -  we  believe  in  you ! 

And  to  ensure  that  customers  keep  flooding  into  your  pharmacy  to  ask  you  about  Ibuleve,  we 
are  running  a  heavyweight  National  Television  and  Radio  advertising  campaign  throughout  the 
Autumn  and  Winter. 

Ibuleve  is  here  to  stay,  where  it  belongs  -  in  pharmacy! 

BELIEVE  IN  IBULEVE  -  PAIN  RELIEF  WITHOUT  PILLS 

IBULEVE  Trademark  and  Product  Licence  held  by  Diomed  Developments  Ltd ,  Hitchin,  UK  Distributed  by  DDD  Ltd  ,  91  Fiickmansworlh  Road,  Watlord,  Herts  WD1  7JJ  Active  Ingredient:  Ibuprolen  BP  5  0%  w/w 
Directions  (Gels):  Lightly  apply  a  thin  layer  ol  Ihe  gel  over  Ihe  affected  area  Massage  gently  until  absorbed  Wash  hands  alter  use  Repeal  as  reguired  up  to  three  limes  daily  Directions  (Spray):  Apply  5-10  sprays  (1  to 
2  ml)  and  massage  into  skin  over  and  around  the  painful  site  Wash  hands  after  use  Repeat  3  to  4  times  daily  Indications:  For  the  relief  ol  backache,  rheumatic  and  muscular  pain,  sprains  and  strains  Precautions:  II 
symptoms  persist  for  more  than  a  tew  weeks,  consult  a  doctor  Not  recommended  lor  children  under  14  years  Patients  wilh  an  active  peptic  ulcer  or  a  history  ol  kidney  problems,  asthma  or  aspirin  sensitivity  should  seek  medical 
advice  belore  using  IBULEVE  Interaction  with  blood  pressure  lowering  drugs  is  theoretically  possible,  although  very  unlikely  Keep  away  Irom  broken  skin,  the  eyes,  nose  and  mouth  Not  to  be  used  during  pregnancy  or  lactation 
Keep  all  medicines  out  ol  the  reach  ol  children  Do  nol  use  if  sensitive  to  any  ol  Ihe  ingredients  |  FOR  EXTERNAL  USE  ONLY]  Legal  Category:  [p]  Packs:  Gel  (PL01 73/0060)  -  30g  (RSP  £3  89)  and  50g  (RSP  £5  39), 
Sports  Gel  (PL01 73/0060)  -  30g  (RSP  £3  95),  Spray  (PL1073/0160)  -  35ml  (RSP  £4  75),  9/95 


A 

DIOMED 

PRODUCT 
DISTRIBUTED  BY 


